2  ITU  officers 
object  to  merger 
with  the  Guild 
(See  page  9) 

Unions  expected 
to  ok  Murdoch's 
Boston  HA  offer 
(See  page  13) 


Harris  Corp. 
sells  printing 
divisions 
(See  page  32) 

Million  Markets 
pitches  Detroit 
autoc 

>.  o^rnc 
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For  the  pursuit  of  excellence 
—in  news  coverage, 

—in  public  service, 

—in  community  leadership, 
as  chosen  by  a  panel  of 
distinguished  independent 
judges. 


Meet  the  winners  of  The 
Best  of  Gannett  1982 
in  this  issue's  center  spread. 


GATMEIT 

A  WORLD  OF  DIFFERENT  VOICES 
WHERE  FREEDOM  SPEAKS 


Our  Readers  get  the  Picture 


Bruce  Hazelton 


Michael  Steinbacher 


Jack  Lardomita 


Brad  Graverson 


Our  Photographers  get  the  Awards! 


Daily  Breeze  Photojournalists  have  won 
many  awards  this  year.  Each  has  had  his 
share  of  recognition:  All  three  first  places 
and  six  out  of  a  possible  nine  awards  in 
the  California-Nevada  UPl  Competition; 
Runner-up  Photographer  of  the  Year, 

39th  Annual  Pictures  of  the  Year 
Competition;  national  recognition  in  the 
National  Press  Photographers  Association 
Clip  Contest;  three  winning  entries  in  the 
California  Gold  Seal  Competition, 
California  Press  Photographers 
Association  . . .  just  to  name  a  few. 


We  are  proud  of  the  accomplishments  of 
our  staff  photographers,  but  we  are  also 
proud  of  the  quality  of  news  photography 
we  are  able  to  offer  our  readers,  every 
day,  through  the  efforts  of  this  talented 
team. 


A  Copley  Newspaper  ^ 

Serving  all  of  Southwest  Los  Angeles  County 


The  largest  circulation  lead  in  history. 


THELARGESTCIRCULAnON 
OF  ANY  NEWSPAPER  IN  DA11A& 

PERIOD. 


In  fact,  The 
Dallas  Morn¬ 
ing  News 

has  increased  its  daily 
circulation  by  32,606 
—  for  a  total  of 
317,279.  Extending 
our  lead  over  the 
other  paper  to  47,8‘^0. 

A  benefit  for  adver¬ 
tisers  that  stretches 
right  into  Sunday. 
Where  we’ve  added 


31,994  in  circulation, 
6096  more  than  the 
other  paper  gained, 
bringing  our  Sunday 
total  to  389,855.  A 
34,102  circulation  ad- 
\'antage.  And  our  larg¬ 
est  lead  in  17  years. 

Never  in  the  history' 
of  Dallas  has  our  lead 
been  so  large.  But 
then,  never  has  adver¬ 


tiser  and  reader  confi¬ 
dence  been  stronger, 
t(X).  Which  just  goes 
to  show  that  being 
the  largest  and  best 
newspaper  in  Dallas 
has  its  h»enefits. 

Because  w  hen  it 
comes  to  circulation 
leadership  across  the 
board  —  nobtxly  beats 
The  Dallas  Morning 
New's  in  the  morning. 


ipLO  has  less 
'than  30 days 

Israel  vk-arns 


Pomnoi 


Source:  ABC  Fas  Fax  Report  for  September  .10,  19H2  Cjiciilations  by  The  Oallas  Morning  News. 


Represented  by  Cresmer,  Woodward.  0‘Mara  &  Ormsbee,  Inc..  National;  The  Leonard  Company.  Florida.  Mexico  and  the  Caribbean:  Lenha  Hawaii. 

A  Member  of  Metropolitan  Sunday  Newspapers,  tnc. 


Jacksonville’s 
History  — 

We  Wrote  The  Book 


It’s  been  said  that  newspapers  are  writing  daily 
“the  first  rough  draft  of  history.” 

In  Jacksonville,  we  decided  to  take  the  next  step. 

We  assigned  veteran  reporter  James  R.  Ward  to 
finish  what  our  newspapers  started  117  years  ago. 

The  result  —  after  more  than  two  years  of  research  — 
is  Old  Hickory’s  Town:  An  Illustrated  History  of  Jack¬ 
sonville. 

Old  Hickory’s  Town  contains  400  illustrations  — 
maps,  graphics,  photography,  original  oils  and  water- 
colors  —  in  256  pages. 

"The  publication  of  Old  Hickory’s  Town:  An  Illus¬ 
trated  History  of  Jacksonville  is  a  celebration  of  the 
past,  an  appreciation  of  the  present  and  an  anticipa¬ 
tion  of  the  future  of  this  city,”  Publisher  J.J.  Daniel 
wrote  in  the  book’s  foreward.  “As  such,  it  is  in  itself  a 
significant  historical  event.” 

“Old  Hickory’s  Town  is  a  superb  illustration  of 
what  a  successful  community  history  should  and  can 
be,”  said  Elizabeth  Alexander,  librarian  at  the  P.K. 
Yonge  Library  of  Florida  History  at  the  University  of 
Florida. 

We  agree. 

In  Jacksonville,  we  realize  that  daily  journalism  is 
only  part  of  the  story. 


Sh(7lohtiaS^imes-jllmon 

Jacksonville  Journal 


One  Riverside  Ave.,  Jacksonville,  Fla.  32202 
904/359-4111 
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*  Major  meetings  in  bold  face 


JANUARY 

6-8 — Virginia  Press  Association,  Richmond,  Va. 

9-12 — National  Retail  Merchants  Association,  N.Y.  Hilton/ 

Sheraton  Centre,  N.Y.,  N.Y. 

12-15 — ANPA  Labor  and  Personnel  Relations  Conference, 

Boca  Raton,  Fla. 

23-26 — International  Newspaper  Advertising  and  Marketing 
Executives,  Caesar's  Palace,  Las  Vegas,  Nev. 

23-27 — Association  of  Area  Business  Publications,  LaCos- 

ta  Hotel  and  Spa,  Carlsbad,  Calif. 

25-26 — University  of  Nevada-Reno  conference  on  "The  Eth¬ 

ics  of  the  Sports  Story,"  Harrah's  Hotel-Casino,  Reno,  Nev. 

27-29 — Tennessee  Press  Association,  Nashville,  Tenn. 

27-29 — Western  Kentucky  Press  Association,  Executive  Inn 

Rivermont,  Ownesboro,  Ky. 

FEBRUARY 

11- 12 — California  Newspaper  Publishers  Association,  Conven¬ 

tion  and  Trade  Show,  Hyatt  Regency,  San  Francisco,  Calif. 

12- 16 — Southern  Classified  Advertising  Managers  Association, 

Raleigh,  N.C. 

17-20 — Annual  Communications  Conference,  Howard  Uni¬ 

versity,  Washington,  D.C. 

20-22 — Inland  Daily  Press  Association,  Fairmont  Hotel,  New 
Orleans.  La. 

20-26 — Suburban  Newspaper  Association  Management  Con¬ 

ference.  Cerromar  Beach  Hotel,  Dorado,  Puerto  Rico. 

27-29 — ^Texas  Press  Association  Convention  &  Trade  Show, 
Fort  Worth  Hilton,  Fort  Worth,  Texas. 

Seminars/Workshops/Clinics 

DECEMBER 

5-15— American  Press  Institute  seminar  Managing  Editors 
and  News  Editors",  (for  papers  over  50,000  circulation),  Reston, 
Va. 

9-10 — Southern  Circulation  Managers  Association  In  the  Law 
Clinic,  Bay  Harbor  Inn,  Tampa.  Fla. 

14-16 — Conferences  for  Journalists,  "Economic  Outlook” 

sponsored  by  Washington  Journalism  Center,  Watergate  Hotel, 
Washington,  D.C. 

JANUARY 

9-14 — American  Press  Institute,  "Editing  the  Weekly  Newspa¬ 
per,”  Reston,  Va. 

9- 14 — American  Press  Institute,  "Improving  Newspaper  Con¬ 

tent,"  Reston,  Va. 

10- 14 — Knight-Ridder  Newspaper  Institute  of  Training,  Effec¬ 

tive  Human  Relations,  Miami,  Fla. 

16-21 — American  Press  Institute,  “Marketing  the  Daily  News¬ 

paper,"  Reston,  Va. 

16- 26 — American  Press  Institute,  "Executive  Editors  and 

Managing  Editors,”  Reston,  Va, 

17- 21 — Knight-Ridder  Newspaper  Institute  of  Training,  Org¬ 

anization  and  Team  Development,  Miami.  Fla. 

27-28 — New  Limitations  on  Your  Right  to  Discharge  Em¬ 

ployees.  sponsored  by  Inland  Daily  Press  Association  and  South¬ 
ern  Production  Program  Inc.,  Hyatt  Regency  Hotel,  Kansas  Ci¬ 
ty.  Missouri. 


FEBRUARY 

13-16 — Southern  Newspaper  Publishers  Association  Foun¬ 

dation,  An  Aging  Population.  University  of  Kentucky,  Lexington. 

13-23 — American  Press  Institute,  "Circulation  Managers,' 

Reston,  Va. 
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lUBstErn  union 


Telegram 


TIC315(1553)  (1 -095505A233>  PD  12/01/82  1553 
ICS  IPMNQNC  NYK 

403  TI  NEW  YORK  NY  12/01  0900A  EDT 


DECEMBER  1«  1982 

MR.  R.  EMMETT  TYRRELL 
EDITOR-IN-CHIEF 
THE  AMERICAN  SPECTATOR 
P.O.  BOX  1969 

BLOOMINGTON^  INDIANA  47402 
DEAR  bob: 

A  HEARTY  CONGRATULATIONS  TO  YOU  AND  THE  STAFF  OF  THE  AMERICAN 
spectator  on  your  15TH  ANNIVERSARY. 

THE  PUBLICATION  IS  A  REFLECTION  MORE  THAN  ANYTHING  ELSE  OF  YOU# 
ITS  EDITOR.  WE  SPEAK  FROM  FIRST-HAND  KNOWLEDGE  WHEN  WE  TELL 
YOU  that  a  GROWING  NUMBER  OF  OUR  NEWSPAPER  INDUSTRY  COLLEAGUES 
HAVE  COME  TO  ADMIRE  YOUR  BREEZY  STYLE  AND  UNIQUE  WAY  OF  SEEING 
THE  FOIBLES  OF  OUR  SOCIETY  AND  PUNCTURING  THE  POMPOUS. 

BEST  WISHES  FOR  THE  NEXT  15  YEARS. 

SINCERELY# 

J.F.  D’ANGELO 
PRESIDENT 

KING  FEATURES  SYNDICATE# 

DIVISION  OF  THE  HEARST  CORPORATION 


J,.  . .  '  yrreil. 

by  these 


2:f^-^383„r2U«82.5600 

***3 
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About  awards 


In  Stylish  Company  .  .  .  The  Atrium  Awards  of  the  Uni¬ 
versity  of  Georgia  and  the  Atlanta  Apparel  Mart  called  atten¬ 
tion  to  some  excellent  reporting  of  fashions  and  the  fashion 
industry  in  newspapers.  Stella  Blum,  curator  of  the  Costume 
Institute  of  the  Metropolitan  Museum  of  Art,  judged  the  entr¬ 
ies  with  Marylou  Luther,  Los  Angeles  Times  and  Dr.  George 
Hough,  Grady  School  of  Journalism.  They  agreed  on  these 
newspaper  winners:  Cheryl  Bratz,  Austin  American- 
Statesman;  Jeanne  Maglaty,  Hartford Couranf,  Cathy  Cryer, 
Aurora  Beacon-News;  Bettijane  Levine,  Los  Angeles  Times; 
Melissa  S.  Drier,  Daily  News  Record;  and  Allen  F.  Richard¬ 
son,  Women's  Wear  Daily.  Ms.  Maglaty  won  in  two  categor¬ 
ies. 

♦  ♦  ♦ 

Powerful  Edition  .  .  .  After  13  weeks  of  research  and 
interviews  with  scientists,  government  officials  and  others 
across  the  country,  John  Seelmeyer  put  together  a  20-page, 
all-news  supplement  of  the  Greeley  (Colo.)  Tribune  about  the 
Fort  St.  Vrain  nuclear  power  plant  operated  by  Public  Service 
Company  of  Colorado.  It  was  judged  the  best  of  31  print 
media  entries  in  the  16th  annual  Atomic  Industrial  Forum 
Awards  competition.  Seelmeyer  received  the  $1,000  prize 
and  a  certificate  at  AIF’s  annual  convention  in  Washington. 

*  *  * 

New  One  for  Photojournalists  .  .  .  Columbia  College,  Chi¬ 
cago,  which  makes  a  specialty  of  photography,  has  received 
funding  from  Jack  Jaffe,  a  photographer  who  heads  Car-X 
Service  Systems  Inc.,  for  an  award  in  photojournalism.  The 
national  competition,  with  a  $2,500  first  prize,  is  open  to 
regularly  published  freelance,  salaried  and  staff  photographe¬ 
rs  (syndicates  included)  for  entries  consisting  of  a  series  of 
related  photos  on  any  topic  or  any  five  photos  published  in  the 
U.S.  or  Canada.  Contact:  Photography  Department,  Colum¬ 
bia  College,  600  So.  Michigan  Avenue,  Chicago  Ill.  60605. 
Entry  deadline  for  1982  material  is  April  29. 

*  * 

Black  Tie  Dinner  .  .  .  December  7  is  the  date  and  the  new 
ballroom  of  the  National  Press  Building  will  be  the  place  for 
the  dinner  when  NPC  presents  its  Fourth  Estate  Award  for 
distinguished  service  in  journalism  to  Simeon  S.  Booker, 
Washington  Bureau  chief  of  Johnson  Publishing  Co.  since 
1955.  He  is  the  10th  recipient  of  the  honor. 

4c  ♦ 

Honorable  Mention  .  .  .  Diana  McNees,  Cleveland  Plain 
Dealer,  won  a  citation  in  the  photography  division  of  the 
Clara  Barton  Communications  Contest  of  the  American  Red 
Cross. 

4c  4c  4c 

Communicator  .  .  .  Cystic  Fibrosis  Foundaion  gave  its 
Communication  Award  for  this  year  to  Steven  Shepherd  of 
the  San  Diego  Reader. 

4c  4c  4c 

A  Beginner’s  Award  .  .  .  The  Newswomen’s  Clubof  New 
York  has  honored  Dinah  Prince  of  the  New  York  News  with 
the  Jacqueline  Z.  Radin  Award.  It  goes  each  year  to  a  young 
newspaper  woman  with  no  more  than  three  years  experience. 
Prince  wrote  about  a  rookie  “Cop  Who  Wouldn’t  Give  Up.” 
A  special  award — the  first  in  60  years — was  voted  for  Nan 
Robertson,  New  York  Times  for  an  article  on  toxic  shock.  Top 
newspaper  category  winners  were:  Carol  Wallace,  Daily 
News;  Rita  Ciolli,  Newsday;  Sylvia  Carter,  Newsday;  Teresa 
Carpenter,  Village  Voice;  and  Karen  Wiles,  Newsday  photo¬ 
grapher. 

4c  4c  4c 

One  the  track  .  .  .  Sovereign  Awards  for  writing  and  pho¬ 
tography  related  to  thoroughbred  horse  racing  in  Canada 
were  presented  by  the  Jockey  Club  of  Canada  to  Larry  Mill- 
son,  Toronto  Globe  and  Mail,  and  Robert  Gilmous,  an  associ¬ 
ate  of  Michael  Bums  Studio. 
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Writing  guide _ 

By  Ethel  Grodzins  Romm 


Rooting  Around  for  Ideas  #39 


It’s  the  eighth  day  of  a  running  story.  Eternal  Corp.  closed 
Prosperity  Plant  last  week.  Nothing  much  new  is  going  on,  but 
the  readers  expect  a  new  story  every  day.  In  this  series  on 
generating  ideas,  here  is  still  another  technique. 

This  one  is  called  branching  or  using  issue  trees,  terms  from 
linguistics.  The  final  doodle  looks  like  the  roots  of  a  plant. 
You  start  at  the  top  with  your  assignment  as  the  main  stem, 
and  then  go  digging  down  to  see  what  roots  the  subject  has. 
Somewhat  like  mapping  or  clustering  (Column  #38),  it  re¬ 
quires  more  writing  experience. 

The  Front  Page  way  to  develop  a  story  is  to  jot  down  ideas 
on  the  back  of  an  envelope.  With  such  a  random  list,  an 
experienced  writer  pounds  out  a  story  effortlessly,  while  a 
novice  struggles  to  give  the  facts  shape.  Mapping  and  rooting 
help  you  put  order  into  a  bunch  of  facts.  The  diagrams  give 
your  mind  a  break  by  making  visible  the  connections  among 
events.  They  are  forms  of  outlining. 

With  rooting,  you  have  to  decide  first  where  you  are  going 
to  dig.  For  example,  on  the  day  the  plant  closed,  you 
undoubtedly  laid  out  most  of  the  story,  parts  of  which  you 
have  been  following  up  since.  Are  you  now  going  to  do  a  much 
more  detailed  description  of  the  closed  plant,  with  newly- 
proposed  uses  for  its  recycling? 

Your  rooting  diagram  might  start  like  this: 


g.^ST 


Have  you  rechecked  the  people  you  talked  to  on  Day  One? 
How  are  they  doing?  Who  found  work?  Who’s  on 
unemployment?  Who’s  moving  out  of  town?  What’s  hap¬ 
pened  to  the  local  real  estate  market?  To  the  nearby  pharma¬ 
cist,  cleaners,  butcher,  bookie?  This  rooting  will  begin: 


PdOUD 


In  the  week  that  has  gone  by,  you  have  had  time  to  dig 
deeper.  Why  did  Prosperity  Plant  close?  The  plant  manager 
said,  and  you  printed,  the  company  could  no  longer  compete 
out  of  this  widget  plant.  That  was  no  answer.  Widgets  were 
invented  here.  Who’s  making  them  cheaper?  Better?  How 
come?  Is  Eternal  opening  a  plant  in  Brazil,  where  people  work 
for  much  less? 

You  need  a  new  rooting  chart:  same  subject,  different  pred¬ 
icate.  You’ve  written  about  the  effects — that’s  where  news 
stories  generally  start.  Now  you’ve  got  time  to  find  the 


STuPi 


For  other  ways  to  open  a  fresh  eye.  look  up  columns  #33.34,38.  or  send  $1.00 
plus  an  SASE  to  Ethel  Grodzins  Romm.  555  Main  St.  #901,  Roosevelt  Island. 
NY,  NY  10044. 
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Newsmen  and  teamsters 

What  do  journalists  (reporters  and  editors)  have  in  common 
with  teamsters?  The  answer  is  “nothing.”  And  that  exactly  is 
what  the  newsroom  employes  of  the  Lorain  (Ohio)  Journal 
decided  in  their  42  to  11  defeat  of  the  teamsters’  effort  to 
organize  them  and  represent  them  at  the  bargaining  table. 

If  this  doesn’t  deter  the  teamsters  in  their  efforts  to 
organize  news  employes  in  other  Ohio  newspaper  offices,  we 
hope  those  employes  will  give  the  same  straightforward  re¬ 
sponse  by  voting  negatively  on  the  union  ballot.  Employes  of 
the  Journal  have  made  it  clear  that  their  vote  was  against 
the  teamsters  and  not  against  union  representation  per  se. 
That’s  fair  enough.  It  they  feel  the  need  for  representation, 
let  it  be  by  a  group  that  truly  understands  and  has  their 
interests  in  mind. 

We  think  newsroom  employes  who  are  now  members  of  the 
Newspaper  Guild  should  apply  the  same  reasoning  to  the 
Guild’s  merger  with  the  International  Typographical  Union. 
The  ITU  being  the  larger  union  will  dominate  the  Guild  after 
such  a  merger  and  newsroom  employes  are  already  domin¬ 
ated  in  many  of  their  Guild  locals  by  the  members  in  the 
commercial  departments  who  outnumber  them.  Reporters 
and  editors  have  very  little  to  gain  and  a  lot  to  lose  by  playing 
second  fiddle  to  ITU. 

Major  breakthrough 

After  many  years  of  frustration  being  outnumbered  in  the 
Unesco  debates  on  the  role  of  the  press  in  the  new  world 
information  order,  representatives  of  the  free  press  in  the 
Western  nations  achieved  a  major  breakthrough  in  Paris  by 
getting  acceptance  for  the  first  time  that  news  media  are 
“the  watchdog  of  the  government.” 

Up  until  now  the  prevailing  concept  in  Unesco  debates, 
proclaimed  by  the  Soviet  bloc  and  accepted  by  most  of  the 
Third  World  delegates,  has  been  that  it  is  the  duty  of  jour¬ 
nalists  to  carry  out  the  policies  of  government  and  not  to 
criticize  them,  as  well  as  to  “reinforce  peace  and 
international  understanding,  promote  human  rights  and 
fight  against  racism,  aparteid  and  incitement  to  war.” 

That  language  is  still  being  used  in  the  plans  for  a  new 
world  information  order  and  the  debates  will  continue 
interminably.  But  one  small  and  significant  breakthrough 
can  be  followed  by  others.  It  proves  once  again  that  the  arena 
of  world  press  freedom  cannot  be  abandoned  by  the  Western 
nations.  It  is  incumbent  on  those  of  us  who  practice  and  enjoy 
freedom  to  work  for  its  restoration  in  areas  where  it  has 
disappeared  and  for  its  preservation  where  it  is  under  attack. 
It  is  clearly  in  our  self-interest  to  do  so  because  the  curtains 
of  silence  and  censorship  will  slowly  but  surely  close  in 
around  us  if  we  do  not. 


Charter  Member 
Audit  Bureau 
ot  Circulations 
Member  American 
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Letters 

INCURABLE 

I  can  hardly  believe  that  a  magazine 
with  the  assumed  stature  of  Editor  & 
Publisher  would  begin  an  article  (Octo¬ 
ber  23)  about  an  ad  campaign  on  alcohol¬ 
ism  with  the  words  —  all-caps  — 
“FORMER  ALCOHOLICS.” 

No  living  person  is  a  former  alcoholic. 

If  Bob  Welch  and  Jason  Robards  (Jr.,  I 
assume)  —  who  apparently  are  among 
those  featured  in  the  ad  campaign  — 
were  alcoholics,  then  they  are  alcoholics, 
and  will  be  until  they  die. 

Alcoholism  is  an  incurable  disease. 
Alcoholics  Anonymous  stresses  that,  and 
the  American  Medical  Association,  hard¬ 
ly  an  organization  known  for  original, 
liberal  thought,  recognized  that,  in  the 
(  1950s;  surely  Editor  &  Publisher  can 
do  likewise  in  1982. 

Just  as  there  are  no  “former”  alcoholics, 
neither  are  there  any  “reformed”  or 
“recovered”  alcoholics.  The  only  proper 
word  is  “recovering”  —  “He  is  a 
recovering  alcoholic.” 

Marvin  Beard 
(Beard  is  managing  editor  of  Breckin¬ 
ridge  County  (Ky.)  Herald-News.) 

ROONEY  RAPPER 

Andy  Rooney's  speech  to  the  annual 
meeting  of  Sigma  E)elta  Chi  as  reported  in 
E&P  should  not  go  unchallenged.  In  a 
word,  Mr.  Rooney,  who  writes  and 
broadcasts  a  very  good  soft  news  feature 
on  “60  Minutes,”  which  tries  quite  effec¬ 
tively  to  be  a  hard  news  program,  is  not 
aware  of  the  facts  of  publishing  life. 

By  calling  the  “salesman”  (if  that's  an 
accurate  quote,  he  ought  to  have  his  con¬ 
sciousness  raised)  the  “principal  enemy 
of  the  media  of  America,”  he  brings  back 
the  wistful  unreality  of  the  “front  page” 
syndrome  that  was  out  of  date  even 
before  television  finished  it  off. 

If  too  many  newspapers  are  being 
edited  for  the  bottom  line  rather  than  the 
headline,  it  may  be  a  matter  of  degree. 
Obviously  the  bottom  line  shouldn't  al¬ 
ways  come  first,  but  in  today's  world,  it 
can't  come  last  either. 

It  is  no  secret  that  in  the  early  seventies, 
one  of  America's  greatest  newspapers 
came  close  to  going  belly  up.  It  was 
saved  by  a  timely  merger  that  diversified 
its  income,  making  it  far  less  vulnerable 
to  strikes,  and  also  by  an  ingenious 
repackaging  that  turned  it  into  a  lively 
journal  of  opinion  and  information  and 
extended  its  readership  pattern  into  all¬ 
day. 

True,  newspapers  used  to  think  of 
themselves  as  being  only  in  the  news 
business,  rather  than  the  information 
business,  but  that  was  before  broadcast¬ 
ing  made  spot  news  universally  and 
instantly  available.  And,  even  in  those 
days,  the  attractiveness  of  the  news¬ 


paper,  in  fact  its  very  ability  to  command 
reader  interest  was,  and  still  is,  greatly 
dependent  on  advertising.  Take  advertis¬ 
ing  out  of  a  general  circulation  newspaper 
and  it's  pretty  dull.  Product  and  price 
information,  in  fact,  the  feeling  of  bulk 
itself,  is  essential  to  circulation  and  read¬ 
er  interest. 

So  how  can  newspaper  salesmen  and 
women  who  make  their  living  by  helping 
create  that  interest,  be  the  enemy? 

The  Larry  King  radio  show  is  well- 
known  in  publishing  circles  for  its  ability 
to  sell  books.  Was  Andy  Rooney  his  own 
“enemy”  when  he  appeared  on  it  fairly 
recently  to  sell  his  brok? 

As  to  color.  Maybe  it  doesn't  belong  in 
all  papers,  and  maybe  it's  overused  at 
times.  But  surely  the  magnificent  poten¬ 
tial  of  offset  combined  with  computer 
graphics  offer  a  superior  way  of  informing 
and  interesting  readers.  Isn't  a  map  or  a 
chart  better  understood  if  it's  in  color? 
How  about  fashion  and  food,  to  mention 
just  two  departments  that  come  alive  with 
color? 

Would  Mr.  Rooney  agree  to  showing 
“60  Minutes"”  in  black  and  white,  simply 
to  preserve  the  purity  of  the  news  presen¬ 
tation?  That  program  often  even  uses 
music  to  create  atmosphere  around  its 
news  segments.  Is  music  news? 

Please,  Mr.  Rooney,  do  not  call  the 
kettle  black.  The  state  of  the  art  makes  it 
possible  and  the  marketplace  itself 
demands  that  it  be  shown  in  living  color. 

Paul  Martin 
(Martin  was  promotion  manager  of  the 
New  York  News  from  1970-1980.) 

The  Andy  Rooney  story  alleging  that 
ad  salesmen  are  the  enemy  of  the  media  is 
horse  biscuits.  I'm  appalled  that  a  sup¬ 
posed  trained  journalist  would  promote 
dissention  among  newspaper  departments. 

Mr.  Rooney  notes  that  salesmen  are 
paid  to  be  accurate  and  honest.  A  nice, 
dishonest  and  inaccurate  salesman 
wouldn't  last  a  week  in  this  business  or 
any  other  business  for  that  matter.  Sales¬ 
men  and  reporters  alike  should  be  paid  for 
the  professionalism  that's  required  of 
their  positions. 


Selling,  like  reporting,  is  no  easy  task. 
It  requires  research,  compiling  facts, 
making  appointments,  doing  a  lot  of 
listening,  asking  the  right  questions  at  the 
right  times,  taking  notes  and  completing 
the  necessary  paperwork  to  get  the  end 
result  into  production.  Sounds  almost 
like  a  reporter's  job,  doesn't  it  Mr. 
Rooney?  Well,  it's  not.  It's  professional 
selling. 

Like  other  newspaper  professionals,  I 
recognize  the  fact  that  producing  a  news¬ 
paper  has  to  be  an  organized  team  effort 
that  requires  careful  coordination 
between  all  departments.  There  is  no 
room  for  the  petty  bickering  of  whose  job 
is  the  most  important.  They  are  all 
important.  We  have  made  a  concentrated 
effort  at  my  paper  to  interact  departments 
in  order  to  achieve  an  overall  goal  of  pro¬ 
ducing  a  better  product.  I  feel  it's  paid  off 
and  I  resent  some  television  personality 
trying  to  undo  what  we've  accomplished. 

Perhaps  Mr.  Rooney's  philosophy  is 
(he  reason  he's  best  known  as  a  tv  type. 

Dale  Estes 
(Estes  is  general  manager  of  Camden 
(Ark.)  News.) 


The  message  expressed  by  columnist 
Andy  Rooney  at  a  meeting  of  journalists 
in  Milwaukee  (E&P,  Nov.  20)  was  dis¬ 
gusting,  and  untrue.  His  unjust  criticism 
of  the  sales,  and  advertising  professions 
is  false,  and  vicious. 

To  picture  his  business  associates  as 
the  enemy  cannot  be  justified  by  the  great 
majority  of  workers  in  the  media.  During 
my  active  business  life  I  spent  more  than 
40  years  in  the  production  of  sales,  and 
advertising  on  metropolitan  newspapers, 
and  also  purchased  a  good  volume  of 
radio  and  tv  time  to  promote  a  wide  vari¬ 
ety  of  projects. 

I  cannot  agree  in  any  way  with  Rooney, 
and  find  it  hard  to  understand  why  E&P 
editors  would  feature  his  attack. 

I  want  to  help  in  setting  the  record 
straight. 

Carl  G.  Gilman 

413  HUIsdale  Dr. 

Santa  Rosa,  Cal'f.  95405 


DODOR 


The  Moscow  scene  on — and  below — the  sur¬ 
face  has  never  been  more  challenging.  Pen¬ 
etrating  to  the  truth  needs  rare  linguistic  and 
reportorial  skills,  prime  assets  of  veteran  for¬ 
eign  correspondent  Dusko  Dodor  of  the 
VAfashington  Post. 


Read  him  on  Russia  in  the 

Los  Angeles  Times- 
Washington  Post  News  Seivice 
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Goss: 

Market-Driven  A  modular  system  for 

Technology  offset  conversions 


The  Goss  Headliner  Offset  Press 


The  Headliner®  Offset  press 
offers  you  all  the  features  and 
productivity  you  expect  from 
a  double-width  press.  Yet  its 
modular  design  lets  you  buy  as 
much  or  as  little  equipment  as 
you  want  to  fit  your  needs,  your 
budget,  your  products  and  your 
future  market  requirements. 

Flexible,  compact  design. 

Use  your  existing  sub¬ 
structure  and  reels-tensions- 
pasters,  or  folders  and  angle 
bars,  or  both.  You  will  still  get  the 
benefits  of  a  new  Goss  offset 
press.  Or  install  a  complete,  new 
60,000  pph  Headliner  Offset 
press  system.  Its  compact 
design  can  eliminate  the  need 
for  a  new  plant. 

Color  flexibility. 

Choose  the  color  capability 
you  need  from  three  arrange¬ 
ments:  A  unit  with  half-deck  for 
true  offset  spot  and  process 


color.  A  color  couple  for  color  on 
either  side  of  the  web.  A  color 
cylinder  for  certain  spot  color 
applications.  The  press  is 


available  with  open  fountain  or 
Injector  inking  and  the  Goss 
Color  Control  System  for  remote 
ink  setting.  Choose  the  electronic 
Goss  Press  Control  System  and 
Page  Area  Reader  as  added 
aids  to  productivity.  The 
Headliner  Offset  is  designed  for 
quality  printing,  fast  makeready 


and  reliability,  with  special  noise 
abatement  provisions. 

Product  flexibility. 

The  Goss  Regent  2:1  multi¬ 
web-width  folder,  with  or  without 
the  optional  quarter  folder, 
provides  the  product  flexibility 
you  need.  The  press,  featuring 
a  wide  web-width  range,  is 
available  in  four  cutoffs. 

Goss  mailroom  equipment 
and  systems  and  Goss  turnkey 
installation  services  can  further 
enhance  your  new  production 
facility. 

For  more  information,  write 
for  the  Goss  Headliner  Offset 
brochure  or  contact  your  Goss 
representative.  Goss  Products, 
Graphic  Systems  Division, 
Rockwell  International,  3100 
South  Central  Avenue,  Chicago, 
Illinois  60650.  312/656-8600. 
Telex  253478. 


Rockwell  International 

...where  science  gets  down  to  business 
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Two  ITU  officers  balk 
at  merger  with  Guild 


By  Celeste  Huenergard 

With  only  three  months  and  two  steps 
left  to  go  in  the  protracted  five-year-old 
negotiations  to  unite  the  International 
Typographical  Union  and  The  News¬ 
paper  Guild  (E&P,  Oct.  23),  two  of  the 
ITU’s  five  executive  officers  have 
become  more  vitriolic  in  their  opposition  to 
the  proposed  merger. 

And  the  ITU’s  president,  once  an  ar¬ 
dent  and  vocal  supporter  of  the  move,  has 
recently  refused  to  take  a  public  stand  on 
the  issue. 

“The  atmosphere  has  become  so 
poisoned  and  polluted  that  neither  con¬ 
stituency  may  feel  comfortable  with  the 
merger  and  it  could  very  well  be  turned 
back,’’  Guild  president  (Tharles  A.  Perlik 
said  in  a  telephone  interview  Tuesday. 
Perlik  and  other  Guild  officials  last  week 
were  attending  a  budget  session  on  the 
merger  at  ITU  headquarters  in  Colorado 
Springs. 

Give  away 

In  an  article  in  the  November  issue  of 
the  ITU  Journal,  ITU  secretary-treasurer 
Thomas  W.  Kopeck  called  the  proposed 
merger  document  “a  fantasy  born  of 
frustration’’  and  “badly  underfunded.’’ 

“Now  we  have  a  merger  document 
allying  us  with  a  smaller  union  having 
fewer  assets  but  with  more  problems  than 
our  own,”  Kopeck  wrote  in  a  one-page 
article.  ”...  I  have  no  intention  of  sur¬ 
rendering  the  International  Typographic¬ 
al  Union  and  all  it  stands  for  to  anyone 
without  at  least  a  quid  pro  quo  which 
benefits  the  members  we  represent.  This 
merger  is  no  merger  at  all — it  is  a  give¬ 
away!” 

In  a  separate  article  in  the  same  Journal 
issue,  ITU  first  vicepresident  Robert  S. 
McMichen  wrote,  “The  freight  for  only 
the  first  year  of  operation  (of  the  new 
union)  is  clearly  estimated  to  be  a  deficit 
spending  program  of  over  $2  million 
above  dues  income  from  the  General 
Fund.  If  any  ITU  member  is  told  that 
their  total  dues  will  only  be  $11  per 
month,  then  this  writer  suggests  you 
question  the  accuracy  of  those  state¬ 
ments  and  the  integrity  of  those  making 
such  misleading  statements.” 

The  ITU’s  Merger  Negotiating  Com¬ 
mittee  signed  the  joint  merger  document 
in  September,  a  preliminary  step  toward 
uniting  its  47,000  members  with  the 
29,000-member  Guild.  In  October,  the 
Guild’s  International  Executive  Board 


unanimously  approved  the  documents 
and  called  for  a  special  delegate  conven¬ 
tion  in  January  to  vote  on  the  proposal.  If 
the  Guild  gives  the  merger  the  go-ahead, 
it  would  then  be  placed  before  both 
unions’  membershios  for  a  referendum 
vote  in  March.  If  approved,  the  Media 
Employees’  International  Union  would 
take  its  first  breath  on  June  1 . 

Kopeck,  who  along  with  other  ITU 
officials  could  not  be  reached  for  com¬ 
ment,  has  been  against  the  merger  since  it 
was  first  suggested  on  the  union’s  con¬ 
vention  floor  five  years  ago. 

Budget  objections 

His  current  disenchantment  with  the 
idea  centers  around  the  merger’s  budget 
which,  he  maintained,  would  leave  the 
new  union  “$2.5  million  in  the  red”  dur¬ 
ing  its  first  year  of  existence. 

“With  international  dues  fixed  for 
former  ITU  members  at  $1 1  a  month  until 
former  TNG  members  reach  the  same 
level  (estimated  to  be  between  three  and 
four  years),  the  new  union  can  only  go 
further  in  the  hole  as  expenses  rise,” 
Kopeck  wrote  in  his  Journal  article. 

Perlik  claimed,  however,  that  Kopeck 
would  be  against  the  merger  “even  if  the 
new  union  showed  a  $2.5  million  sur¬ 
plus.’’  He  accused  the  executive  of 
manipulating  figures  and  said  the 
deficit — which  the  group  is  still  trying  to 
trim — is  currently  closer  to  $1.5  million. 

“I  think  there  probably  will  be  some 
deficit  but  a  manageable  one  in  a  $10- 
million  operation,”  Perlik  said. 

For  merger 

ITU  second  vicepresident  Robert  L. 
Wartinger  and  third  vicepresident  Allan 
J.  Heritage  continue  to  lobby  hard  for  the 
new  union. 

“We  can  fight  a  defensive  battle  with¬ 
out  merger  or  we  can  work  to  bring  this 
merger  about,  solidifying  your  position 
and  move  on  to  aggressively  pursue  addi¬ 
tional  mergers  with  other  industry  unions 
to  lead  us  in  the  direction  of  what  I  believe 
should  be  our  ultimate  goal — one  big 
union  in  the  graphic  arts  and  com¬ 
munications,”  Heritage  told  Journal 
readers  last  month. 

In  another  Journal  article  in  the  same 
issue,  Wartinger  concentrated  on  the 
threat  of  pagination  as  one  of  the  primary 
reasons  behind  the  marriage  proposal. 

Predicting  that  VDT’s  will  gradually 
eliminate  the  bulk  of  the  work  now  being 
performed  in  composing  rooms,  Wartin¬ 
ger  said,  “while  new  systems  are  still 


Every  Saturday  since  1884 _ 

being  developed,  current  available  equip- 
ment  .  .  .  testifies  to  the  new 
devastating  erosion  of  what  we  once 
called  our  ‘trade’.’’  He  cited  the 
Pasadena  (Calif.)  Star-News  pagination 
system  as  an  example. 

“The  merger  agreement  will  not  be  a 
total  solution  to  all  of  our  problems  and 
challenges  but  in  my  opinion  it  offers  the 
best  alternative  at  this  point  in  time  to  a 
slow  but  sure  decline  in  membership  cou¬ 
pled  with  just  as  certain  a  slow  but  sure 
decline  in  our  ability  to  effectively  service 
our  membership  and  to  effectively  bar¬ 
gain  reasonable  collective  bargaining 
agreements  in  the  future,”  Wartinger 
said. 

On  the  road 

When  they’re  not  drafting  their 
opinions  for  publication,  the  four  ITU 
executives  are  on  the  road  presenting 
their  respective  sides  of  the  story  to  ITU 
regional  conferences  of  local  delegates. 

And  in  the  middle  stands  ITU  president 
Joe  Bingel,  who  for  the  past  two 
months— ever  since  the  ITU  signed  the 
merger  document — has  refused  to  publicly 
endorse  or  condemn  it. 

Just  last  August,  however,  during  the 
ITU’s  annual  convention  in  Seattle,  Bing¬ 
el  read  aloud  a  telegram  he  had  recently 
sent  to  Perlik:  “All  unions  today  face  a 
most  difficult  challenge  to  their 
existence.  Let’s  face  and  overcome  that 
challenge  together.” 

Perlik  called  the  chances  of  convincing 
Kopeck  and  McMichen  of  the  merger’s 
advantages  “next  to  impossible.”  “And 
I’ve  heard  Kopeck’s  article  in  the 
December  issue  of  the  Journal  is  a  real 
dilly  .  .  .  it’s  supposed  to  be  even  more 
severe  .  .  .  and  insulting  to  the  Guild 
than  the  November  one,”  he  said. 

And  if  the  referendum  were  held 
today? 

“1  doubt  that  it  would  pass,”  Perlik 
concluded. 

If  it  succeeds  in  March,  however,  many 
industry  observers  say  it  could  be  the  first 
step  in  the  creation  of  an  industry-wide 
union. 

Bargaining  strength 

Perlik  has  said  that  he  hopes  the  new 
union  would  eventually  join  forces  with 
the  lOT.OOO-member  International  Print¬ 
ing  &  Graphics  Communications  Union 
and  the  105,000  member  Graphic  Arts 
international  union  which  are  expected  to 
vote  on  a  merger  proposal  next  spring.  In 
addition,  the  president  of  the  Com¬ 
munications  Workers  of  America  already 
has  held  talks  with  the  Guild  and  the  ITU 
on  the  possibility  of  joining  forces  with  the 
600.000  member  CWA. 

(Continued  on  page  10) 


9 


New  England  editors 
invited  to  Moscow 


By  Lenora  Williamson 

When  The  New  England  Society  of 
Newspaper  Editors  asked  non¬ 
newspaper  folk  to  tell  them  what  is  wrong 
with  newspapers’  coverage,  the  response 
raced  through  subjects  alphabetically 
from  A  for  art  news  to  W  for  weddings. 

At  the  annual  convention  December  2- 
5  in  Newport,  R.I.,  the  editors  heard 
criticism  and  got  suggestions  relating  to 
fields  of  art,  business,  education,  fashion, 
motion  pictures,  small  business,  sexism, 
weddings — and  back  to  A  for  accuracy 
from  a  former  newspaper  editor  now  writ¬ 
ing  screenplays. 

The  convention  received  an  invitation 
for  the  Union  of  Soviet  Journalists  to 
send  a  delegation  to  Moscow  next  sum¬ 
mer  to  meet  with  editors  there,  continui¬ 
ng  discussions  initiated  here  last  August. 

NESNE  president,  Nicholas  Monsar- 
rat  of  the  Barre-Montpelier  (Vt.)  Times- 
Argus,  told  the  opening  business  session 
that  the  society  had  received  an  invitation 
from  Dr.  Yokov  Lomka,  deputy  chair¬ 
man  of  the  Union  of  Soviet  Journalists 
and  editor  of  the  Moscow  News,  to  send  a 
delegation  to  Moscow  next  summer.  The 
invitation  follows  this  past  summer’s  visit 
of  Soviet  editors  to  the  first  U.S.-Soviet 
editors’  conference  sponsored  by 
NESNE  and  Colby-Sawyer  College  in 
New  London,  Conn.  Pravda  journalist, 
Victor  Linnik,  spoke  briefly  at  luncheon 
as  representative  of  the  delegates, 
although  he  was  not  at  New  London  ses¬ 
sions,  and  expressed  satisfaction  with  the 
exchange,  saying  a  delegation  would  be 
“welcome  to  visit  us  next  year.’’ 

While  assessing  what  newspapers  are 
doing  wrong  in  covering  sports,  Upton 
Bell,  former  general  manager  of  the  New 
England  Patriots,  declared  he  thinks  a 
sports  story  rarely  belongs  on  the  front 
page. 

“The  front  page  and  sports  page  are 
getting  closer  together.  Sex  is  out  and 
short  strikes  are  in.” 

Bell,  a  radio  sportscaster,  opened  with 
positive  opinion  that  newspapers  are 
doing  a  better  job  covering  sports  than 
ever  before,  but  decried  coziness  of 
sportswriters  with  teams  and  owners.  He 
said  the  person  covering  team  owners  and 
the  coaches  should  be  rotated. 

“Familiarity  does  breed  contempt  but 
sometimes  breeds  friendship  that  pre¬ 
vents  a  writer  from  saying  what  he  or  she 
wants  to  say,”  Bell  said. 

He  was  of  the  opinion  that  while  there 
are  better  writers  with  better  educations 
now,  many  are  lacking  in  the  basics. 
“The  reporter  should  stay  on  the  news  side 
first  before  going  into  sports.” 

Sports  have  led  in  some  trends  but  are 
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behind  “in  the  press  boxes  which  remain 
white,”  Bell  said. 

The  executive  director  of  Rhode  Is¬ 
land’s  Advisory  Commission  on  Women, 
Bonnie  M.  Cimino,  focused  on  specifics 
of  newspaper  styles  of  addressing  men 
and  women,  titles,  and  honorifics. 

“Language  in  newspapers  does 
influence  what  is  going  on.  That  is  a 
heavy  responsibility  you  have,”  she  told 
the  editors.  “You  should  be  sensitive 
because  of  the  job  you  have.” 

Cimino  termed  choice  of  language 
“very  critical’’  in  sex  and  race 
designation. 

The  solutions,  Cimino  said,  are:  “to 
examine  prejudices,  respect  variances 
and  be  consistent  instead  of  sexist.” 

A  favorable  trend  in  coverage  of  small 
businesses  was  seen  by  James  Rennie, 
president  and  chairman  of  the  board  of 
PACER  Systems  and  president  of  Small¬ 
er  Business  Association  of  New  England. 

Rennie  was  critical  of  the  tendency  to 
focus  on  coverage  of  big  deals,  mergers, 
and  the  stock  market  with  “less  talk 
about  the  500  to  600  businesses  a  week 
recorded  as  being  bankrupt  or  no  mention 
of  2000  a  week  just  stopping.” 

He  admitted  that  access  is  harder  with 
small  businesses  since  generally  they  are 
without  public  relations  departments. 
“The  reporter  has  to  go  out  and  get  the 
story.” 

The  small  business  community  has  the 
“surge  capak  ity  that  is  going  to  lead  us 
out  of  the  recession,”  Rennie  declared, 
and  “could  be  the  media  story  of  the 
80s.” 

Lee  Hall,  president  of  the  Rhode  Island 
School  of  Design,  took  on  the  issue  of 
what  newspapers  are  doing  wrong  in 
coverage  of  art  and  education  by  saying, 
“We  share  some  problems.  In  art  it  is 
easy  to  interest  you  in  quirkiness  and 
thrill-seeking.  We  can  always  place  stor¬ 
ies  dealing  with  these  things.” 

It  is  “easy  to  go  after  the  cheap  shot,” 
Dr.  Hall  said  citing  as  an  example  Life 
magazine’s  early  designation  of  artist 
Jackson  Pollock  as  “Jack,  the  dripper.” 

In  education,  she  said,  it  is  also  easy  to 
go  after  the  quick  and  easy  shot  while 
neglecting  some  real  issues  of  money,  the 
colleges’  battles  for  “warm  bodies  with 
green  dollars — we  call  them  students” 
and  the  issue  of  teaching  productivity. 

Instead,  she  noted,  it  is  “easier  to 
choose  a  personality”  for  a  newspaper 
story. 

Journalists,  artists  and  educators 
should  participate  in  debates  on  the  cli¬ 
mate  of  anti-intellectualism  and  anti¬ 
humanism  which  “may  threaten  our  sur¬ 
vival,”  Hall  concluded. 

(Continued  on  page  II) 


AN  PA  comments  on  U.S. 
communications  policy 

American  Newspaper  Publishers 
Association  submitted  (December  2)  re¬ 
commendations  to  the  U.S.  Department 
of  Commerce  in  response  to  the 
department’s  call  for  public  comment  in 
connection  with  its  study  of  Long-Range 
International  Telecommunications  and 
Information  Goals  of  the  United  States. 

In  its  comments,  ANPA  recommended 
that  the  U.S.  oppose  any  action 
encouraging  increased  governmental 
controls  on  communications  content;  and 
provide  maximum  use  of  available  com¬ 
munications  facilities  at  low  cost. 

ANPA  said  the  U.S.  should  take  active 
participation  in  international  organiza¬ 
tions  dealing  with  international  com¬ 
munications  issues. 

While  it  does  not  want  a  “super  agen¬ 
cy”  created  to  develop  and  implement 
international  communications,  ANPA 
said  there  is  a  need  for  effective  inter¬ 
agency  development  and  coordination  of 
U.S.  international  commmunications 
policy,  assisted  by  a  private-sector 
advisory  group  representative  of  U.S. 
communications  interests:  media,  man¬ 
ufacturers,  service  industries,  carriers 
and  users. 

N.Y.  Times  Co. 
borrows  $100M 

The  New  York  Times  Co.  signed  an 
agreement  for  a  $100  million  medium- 
term  loan  provided  by  four  banks,  with 
the  Bank  of  Montreal  acting  as  agent. 

In  a  related  move,  the  Times  said  it 
completed  the  previously  proposed 
acqusition  of  eight  daily  and  two  weekly 
newspapers  that  were  owned  by  Thomas 
E.  Worrell  Jr.  and  J.D.  Schwartz  pf  Char¬ 
lottesville,  Va. 


Merger 

(Continued  from  page  9) 


If  the  mergers  became  a  reality,  a 
national  union  would  generate  more 
bargaining  leverage  through  the  possibil¬ 
ity  of  striking  an  entire  chain  instead  of 
only  one  of  its  papers,  diminish 
jurisdictional  disputes  and  offer  better 
coordinated  organizaing  drives.  The 
ITU-Guild  merger  alone  would  couple 
the  ITU’s  dozen  organizers  with  the 
Guild’s  1 1  and  its  550  locals  with  the 
Guild’s  80. 

The  Guild  has  lost  some  1 ,400  members 
during  the  past  two  years  as  a  result  of  the 
folding  of  14  dailies.  The  ITU’s  member¬ 
ship  has  dropped  49%  since  1967  as  a 
result  of  metro  failures  and  computeriza¬ 
tion. 
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N.E.  editors 

(Continued  from  page  10) 

Alan  Friedberg,  president  of  Sack 
Theaters,  confessed  he  has  “harbored  an 
awesome  respect  for  the  press  and  likes 
to  think  it  is  pure  and  a  guardian  of  much 
of  truth  in  our  society.” 

The  motion  picture  business  enjoys  a 
visibility  with  the  press  that  “transcends 
its  importance  in  this  life.” 

But,  Friedberg,  added,  the  press  tends 
to  treat  motion  pictures  with  “short  shift 
and  venom  at  times  .  .  . 

“Sometimes  the  press  expects  Holly¬ 
wood  to  educate,  to  produce  culture. 
What  Hollywood  is  all  about  is  to  enter¬ 
tain.” 

Film  critics  impress  on  Hollywood  a 
standard  it  is  not  Hollywood’s  purpose  to 
attain,  Friedberg  declared. 

He  said  some  of  the  film  critics  and 
reviewers  who  began  in  the  ’60s  and  ’70s 
“are  obsessed  with  laying  waste  those 
who  succeed”  and  with  throwing  bricks 
and  tearing  down  creative  efforts. 

“These  people  are  elitists  who  tend  to 
write  for  a  select  group  of  people,”  Fried¬ 
berg  said. 

The  bottom  line,  he  added,  is  that  they 
are  not  writing  for  the  audience  newspap¬ 
ers  are  looking  to  reach. 

Friedberg  said  the  motion  picture  busi¬ 
ness  was  not  appealing  for  favoritism  or 
plastic  reviewers  who  say  every  picture  is 
great.  “We  ask  for  intelligence,  for  fair¬ 
ness  and  understanding  in  terms  of  the 
real  world  in  which  we  all  live.” 

“Newspapers  neglect  fashion,”  the 
woman  who  has  designed  gowns  for  three 
White  House  weddings,  Priscilla  of  Bos¬ 
ton,  said  before  a  luncheon  showing  of 
her  creations. 

Priscilla,  in  private  life  Mrs.  James  N. 
Kidder,  asked  the  editors  directly,  “If 
you  can  have  a  financial  page,  why  can’t 
you  have  a  fashion  page?” 

And  she  is  for  women  staffers — “You 
can’t  send  a  man  to  do  a  woman’s  job.” 
That  caused  an  audible  twitter  in  the 
audience. 

Then  Priscilla  ordered,  “Do  not  junk 
up  your  fashion  page  with  discounts.” 
Instead,  she  asked  for  attention  to  smaller 
stores. 

“The  problem  is  most  newspapers  re¬ 
peat  the  same  old  thing  in  fashion,”  she 
said.  Priscilla  asked  for  more  bridal  sup¬ 
plements  but  commented  she  hadn’t  seen 
any  newspaper  doing  them  right.  Howev¬ 
er,  she  paid  a  compliment  to  the  Pro¬ 
vidence  Journal  efforts. 

“Plan  your  fashion  pages  every  day 
just  like  your  financial  and  sports  pages,” 
was  her  parting  shot. 

The  editors  presented  their  Master 
Reporter  Award  to  Paul  R.  Stevens,  a 
general  assignment  reporter  of  the  Brock¬ 
ton  (Mass.)  Enterprise.  Earlier  in  his 
career  he  worked  for  papers  in  Boston, 


San  Bernadino,  Columbus,  Ga.,  and 
Atlanta.  Robert  T.  Pittman,  editor  of 
editorials  of  the  St.  Petersburg  Times, 
judged  the  competition. 

Ted  Holmberg,  editor  of  the  Pawtuxet 
Valley  Daily  Times,  West  Warwick,  R.I., 
and  convention  chairman,  succeeded 
Nicholas  Monsairat  as  president  of  the 
organization,  and  Frank  Grundstrom  of 
the  Boston  Globe,  moved  to  vicepresi¬ 
dent,  with  A.  Stephen  Riley  of  the  Port¬ 
land  (Me.)  Press  Herald,  to  secretary, 
and  Diane  Benison  of  the  Worcester 
(Mass.)  Evening  Gazette,  to  treasurer. 

John  C.  Quinn,  senior  vicepresident 
and  chief  news  executive  of  Gannett  Co. 
and  president  of  the  American  Associa¬ 
tion  of  Newspaper  Editors,  told  a  lunch¬ 
eon  audience  that  USA  Today  has  “got¬ 
ten  off  the  ground  without  a  major  disas¬ 
ter”  and  that  he  is  “particularly  encour¬ 
aged  by  the  range  of  reaction.” 

He  sees  the  national  newspaper  as 
“part  of  the  80s  ‘greening  of  the 
information  business’.” 

Quinn  said,  “We  are  still  struggling, 
trying  to  find  out  what  this  newspaper  is. 
We  are  living  with  a  lot  of  daily  dis¬ 
satisfaction  ourselves.” 

One  of  the  areas  gaining  in  female  read¬ 
ership  is  sports,  Quinn  said. 

USA  Today’s  weather  map  was  the 
concern  of  one  questioner  in  the 
audience:  “Do  people  want  to  know  that 
much  about  the  weather?” 

Quinn  said  of  the  ear,  “It  doesn’t  do 
any  harm  to  have  a  picture  of  Loni 
Anderson  up  there.” 

The  paper  is  “stuck  with  the  length  of 
stories  for  a  while”  in  a  28-news  and  12- 
ad  page  mix,  Quinn  added.  “We  have  to 
get  better  than  we  are  on  the  cover  story 
feature.” 

He  said  the  editorial  board  has  10  peo¬ 
ple  ranging  from  24  to  63  in  age — six  men 
and  four  women;  eight  are  white  and  two 
are  black. 

Osborne  Elliott,  dean  of  the  Graduate 
School  of  Journalism  at  Columbia  Uni¬ 
versity,  outlined  some  on-going  and  new 
programs  at  the  institution.  He  sees  the 
school’s  students  as  “more  serious,  more 
mature”  these  days,  and  “instead  of 
wanting  to  be  Jason  Robards  they  want  to 
be  Ben  Bradlee.  That  may  be  a  trend  in 
the  right  direction.” 

At  one  point  in  his  informal  remarks, 
Elliott  told  the  editors,  “You  have  got  to 
start  paying  some  more  dough.  Salaries 
are  not  a  major  cost  in  the  newspaper 
business.” 

The  guest  panel  on  syndicated  material 
continued  along  the  what’s-wrong  theme 
with  syndicated  cartoonist  Mike  Peters 
observing,  “We’re  a  different  breed.  We 
have  our  own  gripes.” 

He  decried  “movement  by  editors”  of 
having  editorial  cartoons  “less  topical, 
less  angry,  less  opinionated,  and  more 
humorous.” 

He  said  that  a  lot  of  young  cartoonists 
coming  into  the  business  produce 


illustrating  cartoons  and  “editors  are 
using  them  because  they  are  not  going  to 
offend  anyone.” 

Peters  admitted  editors  complain  about 
the  different  sizes  of  cartoons  and  cre¬ 
dited  Pat  Oliphant  with  popularizing  the 
horizontal  format.  “A  bunch  of  us  started 
imitating  him.” 

Personally,  Peters  said  he  had  another 
gripe,  that  of  being  dropped.  “They  don’t 
drop  your  cartoon,  they  drop  your  guts.” 

Peters  objected  to  the  policy  that  an 
editorial  cartoon  agrees  with  the  editorial 
page.  “Cartoons  are  not  supposed  to 
agree  with  the  editorial  page.” 

Judith  Martin  of  the  Washington  Post, 
author  of  the  syndicated  etiquette  column 
“Miss  Manners,”  zeroed  in  on  the  atti¬ 
tude  of  interviewers  encountered  during 
her  book  and  author  tours  recently.  She 
said  one  interviewer  told  her,  “We  want 
to  do  a  story  on  you  because  so  many 
other  people  have.”  She  characterized 
that  as  “being  last  with  the  news”  and 
using  “proven  ideas — ^let’s  not  take  a 
chance.” 

She  was  critical  of  the  attitude  of 
“they,  the  reader.”  She  has  been  told,  “I 
love  your  column  but  they  won’t  get  it.” 
Said  Martin,  “I  have  never  written  down 
to  anyone  in  my  life.” 

She  termed  syndicated  material  the 
entertainment  side  of  the  newspaper. 

Lew  Little,  vicepresident/editorial 
development  of  Field  Newspaper  Syn¬ 
dicate,  emphasized  that  in  a  visually 
oriented  society,  newspapers  should  try 
to  hook  the  young  readers  with  the  com¬ 
ics. 

Ted  Holmberg,  during  the  discussion, 
asked  about  the  merchandising  prolifera¬ 
tion  of  comics  characters,  and  asked 
whether  syndicates  have  a  “concern  to 
protect  newspaper  interests  and  fresh¬ 
ness.” 

Little  recalled  that  the  first  licensing  of 
“Peanuts”  brought  a  “great  hue  and  cry” 
but  that  when  merchandising  is  in  good 
taste,  the  “exposure”  is  good.  He  sug¬ 
gested  that  newspapers  can  take  pride 
that  characters  becoming  part  of  the  cul¬ 
ture  started  in  newspapers. 

Another  member  of  the  audience  asked 
how  concerned  syndicates  are  about 
stereotypes.  Peters  confided,  “I  find  I  get 
criticized  by  whatever  group  I  am  trying 
to  help.  Cartoonists  are  very  caring  peo¬ 
ple  but  we  can’t  be  as  sensitive  as  the 
people  we  draw.” 

In  the  informal  conversation  between 
panelists  and  the  editors  chaired  by  Jim 
Toler,  United  Media  Enterprises  sales¬ 
man,  the  issue  of  consistency  in  columns 
and  editorial  cartoons  brought  forth  one 
declaration  from  the  floor,  “I’m  one  edi¬ 
tor  who  is  looking  for  an  inconsistent  car¬ 
toonist.”  Another  comment,  “There  is  a 
place  for  more  inconsistent  cartoonists,” 
brought  Peters’  answer.  He  said, 
“Speaking  for  us  cartoonists  that  would 
be  great.” 
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Oil  CO.  exec 
knocks  biz 
coverage 

By  Barry  B.  Burr 

With  the  chairman  of  one  of  the  world’s 
largest  oil  companies  at  his  side,  Leonard 
Silk,  economics  columnist  for  the  New 
York  Times,  regretted  the  prevalent  use 
of  the  term  “windfall  profits  tax”  by  jour¬ 
nalists. 

The  so-called  tax  was  enacted  in  the 
last  year  (1980)  of  the  Carter 
Administration  to  assuage  the  decontrol 
of  oil  prices.  But  it.  Silk  noted,  is  not  a  tax 
on  profits  at  all.  “It  has  nothing  to  do  with 
profits  whatsoever,”  he  said,  turning  for 
acknowledgment  to  John  L.  Swearingen, 
chairman  of  Standard  Oil  Company 
(Indiana). 

It  is  in  fact  a  sales  tax  paid  by  consum¬ 
ers,  Swearingen  added. 

The  Times,  Silk  said,  endeavors  to 
explain  its  meaning  parenthetically 
whenever  it  appears  in  its  news  columns. 
But  he  was  at  a  loss  to  explain  why  its  use 
persists  in  his  and  other  newspapers. 

The  misnomer  was  only  one  of  the  cri¬ 
tical  observations  of  the  media  addressed 
at  a  conference  November  22  and  23  on 
the  ethics  and  responsibilities  of  journal¬ 
ism  at  the  University  of  Notre  Dame. 

More  than  120  academics  and  jour¬ 
nalists  from  radio,  television  and  news¬ 
papers  from  as  far  away  as  Los  Angeles 
and  New  York  but  mainly  from  the  Midw¬ 
est  attended  the  conference  as  well  as  a 
few  representatives  of  such  trade  publica¬ 
tions  as  Savings  and  Loan  News  and  cor¬ 
porations  as  Waste  Management  Inc. 

The  conference  was  conducted  by  the 
university’s  Center  for  the  Study  of  Man 
in  Contemporary  Society  through  a  Gan¬ 
nett  Foundation  grant  of  $32,500,  much  of 
which  went  to  pay  the  stipends  and  travel 
expenses  of  the  speakers.  Notre  Dame 
offers  no  major  in  journalism  as  such, 
although  students  in  the  department  of 
American  Studies  can  take  courses  in 
communications. 

Among  those  who  addressed  the  con¬ 
ference  were  Elie  Abel,  Harry  and  Nor¬ 
man  Chandler  professor  of  communica¬ 
tion  at  Stanford  University;  Jeff  Green¬ 
field,  CBS-tv’s  media  critic;  Max  Lemer, 
columnist  and  Welch  visiting  professor  of 
American  Studies  at  Notre  Dame;  and 
John  G.  Craig,  Jr.,  editor  of  the  Pitt¬ 
sburgh  Post-Gazette. 

Two  issues  raised  at  the  conference 
were  the  journalists’  use  and  misuse  of 
words  and,  as  Edwin  Newman,  NBC 
newscaster,  pointed  out,  the  responsibil¬ 
ity  to  inform  the  public  without  trying  to 
influence  it. 

Swearingen  was  highly  critical  of  busi¬ 
ness  coverage  by  the  media,  especially  of 


the  oil  industry  by  television.  (He  did  not, 
however,  raise  the  issue  of  the  windfall 
profits  tax;  that  question  came  from  the 
audience.) 

Swearingen  asserted  that  most  busi¬ 
ness  reporting  was  either  “biased”  or 
“mindless”  and  that  reporters  are  often 
misinformed  about  economic  issues  and 
shape  their  stories  around  perceived  no¬ 
tions. 

“As  a  frequent  interviewee,”  he  said, 
“I’ve  been  struck  by  their  (journalists’) 
lack  of  knowledge,  lack  of  preparation, 
and  hostile  attitude.” 

Even  so,  he  said  he  was  not  suggesting 
business  avoid  the  press,  although  he 
now  limits  his  own  television  interviews 
to  only  live  broadcasts,  free  of  what  he 
calls  distorting  editing.  “If  we  (business) 
cannot  speak  up  for  ourselves,”  he  said, 
“who  can  speak  up  for  us?” 

Earlier,  Georgie  Anne  Geyer,  syndi¬ 
cated  columnist,  decried  the  advocacy 
and  adversary  nature  of  many  journalists. 
Her  columns,  she  said,  are  sometimes 
slightly  less  opinionated  than  the  news 
columns,  “and  I  think  that’s  tragic.” 
Newspapers,  she  added,  “are  too 
interpretive.” 

But  she  said  the  nature  of  reporting  has 
changed  since  she  began  in  the  business 
20  or  so  years  ago.  Then,  she  said,  “our 
task  was  conveying  to  the  public  the 
announcements  of  the  institutions  of  soci¬ 
ety.  In  the  old  days,”  she  added,  “it 
wasn’t  hard  to  be  objective  because  you 
were  just  quoting  people.” 

AP  acts 

“as  go  between” 

Associated  Press  reporter  Steve  Ko- 
marow  was  the  person  the  police  chose  as 
the  middleman  in  their  discussions  with 
Norman  Mayer,  the  man  who  was  eventu¬ 
ally  gunned  down  after  holding  the  Wash¬ 
ington  Monument  under  siege. 

Komarow  was  chosen  by  police  after 
Mayer,  who  had  threatened  to  blow  up  the 
national  monument,  asked  to  speak  to 
someone  from  the  media  in  order  to  publi¬ 
cize  his  anti-nuclear  demands. 

Mayer  who  had  a  detonator-type  device 
in  his  hand  and  said  the  truck  he  had  parked 
just  outside  the  monument  contained  1 ,000 
pounds  of  explosives,  specifically  told  po¬ 
lice  he  wanted  to  speak  to  someone  from 
the  media  who  “had  no  dependents.” 

About  three  hours  after  the  siege  began, 
police  told  a  group  of  reporters  of  Mayer’s 
request.  Komarow  and  a  few  other  report¬ 
ers  volunteered  and  names  were  placed  in  a 
hat.  The  name  of  a  Washington  radio  re¬ 
porter,  Evelyn  Stranes,  was  selected,  but 
she  was  disqualifed  because  she  is  mar¬ 
ried.  Another  drawing  was  held  and  Ko¬ 
marow ’s  name  was  selected. 

During  the  day  long  siege,  Komarow 
made  five  trips  from  the  police  barricades 
to  the  monument  to  speak  with  the  sixty 
six-year-old  Mayer. 


Publishers  preparing 
for  postal  showdown 

A  survey  on  newspapers’  use  of  the 
mail  is  being  conducted  by  the  Joint  Task 
Force,  composed  of  members  from 
American  Newspaper  Publishers 
Association,  Newspaper  Advertising 
Bureau,  and  National  Newspaper 
Association. 

William  C.  Marcil,  president,  ANPA, 
said  the  survey  will  be  used  to 
“determine  the  past,  present  and  poten¬ 
tial  use  of  the  U.S.  mail  by  newspapers 
and  competitive  uses  of  the  system  by 
others.” 

He  said  the  results  of  the  4-page,  27 
question  survey,  which  was  mailed 
December  7  to  newspaper  executives 
with  a  return  deadline  of  January  6,  will 
be  used  to  “substaniate  newspaper 
positions  in  future  judicial  and  regulatory 
postal  rate  proceedings.’’  He  said 
information  obtained  from  newspapers 
will  remain  confidential. 

“Presently,”  Marcil  said,  “there  are 
no  accurate,  businesswide  statistics 
available.  As  the  postal  climate  continues 
with  fluctuations  in  postal  rates  which 
have  had  and  will  have  dramatic  effects 
on  newspapers’  operations,  it  has 
become  imperative  that  such  statistics  be 
developed.” 

In  the  survey,  newspapers  are  asked  to 
provide  their  postal  bill,  the  total  dollars 
paid  to  the  Postal  Service  for  all  classes 
of  mail;  methods  they  use  to  distribute 
throwaways;  maximum  number  of  pieces 
they  could  carry  in  a  shared  mail  package; 
and  what  problems,  if  any,  have  they  en¬ 
countered  with  Postal  Service  maximum 
size  standards  that  require  delivery  of 
preprints  or  preprint  wrappers  printed  by 
the  newspaper  be  no  larger  than  1 1  ‘A”  by 
13  'A”  by  Va"  to  qualify  for  third  class, 
carrier  route  presort  discount. 

Many  newspapers  plan 
NIE  Week  activities 

American  Newspaper  Publishers 
Association  disclosed  this  week  that 
newspapers  in  46  states  and  4  Canadian 
provinces  have  agreed  to  participate  in 
the  first  National  Newspaper  In  Educa¬ 
tion  Week  to  be  conducted  February  21- 
25,  1983. 

NIE  Week* is  co-sponsored  by  ANPA 
Foundation  and  the  International  Read¬ 
ing  Association.  Although  activities 
planned  for  NIE  Week  vary  from  state  to 
state  and  region  to  region,  ANPA  said 
they  all  maintain  the  common  goal:  “to 
use  the  newspaper  in  the  classroom  to 
help  teach  reading.” 

Editor  &  Publisher  announced  plans 
to  publish  a  special  emphasis  issue  on 
February  19  containing  reports  about 
NIE  programs. 


12 


EDITOR  &  PUBLISHER  for  December  11,  1982 


Unions  agree  to  layoffs 

Murdoch  to  take  control 
of  Boston  tab  on  Dec.  12 


Rupert  Murdoch  was  to  officially 
become  the  new  owner  of  the  Boston 
(Mass.)  Herald  American  on  December 
12,  when  the  last  of  the  unions,  the  print¬ 
ers,  are  expected  to  ratify  a  new  contract. 

Murdoch  reached  a  tentative  agree¬ 
ment  on  manpower  cuts  with  negotiators 
of  the  last  of  the  unions  on  December  3, 
the  deadline  Herald  American  owner,  the 
Hearst  Corporation,  had  set  for  the  sale 
of  the  paper. 

Hearst  had  agreed  (Nov.  18)  to  sell  the 
financially-troubled  Herald  American  to 
Murdoch  for  $1  million  cash  and  $7  mil¬ 
lion  of  the  newspaper’s  future  cumulative 
profits.  The  de^  was  contingent  on  Mur¬ 
doch’s  getting  the  unions  to  agree  to 
about  $4.5  million  in  manpower  cuts. 

Murdoch  originally  sought  about  250 
job  eliminations. 

After  two  weeks  of  negotiating,  the 
leaders  of  the  paper’s  1 1  unions  agreed  to 
eliminate  a  total  of  180  of  the  newspaper’s 
800  full-time  jobs.  Each  union  member¬ 
ship  then  had  to  vote  on  the  new  con¬ 
tracts. 

“We  feel  we  can  operate  the  news¬ 
paper  profitably  with  no  more  than  600 
people  top  to  bottom,”  said  Robert  Page, 
vicepresident  of  Murdoch’s  News  Amer¬ 
ican  Corporation,  which  will  operate  the 
Herald  American. 

Murdoch  himself  pledged  to  invest  $15 
million  over  the  next  few  years  in  an 
attempt  to  turn  the  newspaper  around. 
One  improvement  that  will  be  made 
immediately  is  the  installation  of  a  front 
end  editing  system,  which  the  newspaper 
does  not  have  now. 

Page  said  this  will  take  about  60  days  to 
install.  None  of  the  agreed  to  manpower 
cuts  will  be  made  in  the  Guild  or  in  the 
composing  room  until  the  new  system  is 
installed. 

Page  said  all  manpower  cuts  will  be 
made  within  the  first  six  months  of  the 
takeover,  however. 

Down  to  the  wire 

Negotiations  with  the  unions  had  come 
right  down  to  the  deadline  set  by  Hearst. 
In  fact,  the  staff  had  been  sent  home  on 
noon  December  3,  when  Hearst  sus¬ 
pended  publication  and  closed  the  build¬ 
ing.  An  announcement  was  made  that  the 
newspaper  would  cease  publication  at  5 
p.m.  unless  the  last  union  came  to  terms 
with  Murdoch  negotiators. 

That  union,  the  mailers,  was  then 
joined  by  the  composing  room  employees 
(printers)  in  resisting  the  Murdoch  pro¬ 
posed  cutbacks.  One  hour  before  the 
deadline,  the  mailers  announced  it  had 
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reached  an  agreement,  and  the  printers 
union  head  said  there  had  been  a  mis¬ 
understanding  and  all  was  now  settled. 

The  mailers  union  has  52  full-time  em¬ 
ployees  and  originally  wanted  to  elimi¬ 
nate  1 1  positions,  but  later  agreed  to  elim¬ 
inate  19  for  a  savings  to  Murdoch  of  about 
$500,000.  In  exchange  for  the  cutbacks. 
News  America  reportedly  agreed  to  work 
rules  favored  by  the  union. 

The  pressmen  and  paper  handlers  also 
reach  agreements  on  the  December  3 
deadline  day. 

Each  employee  let  go  will  be  paid  a 
severance  by  News  America  averaging 
$20,000.  That  will  cost  the  new  owner 
about  $5  million.  News  America  has  also 
agreed  to  assume  all  liabilities  of  the 
newspaper. 

All  the  newspaper’s  union  employees 
have  been  working  under  contracts,  that 
expired  December  31,  1980,  reportedly 
without  interim  increases.  Murdoch  re¬ 
portedly  proposed  to  extend  all  the 
unions’  contracts  for  a  three-year  period, 
with  a  5%  wage  increase  the  first  year  and 
cost-of-living  adjustments  of  up  to  5%  in 
the  final  two  years.  Page  would  not  com¬ 
ment  on  the  terms  of  the  final  agreements 
reached. 

According  to  Page,  the  $7  million  out  of 
profits  News  America  will  pay  Hearst 
will  come  only  after  all  the  debts  are  paid 
and  the  Herald  America  is  turning  a  prof¬ 
it. 

The  Herald  American  is  reportedly  los¬ 
ing  about  $12  million  annually. 

(Continued  on  page  21) 


Report  shows 
Murdoch  loses 
on  U.S.  entity 

Before  he  acquired  the  Boston  Herald 
American,  the  only  unprofitable  publica¬ 
tion  owned  by  Rupert  Murdoch  in  the 
United  States  was  the  New  York  Post, 
according  to  a  report  by  Jones,  Grice  & 
Co.,  a  brokerage  firm  in  Sydney. 

Jones,  Grice  estimates  that  Murdoch’^ 
San  Antonio  (Tex.)  Express  and  News 
will  make  $5.5  million  profit  this  year  on 
$50  million  annual  revenue;  his  national 
tabloid  The  Star  will  make  $5  million  in 
profit  on  $65  million  in  revenues;  his  New 
York  weekly  tabloid  Village  Voice  will 
make  a  $1.5  million  profit  on  $15  million; 
and  his  weekly  New  York  Magazine  will 
make  a  $2.5  million  profit  on  $30  million 
in  revenues.  A  group  of  suburban  shopp¬ 
ers  in  Houston  will  break  even  with  $10 
million  in  revenues,  the  report  states. 

A  top  executive  of  News  America  told 
E&P  the  financial  figures  were  not  off  the 
mark  by  much. 

In  all,  those  publications  will  contrib¬ 
ute  $14.5  million  in  profits  to  Murdoch’s 
News  America  Corporation,  which 
operates  his  U.S.  media  properties. 
News  America  will  come  out  with  a  loss, 
according  to  Jones,  Grice  &  Co.,  because 
the  New  York  Post  will  lose  $15  million 
and  because  Murdoch  owes  $6  million  in 
debt  payments  in  interest  on  U.S.  proper¬ 
ties.  The  broker,  a  member  of  the  Sydney 
Stock  Exchange,  projects  the  Post  will 
not  become  financially  viable. 

Overall,  Murdoch’s  News  America 
Corporation  will  lose  $5.5  million  for  the 
current  year  on  total  revenues  of  $270 
million,  according  to  the  brokerage  firm. 

The  San  Antonio  dailies,  the  second 
largest  profit  center  in  Murdoch’s  News 
America  Group,  according  to  Jones, 
Grice,  will  gain  further  advertising  re¬ 
venues  in  1983  as  the  market  will  get 
several  new  retail  store  openings. 

Despite  the  heavy  losses  at  the  New 
York  Post  and  even  heavier  losses  at 
Murdoch’s  Times  Group  in  London 
(about  $18  million  per  year),  Murdoch’s 
overall  company,  TTie  News  Corporation 
Limited  will  earn  a  profit  of  $43.3  million 
this  year,  according  to  Jones,  Grice. 

The  Jones,  Grice  report  was  put 
together  by  R.D.  Colman  of  that  firm.  He 
received  assistance  from  John  Morton, 
the  U.S.  financial  analyst,  in  putting 
together  information  on  Murdoch’s  U.S. 
holdings. 

Teamster  bid  fails 

A  move  by  a  Cleveland  local  of  the 
Teamsters  Union  to  organize  60  editorial 
employees  at  the  Lorain  (Oh.)  Journal 
(E&P,  Dec.  4)  was  defeated  when  staffers 
voted  42  to  1 1  against  representation  by 
the  union. 
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Hispanic  reporters  seek 
professionai  recognition 


By  M.L.  Stein 

Some  375  Hispanic  reporters  and  other 
media  workers  gathered  in  San  Diego 
(December  2-5)  for  an  historical  national 
conference  to  enhance  their  professional 
standing,  focus  attention  on  their  con¬ 
cerns  and  establish  a  network  for  mutual 
support. 

Delegates  also  stressed  the  need  to 
move  into  decision-making  roles  in  the 
establishment  media,  while  insisting  they 
want  to  be  considered  as  professionals 
first  and  Hispanic-Americans  second. 

Behind  their  discussions  was  an  aware¬ 
ness  that  the  U.S.  Latin  America  pop¬ 
ulation  estimated  at  from  18  to  20  mil¬ 
lion,  is  the  fastest  growing  minority  in  the 
nation  and  represents  buying  power  of 
$50  billion  a  year. 

First  meeting 

The  three-day  national  Hispanic  Media 
Conference  was  attended  mainly  by  Mex¬ 
ican- American,  Puerto  Rican  and  Cuban 
journalists  from  a  variety  of  newspaper 
and  broadcast  outlets.  Among  the  papers 
represented  were  the  Los  Angeles  Times, 
Philadelphia  Daily  News,  San  Diego 
Union,  New  York  Daily  News,  Tucson 
Citizen,  Arizona  Daily  Star,  Dallas 
Morning  News,  Dallas  Times-Herald, 
Miami  Herald  and  El  Paso  Post-Herald. 

Members  of  16  nationwide  Hispanic 
media  groups  were  called  together  by  the 
California  (Thicano  News  Media  Associa¬ 
tion,  which  claimed  it  was  the  first  meet¬ 
ing  of  all  of  them. 

The  conference  drew  such  successful 
professionals  as  Los  Angeles  Times  col¬ 
umnist  Frank  Del  Olmo  and  Tucson 
Citizen  publisher  Gerald  Garcia,  as  well 
as  job  seekers  like  Steve  Padilla,  who  re¬ 
cently  graduated  from  the  University  of 
Southern  California,  where  he  was  the 
first  Mexican-American  editor  of  the 
campus  Daily  Trojan. 

Some  conferees  cited  the  need  for  more 
media  hiring  of  Hispanics  but  greater 
emphasis  was  placed  on  what  Jesus 
Rangel,  San  Diego  Union  reporter, 
described  as  “professional  development 
which  would  include  stepping  into  man¬ 
agement  positions. 

Promotion-minded 

“The  issue  is  not  getting  on  papers  but 
getting  up  in  them,”  said  Felipe  Garcia, 
Arizona  Daily  Star  business  writer.  In  one 
panel  his  colleague,  Patricia  Benton, 
added,  “Nobody  is  rising  to  high  manage¬ 
ment.” 

Gerald  Garcia,  the  only  Hispanic  pub¬ 
lisher  of  an  establishment  newspaper, 
told  delegates  there  are  opportunities  for 
advancement,  saying,  “If  you  have  a 
desire  to  succeed  and  express  that  desire 
enough,  you  will  be  taken  in.” 
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Judging  by  the  titles  of  attendees, 
broadcasting  appeared  to  have  more  His¬ 
panics  in  higher  level  jobs  than  newspap¬ 
ers.  The  roster  showed  a  sprinkling  of 
anchormen  and  women,  news  directors 
and  producers  among  the  delegates. 

Other  panels  dealt  with  conflicts  aris¬ 
ing  over  the  Latino  journalists  commit¬ 
ment  to  objectivity  and  his  awareness 
that  coverage  of  the  Hispanic  community 
is  often  inadequate  or  unbalanced. 

Be  an  activist 

Juan  Gonzalez,  Philadelphia  Daily 
News  reporter,  urged  an  activist  role  for 
Hispanic  newspeople,  suggesting  they 
join  with  other  minority  staffers  to 
achieve  goals. 

Gonzalez,  who  disclosed  his  paper 
insisted  on  his  giving  up  the  presidency  of 
the  national  congress  for  Puerto  Rican 
rights,  commented  that  “the  mentality  of 
editors  is  made  by  people  who  respond  to 
the  paper.” 

“A  newspaper,”  he  continued,  “will 
get  15  to  20  letters  from  racists  to  one 
from  a  Hispanic.  We  have  the  activists  to 
reach  other  Hispanic  groups  and  educate 
the  community  .  .  .  editors  must  be  edu¬ 
cated  in  dealing  with  the  vast  number  of 
Hispanics  coming  to  the  United  States.” 

Other  panelists  cautioned  Hispanic 
journalists  against  constant  warfare  with 
white  editors. 

“Save  your  fights  for  things  that  really 
matter,”  advised  Edith  Auslander,  a  Chi- 
cano.  University  of  Arizona  journalism 
professor,  and  former  reporter. 

She  was  backed  by  Felipe  Garcia,  who 
said,  “Learn  to  pick  your  fights.  Most 
editors  are  tough  on  you  because  they 
want  you  to  become  a  good  reporter.  If 
you’re  in  doubt  whether  you’re  there 
because  of  your  name  or  because  you  can 
write,  show  them  you  can  write.” 

Treating  Hispanics 

The  issue  of  how  Hispanic  reporters 
should  treat  their  own  people  in  stories 
also  came  up  in  a  panel  on  covering  the 
U.S. -Mexican  border. 

El  Paso  Herald-Post  reporter  Joe 
Olvera  said  Mexican-American  reporters 
should  seek  stories  from  Mexico  that 
show  Mexicans  in  a  “positive  light,”  add¬ 
ing,  “If  we  don’t,  who  will?” 

Two  other  panelists  disagreed.  Ricardo 
Chavira  of  the  San  Diego  Union  said  he 
uses  the  same  criteria  in  judging  border 
stories  as  for  any  other  news. 

“The  problems  (along  the  border)  tend 
to  overwhelm  the  postive  aspect,”  he 
noted.  “But  we  can  explain  them  better 
than  our  Anglo  counterparts.” 

John  Gonzalez,  West  Texas  bureau 
chief  for  the  Dallas  Morning  News, 
asserted  he  is  not  “an  apologist  for  Mex¬ 


ico,  looking  for  good  news.” 

He  added,  however,  that  the  border  is 
producing  an  “incredible  amount  of 
news.” 

Richard  Kipling,  San  Diego  Union  city 
editor,  agreed  and  suggested  that  Latino 
reporters  educate  their  editors  on  the 
importance  of  that  beat. 

Kipling  said  further  that  editors  also 
must  understand  that  border  stories  re¬ 
quire  time  to  be  investigated. 

Hardest  aspect 

The  panelists  agreed  that  one  of  the 
hardest  aspects  of  border  reporting  is  the 
view  of  the  press’  role  held  by  Mexican 
officials. 

Rangel  compared  their  attitude  to  that 
of  Third  World  countries  and  “the  New 
World  Information  Order.  They  consider 
the  press  an  instrument  of  the  state.” 

“They  try  to  manipulate  us,”  Chavira 
stated.  “If  you’re  writing  a  story  about  a 

*  water  shortage ,  for  e  xample ,  and  you  ask 
ordinary  citizens  to  comment  on  state¬ 
ments  made  by  officials,  the  officials 

'  think  that’s  sabotage.  They  don’t  see  it  as 
!.  balanced  reporting.” 

'  Chavira  told  of  one  government  officer 

*  whose  salary  was  cut  because  he  leaked 
information  to  the  Union.  According  to 
the  reporter,  the  man  phoned  and  asked 

'  him  not  to  contact  him  again  and  to  even 
’  deny  they  were  acquainted. 

'  Several  reporters  at  the  conference 
'  said  they  had  no  objections  to  being 
I  assigned  the  “taco  beat”  as  long  as  edi¬ 
tors  realize  they  are  capable  of  covering 
other  stories  as  well.  They  also  felt  one  of 
‘  their  tasks  on  the  job  was  to  sensitize 
desk  people  to  racist  terms  in  copy. 

^  Some  newspapers  sent  editors  to  the 
conference  as  observers  and  to  conduct 
’  recruitment  interviews  with  Hispanic 
newsmen  and  women.  Among  those  rep- 
^  resented  were  the  New  York  Times, 

*  Washington  Post,  Kansas  City  Star,  and 
^  Tucson  Citizen. 

,  Recruiters  attend 

^  Jo  Thomas,  Times  assistant  national 
editor,  said  she  attended  to  look  for  His¬ 
panics,  noting  that  recently,  when  the 
Times  sought  to  report  on  a  Puerto  Rico 

*  prison  situation,  it  couldn’t  find  Spanish- 
^  speaking  reporters. 

^  There  was  a  complaint  from  delegate, 
Estella  Lopez,  who  said  the  conference 
®  did  not  address  the  concerns  of  women. 

*  Lopez,  an  executive  producer  for  KARL¬ 
IN  tv,  Los  Angeles,  called  for  the 

establishment  of  a  “new  network  of  Lati¬ 
na  media  professionals”  to  work  for  their 
®  interests. 

e  Conference  chairman  Del  Olmo  said  he 
!r  considered  the  meeting  a  success,  saying, 
“We’re  here  because  we  love  our  profes- 
d  sion.  This  has  made  us  better  jour- 
le  nalists.” 

:r  Dr.  Frank  Newton,  executive  director 
of  the  California  Chicano  News  Media 
lU  Association,  said  a  similar  national  con- 
s,  ference  will  probably  be  held  next  year  or 
in  1984  on  the  East  Coast. 
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Newspapers  face 
new  taxes  in 
Washington  state 

The  state  of  Washington’s  Department 
of  Revenue  wants  to  impose  a  tax  on  the 
value  of  materials  produced  in  the 
intermediate  stages  of  publishing  a  news¬ 
paper  which  may  be  used  more  than  once. 

In  a  separate  action,  the  department  is 
deciding  whether  or  not  to  end  the 
exemption  from  sales  tax  on  circulation 
revenues  given  to  a  special  interest  news¬ 
paper  because  the  weekly’s  content  does 
not  fit  the  department’s  definition  of 
general  news. 

Don  McCuiston,  head  of  the 
interpretation  and  appeals  division,  said 
the  department  is  considering  imposing 
its  use  tax  for  manufactured  products  on 
such  things  as  printing  plates  and  photo 
negatives  which  newspapers  may  use 
several  times. 

The  tax  would  cover  the  materials, 
labor,  and  overhead  involved  in  produc¬ 
tion.  The  current  rate  for  the  use  tax  is 
6.6%. 

Presently,  newspapers  pay  only  a  tax 
on  the  materials  used  in  producing  these 
things  such  as  the  metal  in  printing  plates. 

Jim  Suttell,  controller  of  the  Seattle 
Times,  said  the  newspaper  is  paying  the 
tax  on  materials  as  part  of  the  “normal 
sales  tax”  paid  during  purchase. 

Suttell  said  the  Times  has  been  negotiat  - 
ing  with  the  department  of  revenue  over 
its  value  added  tax  for  two  and  half  years. 

He  said  the  amount  the  department 
wanted  from  the  Times  “started  out  to  be 
a  substantial  amount.  We  were  able  to 
whittle  it  down  through  negotiations  with 
the  state.” 

The  Times  will  “probably  agree  on  a 
settlement”  with  the  state  over  the  tax 
because  “it  is  cheaper  than  fighting  it 
further,”  Suttell  said. 

In  an  effort  to  reduce  its  tax  liability, 
Suttell  said  the  Times  may  alter  its  pro¬ 
duction  processes  so  that  such  things  as 
mastheads  and  logos  are  remade  daily. 

The  state  also  tried  to  impose  its  .5% 
business  and  occupation  tax,  which  is  a 
tax  for  the  privilege  of  engaging  in  busi¬ 
ness  in  Washington,  on  the  Seattle  Times, 
but  the  newspaper  took  the  matter  to 
court  and  won  in  1978. 

Suttell  said  the  state  may  still  appeal 
that  ruling. 

“Most  of  the  major  newspapers  (in 
Washington)  have  faced  this  problem”  of 
the  use  tax,  Suttell  said.  He  added  that 
“there’s  been  no  uniform  application”  of 
the  use  tax  to  newspapers  in  Washington 
by  the  revenue  department’s  auditors. 

Suttell  noted  that  the  each  auditor  seek¬ 
ing  to  apply  the  tax  has  “come  up  with  a 
different  theory”  as  to  what  it  would 
cover. 

Paul  Conrad,  executive  director  of 


Allied  Daily  Newspapers,  a  regional 
association  for  newspapers  in  the 
Northwest,  said  the  question  of  the  use 
tax  has  come  up  at  several  newspapers 
during  their  audits. 

Conrad  said  that  although  “individual 
auditors  attempted  to  apply  the  tax”  to 
different  newspapers,  “it  all  goes  away 
eventually.” 

The  interpretation  and  appeals  division 
also  expects  by  the  end  of  December  to 
determine  if  the  Fishing  and  Hunting 
News,  a  weekly  newspaper  published  by 
Outdoor  Empire  Publications  in  Seattle, 
fits  the  department’s  definition  of  a  news¬ 
paper. 

McCuiston  said  the  department’s  Rule 
143  defines  a  newspaper  to  be  a  publica¬ 
tion  “of  general  interest  which  contains 
news  of  current  events,  world 
events  .  .  .  and  news  of  interest  to  the 
public  generally.” 

The  revenue  department  contends  that 
Hunting  &  Fishing  News,  which  sells 
37,000  copies  in  Washington,  is  a  special 
interest  publication  that  fails  to  meet  the 
definition. 

McCuiston  said  the  department  does 
not  have  a  definition  of  what  constitutes 
a  current  event. 

Hunting  &  Fishing  News  has  a  total 
circulation  in  1 1  western  states  and  Texas 
of  130,000  weekly. 

Its  circulation  revenues  for  “Washing¬ 
ton  alone,”  which  would  be  subject  to  the 
sales  tax,  amount  to  $1  million  a  year, 
said  Bill  Farden,  president  of  OEP  and 
publisher.  The  weekly  sells  for  75<t  on 
newsstands  and  has  a  subscription  price 
of  $29.95  per  year. 

The  sales  tax  is  currently  6.5%  and  will 
rise  to  6.7%  on  January  1  and  then  to  6.8% 
in  June. 

In  a  letter  in  August  to  Farden, 
McCuiston  said  the  weekly  doesn’t  carry 
enough  news  of  “government,  politics, 
business,  international  affairs,  entertain¬ 
ment,  or  social  problems,  etc.  to  qualify 
as  a  newspaper.” 

McCuiston  based  his  interpretation  on 
his  belief  that  “When  my  wife  says,  ‘Buy 
a  newspaper,’  I  bring  home  the  (Seattle) 
Times  or  the  (Seattle)  Post- 
Intelligencer." 

McCuiston  said  whether  or  not  a 
publication  qualifies  for  the  newspaper 
exemption  from  sales  tax  was  a  matter  of 
judgment  in  each  case.  He  said  the 
department’s  action  involving  the  Hunt¬ 
ing  &  Fishing  News  was  not  part  of  a 
campaign  to  collect  the  sales  tax  from 
other  publications. 

The  department  of  revenue  first 
attempted  to  collect  the  sales  tax  from 
Hunting  &  Fishing  News  in  1978.  The 
matter  lapsed  for  awhile  until  McCuiston 
renewed  the  action  last  summer.  He  said 
the  department  was  not  seeking  to  collect 
any  back  taxes  from  the  weekly  and  that 
the  sales  tax  would  apply  only  to  future 
circulation  revenues. 

Farden  told  Editor  &  Publisher  that 


if  the  department  of  revenue  persists  in 
trying  to  collect  the  sales  tax,  he  will  take 
the  matter  to  Federal  Court  on  First 
Amendment  grounds. 

Farden  said  the  department’s  action  is 
tantamount  to  a  government  agency 
attempting  to  impose  its  own  definition  of 
news  on  publications  in  the  state. 

Farden  said  the  department  of  revenue 
“already  knocked  off’  Contractor’s  Dai¬ 
ly,  which  is  actually  a  weekly.  The 
publication  now  pays  6.5%  sales  tax  on  its 
annual  subscriptions  which  cost  $220 
each,  he  said. 

The  Seattle  Journal  of  Commerce 
“didn’t  want  to  hear  about”  his  dispute 
with  the  revenue  department,  Farden 
said,  because  the  publication  was  “afraid 
of  losing  its  newspaper  status.” 

Farden  maintained  that  Black’s  Law 
Dictionary  “doesn’t  exclude  special 
interest  newspapers  from  its  definition  of 
a  newspaper.” 

He  said  Hunting  &  Fishing  News  cov¬ 
ers  many  areas  which  fall  into  a  general 
news  category. 

Conn,  mulls  tax 
on  newspapers 

Magazine  subscriptions  and  newspap¬ 
ers,  presently  exempted  from  Connecti¬ 
cut’s  7Vi%  sales  tax,  would  lose  that 
exemption  under  a  preliminary  finding  of 
the  state  Bipartisan  Commission  on  State 
Tax  Revenue  and  Related  Fiscal  Policy. 

The  commission,  which  is  to  develop 
its  final  recommendations  by  January  1 , 
is  studying  Connecticut’s  existing  tax 
structure  and  analyzing  alternative 
methods  of  financing  the  anticipated 
needs. 

The  commission  estimates  that  ap¬ 
plying  the  tax  to  magazine  subscriptions 
and  newspapers  could  provide  annual 
state  revenue  of  about  $15.1  million. 

December  14  set 
for  LA.  tax  vote 

The  Los  Angeles  City  Council  will  con¬ 
sider  on  December  14  the  recommenda¬ 
tion  of  its  Finance  &  Revenue  Committee 
to  amend  the  municipal  gross  receipts  tax 
ordinance  to  end  the  exemption  for  news 
media. 

Six  no  votes  are  needed  to  defeat  the 
measure,  which  would  place  a  levy  on  the 
combined  newspaper  and  advertising 
sales  receipts,  but  would  differentiate 
between  wholesale  and  retail  portions  of 
the  newspaper  sales  receipts. 

Receipts  attributable  to  the  wholesale 
sales  to  dealers  would  be  taxed  at  the  rate 
of  $1.00  per  $1,000,  while  receipts 
attributable  to  retail  newspaper  sales  and 
ad  sales  would  be  subject  to  a  $1.25  per 
1,0(X)  rate. 
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Million  Markets  pitches 
Detroit  auto  companies 


By  John  Consoli 

Million  Market  Newspapers  is  making 
a  strong  pitch  to  Detroit's  auto  man¬ 
ufacturers  in  an  attempt  to  get  them  to  put 
more  advertising  dollars  back  into  daily 
newspapers. 

Million  Market  senior  vicepresident/ 
sales  director,  Jim  Lytle,  since  October 
has  been  showing  to  auto  companies  and 
their  ad  agencies  a  slide  presentation  pro¬ 
moting  the  attributes  of  newspaper 
advertising  in  the  top  30  markets. 

Million  Markets  acts  as  the  sales  repre¬ 
sentative  for  seven  major  daily  news¬ 
papers — all  located  in  the  top  30.  The  rea¬ 
soning  is  that  if  auto  companies  can  be 
sold  on  the  top  30,  the  Million  Markets  7 
newspapers  will  benefit  along  with  the 
other  newspapers  in  those  markets. 

Why  sell  the  attributes  of  the  top  30 
markets  instead  of,  say,  the  top  50? 

The  presentation  points  out  that  58.2% 
of  all  U.S.  adults  live  inthe  top  30  ADI’s, 
63.6%  of  all  import  car  sales  are  made  in 
the  top  30  ADI’s  and  more  college  educa¬ 
tion,  professional  people  earning  $35,000 
plus  live  in  those  markets  than  in  the  next 
200  ADI’S. 

Kingsley  Anthony,  president  of  Million 
Markets,  said  an  auto  company  that 
advertises  in  the  top  50  newspaper  mar¬ 
kets  would  be  spending  more  ad  dollars 
than  it  has  to  in  order  to  reach  its  prime 
customers. 

Anthony  said  the  primary  goal  of  the 
presentation  is  to  sell  the  auto  makers  on 
the  advantages  of  the  top  30  markets. 

“We’re  selling  the  concept  of  advertis¬ 
ing  in  the  major  markets  and  not  neces¬ 
sarily  selling  only  our  seven  newspapers,’’ 
he  said.  “We  realize  that  we  can’t 
be  so  parochial  and  sell  only  our  own 
papers.  Once  we  sell  them  on  the  top  30 
markets,  we  can  show  them  how  our  own 
papers  can  be  used.’’ 

Why  a  presentation  geared  specifically 
to  the  automotive  industry? 

“The  auto  industry  has  an  enormous 
amount  of  media  weight — advertising 
dollars  to  spend,’’  Anthony  said.  “News¬ 
papers  don’t  get  enough  of  those  dol¬ 
lars.’’ 

“The  auto  industry  has  been  pouring 
tons  of  money  into  television  and  where 
has  it  gotten  them?’’  said  Joseph  Mascio, 
senior  vicepresident/sales  development 
research. 

Since  he  began  his  tour  in  October, 
Lytle  has  visited  four  divisions  of  Gener¬ 
al  Motors,  Ford,  American  Motors,  Lin¬ 
coln  Mercury,  as  well  as  two  ad  agencies 
with  auto  accounts — Campbell  Ewald 
and  Leo  Burnett.  Lytle  said  he  plans  to 
show  the  presentation  to  Chrysler  and  its 
agencies  in  January. 


The  presentation  points  out  that  import 
car  sales  are  eating  away  at  domestic  car 
sales  and  getting  a  bigger  and  bigger 
share.  It  suggests  that  maybe  domestic 
car  makers  should  come  up  with  a  new 
way  of  marketing  their  products — using 
more  newspaper  ads. 

The  presentation  uses  data  drawn  from 
Simmons  Media  Study  and  a  number  of 
other  sources.  It  seeks  to  demonstrate 
how  33  of  the  nation’s  largest  newspapers, 
located  in  the  top  30  markets,  provide 
upscale  concentration  unavailable  in 
either  national  magazines,  network  or 
spot  tv. 

The  presentation  points  out  that  during 
the  past  15  years,  import  car  sales  have 
grown  by  269%  and  now  represent  29% 
share  of  sales.  It  also  points  out  that  over 
the  past  5  years,  import  car  sales  have 
increased  by  68.1%,  while  domestic  car 
sales  have  declined  by  27.6%. 

In  the  presentation.  Million  Markets 
identifies  a  group  of  people  it  calls 
L.E.A.D.E.R.S.,  a  segment  most  likely 
to  purchase  new  cars.  It  points  out  that  a 
majority  of  this  group  lives  in  the  top  30 
markets. 

It  shows  that  those  identified  as 
L.E.A.D.E.R.S.  are  heavy  newspaper 
readers — that  they  read  newspapers 
more  than  magazines  and  much  more 
than  they  watch  tv. 

The  presentation  suggests  that  running 
one  ad  insertion  in  the  33  daily  newspa¬ 
pers  in  the  top  30  ADI’s  will  reach  more 
college  education,  professional/ 
managerial,  over  $35,000  annual  income 
L.E.A.D.E.R.S.  than  an  insertion  in 
either  of  the  major  national  news  maga¬ 
zines — Time  or  Newsweek.  The  presenta¬ 
tion  also  suggests  that  one  ad  insertion  in 
those  33  daily  newspapers  will  reach 
more  L.E.A.D.E.R.S.  or  upscale  poten¬ 
tial  auto  buyers,  than  will  a  commercial 
on  the  most  watched  tv  program,  60  Mi¬ 
nutes  or  on  all  three  network  news  pro¬ 
grams  combined. 

Domestic  automakers,  the  presenta¬ 
tion  shows,  spent  65%  of  their  total  ad 
budget,  or  $315.8  million  on  television 
(network  and  spot). 

The  presentation  also  shows  that 
import  car  makers  spend  more  “per  unit 
sold’’  on  advertising — especially  in  news¬ 
papers  where  they  spend  an  average 
$12.53  per  unit  sold  as  compared  to  $7.39 
per  unit  sold  spent  by  the  domestic  man¬ 
ufacturers. 

Finally,  the  presentation  shows  that 
imports  spent  43%  of  their  tv  ad  dollars  on 
spot  tv  as  compared  to  18%  spent  by  the 
domestic  manufacturers  on  spot  tv. 

Million  Markets  contends  that  much  of 
this  spot  tv  money  can  be  reallocated  into 


the  33  daily  newspapers  in  the  top  30 
ADI’s  in  order  to  reach  high  potential 
auto  buyers. 

The  presentation  appears  to  be  telling 
domestic  automakers  that  imports  are 
gaining  on  them  because  they  are  using 
newspaper  advertising  to  their  advan¬ 
tage.  Million  Market  execs  say,  however, 
that  the  presentation  can  also  be  shown  to 
import  car  makers  to  show  them  how 
effective  newspaper  advertising  has  been 
for  them. 

Anthony  said  there  is  a  need  to  reposi¬ 
tion  newspapers  in  the  minds  of  the  auto¬ 
makers.  He  said  Newsplan  and  volume 
discounts  were  a  start,  but  more  needs  to 
be  done. 

“How  to  increase  all  national  advertis¬ 
ing  is  something  on  the  minds  of  every¬ 
body  in  the  (newspaper)  business,”  he 
said.  “Where  do  you  go  for  the  added 
business?  Somebody  has  to  take  the 
lead.” 

Anthony  said  the  goal  is  to  attempt  to 
sell  an  industry  that  isn’t  normally  a 
strong  user  of  newspapers — “to  con¬ 
centrate  on  accounts  that  don’t  normally 
use  newspapers.” 

He  said  the  Newspaper  Advertising 
Bureau  does  well  as  a  trade  organization 
which  represents  the  entire  industry.  He 
said  the  Ad  Bureau  is  limited  in  what  it 
can  do,  because  it  cannot  sell  individual 
markets. 

Anthony  said  it  is  easier  for  his  rep  firm 
to  tout  this  type  of  presentation  because  it 
represents  only  major  market  newspa¬ 
pers.  “Most  other  rep  firms  represent 
newspapers  of  varying  sizes.  Our  man¬ 
date  is  a  lot  less  encompassing.” 

“Our  success  may  come  in  obscure 
ways,”  Anthony  said.  “Schedules  may 
begin  coming  in  for  the  top  10  or  15  mar¬ 
kets,  instead  of  the  top  30,  for  example,” 
he  said.  “This  is  a  long  term  proposition 
for  us.  We  will  continue  to  stay  with  it  for 
the  long  haul.” 

Lytle  said  the  presentation  is  an 
attempt  to  sell  the  top  30  newspaper  mar¬ 
kets,  but  there  will  be  no  one  order/one 
bill  involved  if  an  automaker  decides  to 
run  a  schedule.  Each  space  buy  will  be 
made  individually. 

Grand  opening  section 

Orlando  (Fla.)  Sentinel  published  on 
October  24,  during  the  grand  opening 
weekend  of  Walt  Disney’s  Epcot  (Tenter, 
a  four-section,  80-page  ad  supplement, 
the  Keepsake  Edition,  as  part  of  that 
day’s  paper.  The  section,  with  a  ratio  of 
71%  advertising  to  29%  editorial,  had 
more  than  130,000  lines  of  advertising 
that  were  sold  in  a  sales  campaign  which 
began  two  months  prior  to  publication. 
Ten  reporters  contributed  copy  to  the 
section,  according  to  Jim  Toner,  deputy 
managing  editor/special  projects.  Eight 
staff  photographers  and  five  desk  people 
were  also  involved  in  the  edtion’s  prep¬ 
aration. 
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Selective  coverage  with  a  new  twist 


In  a  concerted  effort  to  find  new  ways 
to  meet  the  expanding  and  diverse  needs 
of  advertisers,  the  Lowell  (Mass.)  Sun 
has  aggressively  resolved  the  insert  dis¬ 
tribution  problems  entailed  in  total  or 
selective  market  coverage. 

Representing  perhaps  New  England’s 
most  extensive  preparation  of  a  sub- 
scriber/non-subscriber  list  to  date  by  a 
newspaper,  the  program  has  allowed  the 
Sun  to  team  up  with  the  nation’s  largest 
retail  chain.  Sears  Roebuck  Company  in  a 
unique  experiment  in  the  delivery  of 
inserts. 

Sears  feels  the  largest  proportion  of 
their  customers  come  from  the  ranks  of 
newspaper  readers.  Achieving  high 
penetration  within  this  segment  of  the 
market  for  their  inserts.  Sears  wanted  to 
test  the  results  of  mailing  their  preprints 
to  non-subscribers  who  had  charge 
accounts  with  Sears.  The  Sun’s  capabil¬ 
ity  and  versatility  presented  an  opportu¬ 
nity  to  test  this  program. 

Sears  recently  provided  the  newspaper 
with  a  list  of  their  charge  customers  for 
the  Lowell  store  located  in  the  heart  of 
the  Sun’s  circulation  area.  The  Sun  eli¬ 
minated  all  addresses  from  its  mail  list  not 
on  Sears’  customer  list.  The  result  is  the 
ability  to  deliver  inserts  in  the  newspaper 
to  all  subscribers  (more  than  70%  of  the 
selected  market),  and  mail  them  to  Sears 
charge  customers  who  do  not  subscribe, 
resulting  in  an  overall  coverage  well  in 
excess  of  80%  and  at  a  cost  substantially 
below  that  of  a  total  direct  mail  program. 
An  important  aspect  is  the  newspaper’s 
high  degree  of  home  delivery  and  low 


amount  of  dealer  sales. 

With  almost  60,000  circulation,  the  Sun 
is  the  eighth  largest  evening  newspaper  in 
New  England.  Its  metropolitan  area  con¬ 
sists  of  eight  communities  with  some 
74,000  households  (71%  penetration).  Its 
prime  market  area  totals  fourteen  com¬ 
munities,  including  the  above  and  has 
91 ,000  households  (64%  penetration).  Re¬ 
sidual  circulation  is  spread  among  the  ten 
additional  towns. 

Took  a  year  to  complete 
The  Sun  has  spent  most  of  the  past  year 
perfecting  its  91,000  master  address  base 
list  on  its  IBM  System  34  computer.  This 
required  innumerable  visits  by  the  dis¬ 
tribution  department  staff  to  local  post 
offices  for  list  corrections  and  providing 
them  with  computer  generated  route 
cards  for  sorting  into  proper  postal 
delivery  sequence. 

Concurrently,  circulation  department 
district  managers  worked  with  the  1 ,600 
carriers  of  the  Sun  checking  and  re¬ 
checking  the  computer  printouts  for  all 
Sun  customers  and  non-customers.  93% 
of  the  Sun’s  circulation  is  home 
delivered. 

To  further  insure  accuracy,  more  than 
a  hundred  field  verification  trips  were 
conducted  by  personnel  from  both 
departments  and  the  corrections  were  en¬ 
tered  into  the  computer. 

Updated 

Carrier  routes  are  updated  directly  into 
the  system  daily.  As  a  non-subscriber 
becomes  a  subscriber,  he  is  immediately 
transferred  from  one  list  to  the  other.  This 


“perpetual  inventorying”  enables  the 
Sun  to  maintain  accuracy  so  essential  for 
customer  satisfaction. 

Total  service  to  the  advertiser  is  the 
Sun’s  goal  in  this  new  program.  The  mail 
program  is  so  flexible  that  delivery  can  be 
made  to  all  homes  on  the  north  side  of  the 
street  or  the  south  side  of  the  street  or 
vice-versa,  selected  areas  within  a  zip 
code,  or  to  single  family  or  multi-unit 
dwellings. 

During  the  two  weeks  of  November  21 
and  28,  the  Sun  delivered  more  than 
2,000,000  pre-printed  inserts  for  15 
retailers  in  three  different  ways. 

1 ,750,000  were  inserted  in  the  newspaper 
and  260,000  were  mailed  to  non¬ 
subscribers  either  singly  or,  wherever 
possible,  in  a  shared  mail  package.  In  one 
instance,  inserts  were  mailed  to  two  adja¬ 
cent  communities  where  the  newspaper 
has  no  circulation. 

Shared  mail  packages  of  two  or  three 
pieces  when  possible  have  contributed  to 
mail  prices  in  this  program  being  held  to 
competitive  newspaper  insert  rates. 

All  inserting  in  the  newspaper  is  done 
in  plant  with  a  Sheridan  848  inserter 
online  to  two  programmed  EDS-IDAB 
stackers  having  the  capability  of  handling 
30,000  plus  per  hour.  Those  pieces  mailed 
are  fed  through  a  Cheshire  labeler, 
imprinter  and  quarter-folder  machine 
which  can  process  7,000  pieces  per  hour. 

To  better  serve  the  ROP  advertiser  and 
to  expand  readership  in  its  residual 
circulation  areas,  the  Sun  will  reconfigure 
and  expand  its  zoned  editions  from  five  to 
six  in  January,  1983. 


Detroit  News  quits  on  Ayer  despite  ‘extra  effort 


N.W.  Ayer,  which  claimed  it  had  to 
work  after  quitting  time  on  the  Detroit 
News  advertising  account,  lost  the 
account  this  week  to  Yaffe-Berline  Inc., 
Southfield,  Mich. 

The  agency  said  its  campaign,  featuring 
the  News’  stories  of  that  day,  required 
“extra  effort”  by  the  agency  account 
team  because  the  6:00  a.m.  commercials 
were  created  after  5:00  p.m.  the  night 
before. 

The  News,  which  invests  more  than  $1 
million  a  year  on  advertising,  was  the  sub¬ 
ject  of  a  feature  story  in  the  current  N.W. 
Ayer  house  organ.  In  the  story,  the  repor¬ 
ter  gives  Ayer  Detroit  credit  for  the 
News’  two  consecutive  audit  reporting 
period  circulation  gains,  citing  its  “over¬ 
night”  radio  campaign  for  the  paper  as 
the  reason. 

The  ad  manager  of  the  News  selected 
the  stories  that  seemed  to  be  the  most 
promotable  in  the  next  morning’s  first 
edition  at  a  4:00  p.m.  editorial  review. 
The  account  executive  with  the  news 


copy  in  hand  then  returned  to  the  agency 
around  quitting  time  where  the  creative 
department  went  to  work  to  write  and 
prepare  the  spot  for  the  radio  stations. 
When  finished,  the  client  was  called  at 
home  for  approval.  The  spot  was  broad- 


The  Associated  Press  has  appointed 
four  new  Texas  correspondents,  a  Hous¬ 
ton  enterprise  editor,  a  chief  political 
writer  in  Austin,  and  a  regional  reporter 
in  Washington. 

James  R.  King  was  named  Austin 
correspondent,  succeeding  Garth  Jones, 
who  moved  to  chief  political  writer.  King 
earlier  served  as  AP  correspondent  in 
Houston  and  El  Paso  and  Jones  was 
Texas  state  editor  before  moving  to 
Austin. 

Charles  Hill  has  become  Houston 
correspondent,  succeeding  King.  Hill 
most  recently  worked  in  the  Dallas 


cast,  starting  at  6:00  a.m.,  the  next  morn¬ 
ing  just  as  the  first  copies  of  the  News  hit 
the  stands. 

Last  month,  the  Detroit  Free  Press 
switched  its  business  from  D’Arcy  Mac- 
Manus  &  Massius  to  W.B.  Doner  &  Co. 


bureau  after  transferring  from  Washing¬ 
ton,  D.C.,  general  desk. 

Camilla  Rossie  was  named  Harlingen 
correspondent,  succeeding  Susan  Stol- 
ler,  who  resigned  to  study  law. 

Randall  L.  Hackley  was  named  El  Paso 
correspondent,  replacing  Steve  Brewer, 
who  now  is  the  Albuquerque  news  editor. 

Paul  Recer  was  named  enterprise  edi¬ 
tor  in  Houston.  He  recently  rejoined  AP 
after  serving  as  Houston  bureau  chief  and 
Washington  science  editor  for  U.S.  News 
and  World  Report. 

T.  Lee  Hughes  was  named  Texas  staff 
writer  in  Washington. 
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7  Texas  staffers  appointed  by  AP 


Revenues  down  by  3.5% 

Metro  Sunday  seeks 
broader  ad  base 


By  John  Consoli 

1982  revenues  for  Metropolitan  Sun¬ 
day  Newspapers,  Inc.  are  expected  to 
reach  slightly  over  $80  million,  a  3.5% 
decline  over  1981,  but  still  the  second 
best  revenue  year  in  the  50  year-old  coop¬ 
erative’s  history. 

Revenues  for  1982  had  been  projected 
to  reach  $88  million,  and  actual  revenues 
are  expected  to  be  9%  lower  than  pro¬ 
jected.  The  best  revenue  year  was  1981, 
when  MSN  recorded  $83  million  in  ad 
sales. 

The  revenue  figures  include  $7.5  mil¬ 
lion  in  1982  from  Metro  Sunday  comic 
advertising. 

MSN  secretary-treasurer  Lenora  Re¬ 
nault  told  the  annual  meeting  of 
stockholders  that  net  income  for  1982  will 
be  “slightly  more  than  $6  million” — 
about  10%  less  than  projected. 

Renault  told  stockholders  that 
$350,000  of  the  net  income  will  be  re¬ 
turned  to  the  members  in  the  form  of 
“patronage  dividends.”  The  amount  re¬ 
turned  will  depend  on  the  total  ad  sales  of 
each  newspaper's  Sunday  magazine.  She 
said  the  “patronage  dividends”  will  be 
mailed  out  in  April  of  next  year. 

Renault  told  stockholders  that  there 
were  no  “bad  debts”  or  advertisers  who 
did  not  pay  their  bills  in  1982.  She  said  in 
1981,  there  were  $9,000  in  bad  debts. 

Renault  said  projected  revenues  for 
1983  will  be  7.5%  higher  than  1982  or 
about  $87  million. 

In  her  report  she  said  35  MSN  members 
now  print  their  Sunday  magazines  roto 
and  13  print  them  heatset  offset. 

Metro  president  Jim  Davy  said  the 
company’s  volume  is  “too  dependent  on 
too  few  accounts.  We  must  broaden  our 
base.” 

He  projected  that  by  1987,  however, 
Metro’s  annual  revenues  will  reach  $115 
million.  That  figure,  he  said,  includes  rate 
increases  of  6%  annually,  plus  added 
circulation  of  new  newspapers.  Included 
in  that  figure,  Davy  said,  is  a  projection 
that  Metro  Comic  revenues  will  rise  from 
$7.5  million  this  year,  to  $15  million  in 
1987. 

Davy  said  the  increase  in  comic  re¬ 
venues  will  occur  despite  the  decline  in 
the  average  number  of  ad  pages  in  the 
comic  sections  that  has  occurred  since 
1978.  He  said  the  average  number  had 
declined  to  37  in  1981  from  43  in  1978. 

Davy  also  pointed  out  that  Metro’s 
revenue  sources  have  shifted  since  1978, 
when  42%  of  revenues  were  from  spot, 
10%  from  network  and  48%  from  waiver 


network.  He  said  in  1982, 51%  will  come 
from  spot,  15%  from  network  and  only 
35%  from  the  waiver  network.  Waiver 
network  business  is  that  which  Metro 
shares  with  the  syndicated  Sunday  maga¬ 
zines  Parade  and  Family  Weekly. 

He  said  the  number  of  pages  are  down, 
but  the  average  revenue  per  page  is  up 
because  more  network  business  is  being 
sold. 

Davy  said  six  newspapers  were  added 
in  1982,  boosting  total  membership  to  56. 
Total  circulation  is  22.6  million,  up 
600,000  over  1978.  He  said  of  that  total, 
16.1  million  is  “exclusive.”  The  bulk  of 
the  circulation  increase,  he  said,  has  been 
in  the  top  50  markets. 

Davy  said  in  1978,  Metro  had  28%  of 
the  Sunday  magazine  field  exclusively, 
while  in  1982,  the  percentage  had  risen  to 
29%.  By  1987,  he  projected,  the  figure 
will  rise  to  36%. 

Michael  Veitch,  vicepresident,  sales  & 
marketing,  Metro,  said  48%  of  Metro’s  ad 
revenues  in  1982  came  from  the  tobacco 
category;  12%  from  liquor;  8%  from  mail 
order;  6%  from  food;  6%  from  drugs;  3% 
from  apparel;  3%  from  travel;  2%  from 
household  appliances;  1%  from  auto¬ 
motive;  1%  from  building  materials;  and 
10%  from  “other”  areas. 

Auto  presentation 

In  order  to  increase  the  amount  of 
advertising  in  the  automotive  category, 
Metro  has  put  together  a  special  presenta¬ 
tion  entitled  “Put  Your  Money  Where 
Your  Market  Is,”  which  is  an  attempt  to 
show  automakers  “how  to  get  more 
mileage  out  of  their  media  schedules.” 

The  presentation  touts  Sunday  Mag/ 
Net  Plus  as  an  automaker’s  most  effec¬ 
tive  ad  buy.  It  promotes  running  space  in 
the  56  newspaper  distributed  Sunday 
magazines,  along  with  3  unaffiliated 
magazines  in  Los  Angeles,  San  Francisco 
and  Long  Island  (N.Y.),  and  “select  cir¬ 
culation  from  Parade.” 

Sunday  Mag/Net  Plus,  automakers  are 
told,  can  reach  37.1  million  “prospects” 
at  a  cost  of  $224,000  or  a  cpm  of  $6.03. 
This,  the  presentation  states,  will  offer 
60%  coverage  in  the  Top  50  markets. 

That  compares,  the  presentation  con¬ 
tends,  to  23.8  million  “prospects”  at  a 
cost  of  $286,000  or  a  cpm  of  $12.03  that 
can  be  reached  by  running  one  ad  in  the 
four  newsweekly  magazines  plus  People. 

“Sunday  Mag/Net  Plus  delivers  56% 
more  reach  at  a  50%  lower  cpm  and 
delivers  58%  higher  coverage  of  car  own¬ 
ers  in  the  Top  50  metros,  for  21%  less 
out-of-pocket  than  the  4  newsweeklies 


plus  People,”  the  presentation  states. 

Veitch  broke  out  ad  expenditures  in  the 
tobacco  category.  R.J.  Reynolds  spent 
$9.2  million  on  ads  in  Metro  in  1982,  com¬ 
pared  to  $8.7  million  in  1981.  Projection 
for  1983  are  $11.2  million. 

Philip  Morris  spent  $10.5  million  in 
1982  compared  to  $8.5  million  in  1981. 
Projection  for  1983  is  $1 1  million,  he  said. 

Brown  &  Williamson  invested  $7.5  mil¬ 
lion  in  1982  compared  to  $7.9  million  in 
1981.  Projection  for  1983  is  $8.1  million. 

Finally,  Lorillard  invested  $7.7  million 
in  Metro  ads  in  1982  compared  to  $11.4 
million  in  1981 .  Projection  for  1983  is  $8.3 
million.  Veitch  said  Metro  lost  about  $3.5 
million  in  anticipated  revenues  from 
Lorillard  this  year,  when  the  company 
decided  to  scrap  its  Kent  III  campaign. 

Thomas  Craddock,  comic  sales 
director  for  Metro,  said  the  21st  Century 
Comics  Program  has  collected  nearly 
$200,000  from  newspapers  to  finance  the 
project.  He  said  research  is  currently 
being  done  to  determine  what  type  of 
comics  readers  want.  The  research  will 
be  completed  by  September  of  1983  and 
will  be  compiled.  A  media  kit  will  then  be 
put  together  and  distributed  to  newspapers 
documenting  how  to  improve  and  promote 
readership  of  comics. 

Metro  board  of  directors  reelected 
include  Davy;  Stephen  Hamblett, 
vicepresident,  marketing.  Providence 
Journal;  George  Gill,  president,  Louisvil¬ 
le  Courier-Journal;  Thomas  Crowe, 
vicepresident,  general  manager, 
Indianapolis  Star;  John  Lake,  publisher, 
St.  Petersburg  Times;  Robert  Nelson, 
president  and  publisher,  Detroit  News; 
and  W.J.  Pennington,  president  and  pub¬ 
lisher,  Seattle  Times. 

Sam  McKeel,  president,  Philadelphia 
Inquirer,  was  elected  chairman  of  the 
board  of  Metro,  replacing  Tom  Wood, 
formerly  of  the  Atlanta  Newspapers. 

Other  Metro  board  members  include 
Lee  Guittar,  president  and  publisher, 
Denver  Post,  re-elected  vicechairman  of 
the  Metro  board;  P.  Anthony  Ridder,  San 
Jose  Mercury-News;  Charles  Brumback, 
Chicago  Tribune;  Warren  Heyse,  Mil¬ 
waukee  Journal;  William  Holcombe, 
Pittsburgh  Press;  Robert  Hunt,  New 
York  News;  James  Jerow,  Cincinnati 
Inquirer  and  Richard  Johnson,  Houston 
Chronicle. 

Cable  interest  sold 

CSX  Corp.,  which  sold  its  Florida 
Publishing  Co.  unit  last  month  to  Morris 
Communications  Corp.,  has  sold  its  21% 
interest  in  Area  Communications  Inc.,  a 
Jacksonville,  Fla.-based  cable  tv  com¬ 
pany,  Jack  and  William  Demetree  and 
other  Jacksonville  businessmen  for  an 
undisclosed  price.  The  Demetrees  pre¬ 
viously  owned  15.5%  of  Area  Com¬ 
munications,  which  owns  and  operates 
the  cable  franchise  for  Jacksonville. 
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CUSTOMER  INFORMATION  FROM  GENERAL  MOTORS 


HOWTO 

STOP  DRUNK  DRIVING. 

TOUGH  LAWS  MAY  HELR  BUT  WE  ALSO  NEED  TO  CHANGE  OUR  ATTITUDES. 


Do  you  know  anyone  who’s 
in  favor  of  drunk  driving?  Not 
likely.  And  yet  many  people 
have  driven  when  under  the 
influence  of  alcohol,  or  will  do 
it  at  least  once. 

Take  a  look  at  some  chill¬ 
ing  statistics.  One  out  of  eve^ 
two  of  us  will  be  involved  in 
an  alcohol -related  accident 
sometime  during  our  lives. 
Last  year  alone,  more  than 
25,000  people  died  in  such 
accidents;  an  additional  1.5 
million  were  injured.  A  dis¬ 
proportionate  number  of  those 
killed  were  under  25  years  old. 

The  cost  of  drunk-driving 
accidents  amounts  to  over  $24 
billion  every  year  in  property 
damage,  loss  of  wages,  m^ic^ 
and  leg^  fees.  Not  to  mention 
the  emotional  pain  to  the  vic¬ 
tims’  families  and  friends. 

What  is  being  done 
about  it?  Over  the  years, 
many  different  approaches 
have  been  tried:  mandatory  jail 
sentences,  stiff  fines,  license 
suspensions,  alcohol-rehabil¬ 
itation  programs,  and  higher 
drinking-age  laws. 

No  single  countermeasure 
seems  to  do  the  job  by  itself. 
Tough  laws,  unless  they  are 
supported  by  equally  tough 
enforcement  and  the  certainty 
of  punishment,  don’t  seem  to 


work  over  the  long  run.  Even 
with  all  three,  probably  the 
most  effective  single  thing  we 
could  do  is  to  examine  our  own 
attitudes  about  drinking  and 
driving. 

How  much  do  you  really 
know  about  the  effects  of 
alcohol?  The  facts  may  sur¬ 
prise  you.  For  example,  a  lot 
of  people  believe  that  beer 
and  wine  are  less  intoxicating 
than  other  drinks.  In  fact,  a 
can  of  beer,  a  glass  of  wine, 
or  a  1^-ounce  drink  of  86- 
proof  liquor  are  all  about 
equally  intoxicating. 

A  lot  of  factors  deter¬ 
mine  how  quickly  youll  get 
drunk.  Your  body  weight,  how 
much  you’ve  had  to  eat,  and 
the  number  of  drinks  you  have 
over  a  specified  time  all  make 
a  difference.  That’s  why  it’s 
so  hard  to  know  when  you’ve 
had  too  much. 

A  common  legal  definition 
of  intoxication  is  .10  percent 
blood-alcohol  level.  For  a  160 
lb.  person,  it  takes  about  four 
or  five  drinks  in  the  first  two 
hours  on  an  empty  stomach  to 
reach  the  legal  limit,  compared 
with  three  or  four  dnnks  in  the 
first  two  hours  for  someone 
who  weighs  120  lbs.  Of  course, 
your  judgment  and  reaction 
time  will  be  impaired  well 
before  you  reach  the  legal  limit 

At  General  Motors,  we’re 
very  concerned  about  the 
effects  of  drinking  on  driving. 
Over  a  decade  ago,  we  devel¬ 
oped  a  device  that  tests  a 
driver’s  reflexes  and  motor 
responses  before  starting  the 


car.  The  Department  of  Trans¬ 
portation  is  now  field-testing 
that  device. 

We  also  strongly  favor  all 
efforts  that  focus  attention  on 
the  problem  sudi  as  the  Presi¬ 
dential  Commission  on  Drunk 
Driving.  Make  sure  yourfriends 
and  family  know  the  facts  about 
mixing  alcohol  and  driving. 
Drunk  driving  will  only  stop 
when  we  all  decide  it  isnT 
socially  acceptable.  Be  self- 
confident  enough  to  admit 
when  you’ve  had  too  much  to 
drink  to  drive  safely. 

Meanwhile,  seat  belts 
are  still  your  best  protection 
against  drunk  drivers.  They 
can’t  prevent  an  accident,  but 
they  will  help  save  your  life 
during  a  serious  crash— what¬ 
ever  die  cause. 

This  advertisement  is  part  of 
our  continuing  effort  to  give 
customers  useful  information 
about  their  cars  and  trucks  and 
the  company  that  builds  them. 


MAKOTEXaUENa 


Chevrolet  •  Pontiac 
Oldsmobile  •  Buick 
Cadillac  •  GMC  Truck 


Group  creates  strategy 
to  counter  cigarette  ads 


Voluntary  health  agencies  need  to  pre¬ 
pare  themselves  for  a  long-range 
approach  to  combat  cigarette  smoking, 
according  to  a  report  initiated  and 
underwritten  by  the  American  Cancer 
Society. 

The  report  is  entitled  “Countering 
Cigarette  Advertising  and  Supporting  the 
Right  of  Nonsmokers  through  the 
Media"  and  it  is  the  product  of  input  by  21 
national  organizations. 

The  groups  met  November  18-20  to 
formulate  a  “National  Blueprint  for 
Action”  in  an  effort  to  come  up  with  an 
overall  anti-smoking  campaign. 

“There  is  no  question  that  the  Tobacco 
Institute,  the  public  relations  arm  of  the 
(tobacco)  industry,  has  put  together  an 
effective  public  relations  and  politically 
savvy  team  of  experts,”  the  report  states. 

“In  view  of  this,  it  is  recommended 
that,  in  the  arena  of  political  and  public 
relations  actions  against  the  industry,  a 
national  organization  of  concerned 
citizens  against  smoking  be  formed.  Its 
function  on  the  national,  state  and  local 
levels  would  be  to  champion  the  rights  of 
nonsmokers.  But,  at  the  same  time,  its 


role  would  be  designed  to  counter  the 
activites  of  the  Tobacco  Institute.” 

The  report  urges  voluntary  health 
agencies  to  discuss  with  “executives  of 
the  magazine  and  broadcast  industry  ways 
to  obtain  broader  editorial  and  television 
and  radio  coverage”  in  order  to  present 
anti-smoking  points  of  view. 

The  report  further  recommends  that 
these  hesdth  agencies  “need  to  explore 
ways  to  develop  evidence  that  cigarette 
advertising  and  the  use  of  models  impact 
on  teenage  smoking  habits.” 

“A  public  relations  campaign  should 
be  mounted  by  the  voluntary  health 
agencies  to  bring  the  need  for  a  drastic 
change  in  the  warning  statement  before 
the  Congress  and  the  public,”  the  report 
states.  The  Federal  Trade  Commission 
recently  recommended  that  a  tougher, 
more  succinct  warning  about  the  effects 
of  cigarette  smoking  be  required  in  all 
cigarette  ads. 

“It  is  apparent  from  a  study  conducted 
by  the  American  Council  on  Science  and 
Health  that  major  women’s  magazines 
are  not  providing  adequate  editorial 
coverage  for  their  readers  on  the  risks  of 


cigarette  smoking,”  the  report  states. 
“With  the  exception  of  a  few  publica¬ 
tions,  consumer  magazines  run  extensive 
advertising  for  cigarettes.  The  economic 
impact  of  the  advertising  could  be 
dictating  the  editorial  policies  of  some 
magazines.” 

The  report  recognizes  that  the  First 
Amendment  prevents  the  government 
from  interfering  in  editorial  policies  of 
magazines,  and  therefore  recommends 
that  health  agencies  meet  with  the  execu¬ 
tive  committee  of  the  American  Society 
of  Magazine  Editors  to  discuss  the  “over¬ 
riding  need  to  inform  consumers  about 
the  risks  of  smoking.” 

The  report  also  recommends  that 
magazine  editors  be  urged  to  devote  a  fair 
representation  of  ad  space  to  anti¬ 
smoking  messages  and  that  the  American 
Council  on  Science  and  Health  be  urged 
to  monitor  a  broader  spectrum  of  con¬ 
sumer  magazines,  so  that  the  public  can 
be  apprised  of  continued  “gaps”  in  editor¬ 
ial  coverage  of  the  subject. 

The  report  recommends  that  television 
and  radio  networks  and  stations  provide 
“numerous”  opportunities  to  inform  the 
public  “about  the  risks  of  smoking.” 
Further,  it  recommends  that  attempts  be 
made  to  have  the  scripts  of  tv  series’ 
include  messages  about  the  harmful 
effect  of  smoking. 

No  recommendations  are  made  in  re¬ 
gard  to  newspapers,  nor  are  newspapers 
mentioned  anywhere  in  the  report. 

The  report  also  recommends  that  the 
voluntary  health  agencies  combine  their 
efforts  to  seek  an  end  to  the  use  of  all 
“human  models”  in  cigarette  advertis¬ 
ing. 

“So-called  tombstone  advertising  (no 
human  models)  has  proved  to  be  an  effec¬ 
tive  marketing  tool  for  some  of  the  new 
brands  like  Merit,”  the  report  states. 
“Removing  models  from  advertising  is, 
therefore,  not  conceived  as  a  measure  to 
eliminate  cigarette  advertising  per  se.  It 
is,  however,  seen  as  a  means  to  stimulate 
public  concern  about  the  nature  of  ciga¬ 
rette  advertising.” 

Among  the  work  group  participants 
that  put  the  report  together  were:  John 
Mack  Carter,  editor.  Good  House¬ 
keeping',  Gloria  Cooper,  managing  editor, 
Columbia  Journalism  Review;  Hollis 
Alpert,  consulting  editor,  American  Film 
Magazine;  George  Dessart,  vicepresi¬ 
dent  and  assistant  to  the  president,  CBS 
Television  Stations;  Collot  Guerard,  dep¬ 
uty  assistant  director.  Federal  Trade 
Commission;  Phillip  Osborne,  senior  edi¬ 
tor,  Reader’s  Digest;  and  Shawn 
Sheehan,  senior  vicepresident.  National 
Association  of  Broadcasters. 

Accept  cig  ads 

Sarasota  (Fla.)  Herald-Tribune,  which 
was  recently  purchased  by  the  New  York 
Times  Co.,  has  changed  policy  and  will 
accept  tobacco  advertising. 


FROM  MYCRO-TEK  PRODUCTS  DIVISION 


Your  source  for  Mycro-Tek  newspaper  front-end  systems  is  now  offering 
Stauffer  Media  Systems’  newspaper  business  information  packages. 

Specifically  designed  for  the  newspaper  industry,  these  SMS  packages  are 
working  for  newspapers,  like  yours,  right  now. 

•  General  Ledger  •  Accounts  Payable  •  Circulation 

•  Payroll  •  Advertising  •  Classified 

For  details  on  a  proven  business  package  for  your  newspaper,  call  Mycro-Tek 
Products  Division  today. 


Mergenthaler 
Linotype 

An  Company 

820  W.  Second.  Wichita.  Kansas  67203 
Toll-free  800-835-2055.  In  Kansas  316-265-5277  Stauffer  MEDiA  systems,  imc 


20 


EDITOR  &  PUBLISHER  for  December  11,  1982 


Murdoch 

(Continued  from  page  13) 


Murdoch,  who  publishes  the  New  York 
Post,  two  San  Antonio  dailies,  the  weekly 
Village  Voice  and  New  York  Magazine, 
and  The  Star,  a  national  tabloid,  had 
made  a  similar  attempt  to  save  the  ailing 
Buffalo  Courier-Express. 

Murdoch  had  reached  agreement  with 
Cowles  Media  Company  to  purchase  the 
Courier-Express,  but  the  deal  was  con¬ 
tingent  on  renegotiating  with  the  unions 
contracts  containing  manpower  cut¬ 
backs.  A  deadline  was  set  by  Cowles,  but 
Murdoch’s  News  America  negotiators 
and  the  unions  could  not  agree  on  job 
eliminations.  The  unions  decided  to  let 
the  paper  “die  with  dignity.” 

Page,  who  headed  the  negotiations 
both  in  Buffalo  and  in  Boston,  said  there 
was  a  sharp  contrast  in  union  members 
attitudes. 

“In  Boston,  we  had  a  very  sharp,  ar¬ 
ticulate  union  leadership,”  Page  said. 
“They  were  able  to  focus  on  the  issues. 
The  crispness  we  found  here  was  not  evi¬ 
dent  in  Buffalo.  There  was  a  geniune 
interest  on  both  parts  to  save  the  news¬ 
paper  (in  Boston.)” 

During  the  negotiations  in  Boston,  pub¬ 
lisher  William  O.  Taylor  of  the  Boston 
Globe,  sent  out  telegrams  to  union  lead¬ 


ers  warning  that  his  newspaper  would  ask 
for  whatever  manning  concessions  were 
given  to  Murdoch. 

The  newspapers  in  Boston  do  not  have 
“me-too”  clauses  in  their  contracts,  like 
they  do  in  New  York,  which  means  that 
one  newspaper  must  be  granted  the  same 
concessions  another  is  if  a  contract  is 
altered. 

Murdoch  originally  announced  he 
would  sue  Taylor  if  he  did  not  withdraw 
the  telegrams.  Murdoch  said  the  tele¬ 
grams  could  potentially  sabotage  the 
negotiations  and  hamper  the  deal. 

Now  that  the  agreements  have  been 
reached.  Page  said  there  are  no  further 
plans  to  sue  Taylor  on  that  matter. 

In  an  attempt  to  trim  its  loses,  the 
Herald  American  switched  from  a  broad¬ 
sheet  to  a  tabloid  last  year.  Its  big,  bold, 
racy  headlines  are  similar  to  Murdoch’s 
New  York  Post. 

According  to  the  circulation  averages 
for  6  months  ended  September  30,1982, 
daily  circulation  of  the  Herald  American 
was  228,228  and  227,452  on  Sunday, 
unchanged  from  the  previous  audit  last 
year  (E&P,  Nov.  20,  page  34).  Circula¬ 
tion  of  the  Globe,  according  to  the  ABC 
audit  report,  stood  at  510,978,  daily,  a 
gain  of  6,486  over  last  year,  and  750,308 
on  Sundays,  a  gain  of  9,591  copies. 

Hearst  bought  the  Boston  Herald 
Traveler  in  1972  and  merged  it  with  its 
tabloid  Boston  Record  American  to  form 
the  Herald  American.  Hearst  had  pub¬ 


lished  a  daily  newspaper  in  Boston  since 
1904. 

Right  after  Hearst  merged  the  Herald 
Traveler  and  Rec'ord  American  in  1972, 
the  emerging  Herald  American  had  an  all¬ 
day  circulation  of  424,654,  compared  to 
the  morning  Globe’s  284,660.  Circulation 
of  the  Herald  American  has  been 
declining  every  year  since  and  in  1977, 
the  Globe  passed  the  Herald  American  in 
circulation. 

In  1980,  the  Globe  went  all-day  and 
passed  the  500,000  mark  for  the  first  time. 

Murdoch,  meanwhile,  has  been  suc¬ 
cessful  in  boosting  circulation  of  the  New 
York  Post,  although  the  paper  is  re¬ 
portedly  losing  about  $15  million  a  year. 

When  Murdoch  purchased  the  Post  in 
late  1976  from  Dorothy  Schiff,  it  had  a 
circulation  of 489,067.  Murdoch  has  near¬ 
ly  doubled  that  circulation  since  then. 

According  to  ABC  circulation  figures 
for  the  6  month  period  ending  Sept.  30, 
1982,  the  Post  h^  a  daily  circulation  of 
960,120,a  gain  of  195,733  over  the  prev¬ 
ious  year.  The  increase  moved  the  Post 
past  the  New  York  Times  in  circulation. 

A  Hearst  spokesman  said  the  sale  of 
the  Herald  American  has  “nothing  to  do 
with  our  newspaper  acquisition  pro¬ 
gram  .  ”  He  pointed  out  that  during  the  last 
four  years,  Hearst’s  acquisitions  have 
included  7  daily  and  30  weekly  newspap¬ 
ers. 


Are  you  taking 
advantage  of  co-op  revenue 
available  to  you  and 


your 
retailers? 


ATTEND 
the  1983  NACON 
New  Member  Orientation 
and  Sales  Seminar 

(Newspaper  Advertising  Co-op  Network) 

You’ll  find  out: 

•  luhat  aspects  are  common  to  all  program 

•  who  offers  co-op 

•  where  to  start  prospecting  for  Don’t 

co-op  dollars  , 

.  when  you  can  help  your  yOUr  part 

retailer  and  yourself  of  over  $7  billion 

in  co-op  revenue  slip  by! 

CALL  NOW...NACON...(3 12)577-8350 


Learn  how  co-op 
can  bring  you  valuable 
revenue. 

New  Member  Orientation 
January  10-11 

27th  Semi  Annual 
Sales  Seminar 
January  12-14 
Fairmont  Hotel 
New  Orleans 


or  u’rite: 

F.C.  Bud  Rehedeau 
Executive  Director 
5105  Tollview  Drive  20 1 
Rolling  Meadows,  Ill.  60008 
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ership.  They  provide  an  opportunity  for  the  journal¬ 
ists  involved  to  measure  the  best  of  their  woik,  both 
against  the  best  of  others  in  the  Gannett  group  and 
against  their  own  achievements  from  year  to  year. 

Those  honored  succeeded  in  doing  the  ordi¬ 
nary  extraordinarily  well  in  service  to  their  readers, 
viewers  and  listeners  in  the  critical  judgment  of 
leading  professionals. 


Each  year  a  panel  of  independent  professional 
leaders  judges  the  best  work  of  Gannett  news  and 
information  services,  choosing  the  year’s  top  per¬ 
formers  from  among  the  wiimers  of  the  group’s 
monthly  and  quarterly  contests. 

The  awards  salute  outstanding  achievement 
among  Gannett’s  world  of  different  voices  in  news 
coverage,  in  public  service  and  in  community  lead¬ 


Loren  Ghiglione 
The  News 
Southbridge,  Mass. 
Newspaper  Judge 


Dr.  John  Bremner 
University  of  Kansas 
Newspap)er  Judge 


Lawrence  Kaggwa 
Howard  University 
Public  Service  Judge 


Carol  McCabe 
The  Providence 
Journal-Bulletin 
Newspapjer  Judge 


Clay  Richards 
UPI 

Newsp)ap)er  Judge 


Dorothy  Ridings 
President,  League  of 
Women  Voters  of  the  U.S. 
Public  Service  Judge 


Janet  Sanford 
USA  TODAY 
Newspap)er  Judge 


Robert  MacNeil 
MacNeil-Lehrer  Report 
Television  Judge 


John  Palmer 
NBC  News 
Television  Judge 


Ed  Planer 
VP,  NBC  News 
Television  Judge 


Walter  A.  Fallon 

Chairman  and  CEO,  Eastman  Kodak 
Good  Neighbor  Judge 


Julian  Goodman 

Former  Chairman  and  President,  NBC 
Radio  Judge 


;iii 

1 
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Statesman  l3^»Journal 


Salem.  Oregon 

Outstanding  Achievement  by  a  Newspaper 


ftt  O’Driscoll 
Nevada  State  Journal  Reno 
Outstanding  Achievement 
by  an  Individual 


Jerry  Easterling 
Statesman-Journal  Salem 
Outstanding  Achievement 
by  a  Writer 


journal  Reno  Evening  Gazette 

Outstanding  Achievement  in  Public  Service 


Sylvia  Lang,  St  Cloud  (Mintu) 

Ltaily  Times 

(Spot  News  Reporting) 

Phil  Waga,  Westchester  Rockland 

Newspapers 

(Feature  Writing) 

Hal  Bodley.  Wilmington  News-Journal 
(Sports  Writing) 

Michelle  Osborn,  Robert  Garfield 
Wilmington  News-Journal 
(Business-Consumer  Reporting) 


Lawrence  Cheek,  Tucson  Citizen 
(Specialty  Reporting) 

Statesman-Journal  Salem,  Oregon 
(Staff  Coverage— Enterprise) 

Nevada  State  Journal  Reno 
(Staff  Coverage— Spot  News) 

Robert  Sherborne  and  Jerry  Thompson 
The  Tennessean,  Nashville 
(Investigative/In-Depth  Reporting:  National) 
John  Reilly  and  Joe  Mahoney 
The  Burlington  Free  ftess 
(Investigative/ln-Depth  Reporting;  Local) 


David  Rossie,  The  Evening  Ress 
Binghamtoa  N.Y 
(Columns) 

Jim  Borgman,  The  Cincinnati  Enquirer 
(Editorial  Commentary) 

Jim  Mazotta,  Fort  Myers  (Fla.)  News-Ress 
(Graphics) 

Milan  Chuckovich.  The  Idaho  Statesman 
Boise  (Black  and  White  Photography) 

Ibtrick  McDonogh,  Fort  Myers  (Fla.) 
News-Ptess  (Color  Photography) 


THE  BEST  OF  GANNEn 1982:  BROADCASTINO 


KPNX-TV,  Phoenix 
Outstanding  Achievement 
by  a  Television  Station, 
Outstanding  Individual 
Achievement  by  photogra¬ 
phers  Chuck  Emmert,  Gary 
Stafford  and  Bill  Timmer 


WXIA-TV,  AUanta 
Outstanding  Achievement  in 
Public  Service 


A  WORLD  OF  DIFFERENT  VOICES 
WHERE  FREEDOM  SPEAKS 


KSDOAM-FM,  San  Diego 
Outstanding  Achievement  by 
a  Radio  Station 


©1982  Gannett 


NEWSPEOPLE 


Priory  O'Dea  Hopwood 


Joseph  O’Dea  was  appointed 
vicepresident  and  assistant  to  the  presi¬ 
dent  of  Philadelphia  Newspapers,  Inc., 
Sam  S.  McKeel,  and  will  be  succeeded 
as  vicepresident/labor  relations  by 
Joseph  D.  Priory. 

O’Dea  has  headed  labor  relations  for 
PNI  since  1970  and  will  assume  manage¬ 
ment  of  the  $27  million  plant  and  produc¬ 
tion  expansion  just  beginning  and  have 
responsibility  for  special  projects. 

Priory,  who  will  have  responsibility  for 
all  activities  of  the  labor  relations  depart¬ 
ment,  joined  the  company  last  May  from 
the  Wall  Street  Journal  where  he  was 
staff  attorney  and  corporate  director  of 
labor  relations  for  six  years. 


With  the  introduction  of  money 
market  accounts  by  banks  and 
savings  and  loans,  there’s  bound 
to  be  confusion  between  their 
product  and  ours. 

w  e’re  the  money  market  mutual 
funds  (and  the  more  traditional 
stocks  and  bonds  mutual  funds). 
We’ve  been  offering  money  mar¬ 
ket  returns  to  ordinary  investors 
for  years. 

If  you’d  like  information  on  mon¬ 
ey  market  mutual  funds — or  other 
mutual  funds — give  us  a  call. 
We’ll  be  glad  to  give  you  the  cur¬ 
rent  picture,  and  more  than  a  bit  of 
history.  (After  all,  we’ve  been  in 
this  business  for  quite  a  while.) 

INVESTMENT 

COMPANY 

INSTITUTE 

1775  K  Street,  NW 
Washington,  D.C.  20006 
(202)  293-7700 

24  hr.  newstape:  (202)  466-5775 


Barry  Hopwood,  general  manager 
and  treasurer  of  the  Daily  News! Sunday 
Pennsylvanian  (Lebanon,  Pa.),  has  been 
named  vicepresident  of  operations  for 
daily  newspapers  owned  by  Richard  M. 
Scaife  in  Greensburg,  Pa.,  and  Sac¬ 
ramento,  Calif. 

Hopwood  will  report  directly  to  the 
publisher  and  the  board  of  directors  at 
each  newspaper  and  will  continue  in  his 
post  at  Lebanon,  where  he  began  with  the 
newspaper  group  in  November  of  1979. 

Prior  to  joining  the  Daily  News/Sunday 
Pennsylvanian,  Hopwood  was  general 
manager  of  the  Middlesex  News,  a  Harte- 
Hanks  newspaper  in  Framingham,  Mas¬ 
sachusetts. 

*  4c  ait 

Jeff  L.  Jeffus  was  named  publisher 
of  the  Stuttgart  (Ark.)  Daily  Leader,  a 
member  of  the  Southwest  Group  of 
Harte-Hanks  Communications,  Inc.  He 
succeeds  George  Smith,  who  was 
named  publisher  of  the  Marshall  (Texas) 
News  Messenger,  another  Harte-Hanks 
newspaper. 

Jeffus  worked  the  past  12  years  for  the 
Springdale  (Ark.)  News,  a  member  of  the 
Donrey  Media  group. 

*  «  * 

Dean  Spencer,  manager  of  marketing 
and  research  for  Gannett  Rochester 
Newspapers,  was  promoted  to  manager, 
major  accounts/marketing.  He  joined 
Gannett  in  1977  as  research  manager. 


Griffin  Lovett,  first  vicepresident  of 
the  Courier  Herald  Publishing  Company, 
Dublin,  Ga. ,  was  elected  publisher  by  the 
board  of  directors  effective  January  1 .  He 
served  as  acting  publisher  the  past  year 
and  has  been  affiliated  with  the  news¬ 
paper  since  1973. 

W.  H.  Champion  has  served  as  pub¬ 
lisher  of  the  daily  since  July  of  1945. 

Other  officers  elected  are:  Betty 
Lovett  Yeomans,  chairman  of  the 
board  and  second  vicepresident;  W.  E. 
Lovett  ,  Sr.,  president;  W.  H.  Cham¬ 
pion  ,  secretary-treasurer,  and  DouG 
Hall,  editor. 

*  4:  * 

Joe  D.  Moore,  eastern  regional  sales 
manager  for  Berkley-Small,  Inc.,  has 
been  promoted  to  field  national  sales 
manager  beginning  January  1  and  will 
direct  activities  of  the  company’s  17  sales 
representatives  in  the  United  States, 
Canada,  and  Puerto  Rico. 

4c  4c  * 

Management  changes  at  the  Grand 
Forks  (N.D.)  Herald  include: 

Dave  Aarvig,  to  production  manager. 
Aarvig  is  a  Grand  Forks  native  who  began 
as  an  apprentice  at  the  Herald.  He 
became  composing  room  foreman  last 
year. 

Mike  Huot,  to  circulation  manager 
from  assistant  circulation  manager  at  the 
Duluth  News-Tribuhc  &  Herald. 

Mark  Richmond,  to  advertising 
director  from  classified  advertising  mana¬ 
ger  at  the  Hollywood  (Fla.)  Sun-Tattler. 
He  earlier  was  with  the  Pensacola  News- 
Journal. 

4c  4c  4c 

Bette  A.B.  Mammone,  director  of 
information  for  the  Society  of  Pro¬ 
fessional  Journalists,  Sigma  Delta  Chi, 
has  joined  the  Chicago-based  Central 
Educational  Network  as  director  of  pub¬ 
lic  relations  and  information. 


One  Great  Newspaper 
with  Three-IA^  Coverage 

The  Morning  Call  covers  the  Allentown- 
Bethlehem-Easton  SMSA  from  Monday  through  'T'HIT 
Friday.  On  Saturday,  our  Weekender  does  it.  1 

And,  the  Sunday  Call-Chronicle  penetrates  ’VT 1 

the  state’s  richest,  still-prowing  metro  iTlV-rlVL^ 

area  better  than  any  of  jr  newspaper.  CALL 

• 

101  N.  6th  St.,  P.O.  Box  1260,  Allentown.  PA  18105  (215)  820-6634  • 

290,000  Dally  Readers  •  365,000  Sunday  Readers  • 
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IN  THE  NEWS 


Edited  by  LENORA  WILLIAMSON 

T.  Craig  Ladwig,  for  the  past  year  a 
legislative  aide  for  foreign  affairs  to  U.S. 
Senator  Nancy  Landon  Kassebaum  of 
Kansas,  has  joined  the  Fort  Wayne  (Ind.) 
News-Sentinel,  as  associate  editor. 
Before  his  congressional  stint,  Ladwig 
worked  for  Kansas  City  Star  and  Times 
as  a  reporter,  columnist  and  editor. 

*  ♦  ♦ 

Jerome  S.  Rubin,  formerly  president 
of  Mead  Data  Central,  will  join  The  Times 
Mirror  Company  January  1  as  group 
vicepresident,  professional  publishing. 
Rubin  will  oversee  the  three  professional 
book  publishing  subsidiaries,  Matthew 
Bender  and  Company,  C.  V.  Mosby 
Company,  and  Year  Book  Medical 
Publishers.  He  succeeds  two  Times  Mir¬ 
ror  officers  who  will  retire  next  year, 
Matthew  T.  Birmingham,  Jr.,  and 
Martin  P.  Levin. 

Birmingham  will  retire  next  April  and 
in  the  interim  will  continue  as  chairman 
and  chief  executive  of  Matthew  Bender. 
Levin  will  retire  in  December  of  1983  and 
until  then  will  continue  to  oversee 
operations  of  the  New  American  Library 
and  Harry  N.  Abrams,  Inc. 

*  *  * 

Two  new  columnists  have  joined  the 
real  estate  team  of  the  Fort  Lauderdale 
News  and  Sun-Sentinel.  Debby  Ranger 
will  write  a  weekly  column  on  financing  a 
home  or  condo  and  Anne  Gilbert  will 
write  a  weekly  column  on  antiques.  Rang¬ 
er  is  associated  with  Keystone  Financial 
Corporation,  a  real  estate  investment 
banking  firm  based  in  Miami.  Gilbert, 
former  antiques  editor  of  the  Chicago 
Daily  News  who  resides  in  Fort  Lauder¬ 
dale,  is  the  author  of  four  books  on  anti¬ 
ques. 

H/i  * 

Norris  Monroe,  for  10  years  editor  of 
the  Lampasas  (Texas)  Dispatch-Record, 
and  for  six  years  treasurer  of  the  Texas 
Press  Association,  has  become  publisher 
of  the  Copperas  Cove  Leader-Press. 

Fred  Lowe,  publisher  of  the  Leader- 
Press,  has  resigned  to  become  general 
manager  of  the  Dispatch-Record,  pub¬ 
lished  by  his  mother,  Mrs.  Ward  Lowe, 
president  of  the  Hill  Country  Publishing 
Co.  _ _ 


LEE  DIRKS 
&  ASSOCIATES 

Professional  Assistance 
To  Newspaper  Owners 
On  Appraisals  and  Sales 

Suite  3870/400  Renaissance  Center 
Detroit,  Michigan  48243 
313-259-0080 


Ladwig 

Clayton  Kirkpatrick,  retired  editor 
of  the  Chicago  Tribune,  spent  a  week  on 
the  campus  of  the  University  of  Illinois, 
Urbana-Champaign,  as  the  first  dis¬ 
tinguished  Illinois  journalist  in  residence. 
He  is  a  1937  alumnus  of  the  university. 

At  a  banquet  honoring  Kirkpatrick, 
Chicago  historian  and  journalist  Herman 
Kogan  noted  the  significance  of  his  serv¬ 
ice  as  editor  of  the  Tribune  from  1%9 
until  1979  in  the  transitional  period 
following  the  reign  of  the  late  Col.  Robert 
R.  McCormick. 

«  «  ♦ 

Management  appointments  by  Somerset 
(Pa.)  Newspapers,  Inc.,  include 
Michael  J.  Hester  being  named  con¬ 
troller  and  Keith  A.  Curtis  named  to 
the  new  position  of  assistant  to  the  pub¬ 
lisher. 

Hester  was  associated  with  Thomson 
Newspapers,  Inc.,  the  past  nine  years  in 
various  assignments  as  an  administrative 
assistant  and  accountant. 

Curtis  was  formerly  affiliated  with  the 
Gazette  Printing  Company  Inc.  of  Jeffer¬ 
son,  Ohio,  and  Brown  Publishing,  Inc., 
Urbana,  Ohio.  He  has  served  as  a  repor¬ 
ter,  columnist  and  managing,  most  re¬ 
cently  as  assistant  to  the  publisher  of  the 
Gazette. 


Michael  B.  Sorenson  was  promoted 
to  suburban  editor  of  the  Troy  (N.Y.) 
Record  newspapers,  in  a  promotion  from 
chief  of  the  Mechanicville  bureau  office. 
As  suburban  editor,  he  replaces  D.R. 
Bahlman  ,  who  was  named  special 
assignment  reporter  for  the  newspapers. 
Sorenson  also  will  be  editor  of  the  Weekly 
Review,  the  Record’s  southern  Rens¬ 
selaer  County  paper. 

Ernest  A.  Arico,  Jr.  succeeds  Soren¬ 
son  as  Southern  Saratoga  County  bureau 
chief  for  the  Record  newspapers.  He  had 
been  a  reporter  for  the  Hoosick  Falls 
bureau  the  past  year. 

Jan  E.  Shields  was  named  chief  of  the 
Hoosick  Falls  bureau  of  the  Record.  She 
previously  was  editor  of  the  Hoosick 
Falls  Standard  Press. 

«  *  * 

Jill  Arnone  was  promoted  to  retail 
advertising  manager  of  The  Observer  & 
Eccentric  Newspapers,  Livonia,  Mich. 
*  *  * 

I.W.  Baker  was  appointed  to  the  new¬ 
ly  created  position  of  executive  vicepresi¬ 
dent,  Times  Mirror  Broadcasting,  from 
vicepresident,  director  of  progranuning. 
«  *  • 

Dan  Loumena  has  been  named  sports 
editor  of  the  Ontario  (Ore.)  Daily  Argus 
Observer,  succeeding  Mike  Lafferty, 
who  recently  took  over  sports  editorship 
of  the  Nampa  (Idaho)  Press-Tribune. 

Jeff  Letofsky,  ex-sports  editor  of  the 
Canon  City  (Colo.)  Daily  Record,  has 
joined  the  Argus  Observer  as  a  sportswri- 
ter.  Other  recent  additions  to  the  Ontario 
paper’s  reporting  staff  are: 

Daniel  J.  Gallagher,  former  part- 
time  writer  for  the  Boise  Idaho  States¬ 
man,  and  Deborah  Holton,  from  the 
Nyssa  (Ore.)  Gate  City  Journal. 

(Continued  on  page  26) 


“You’ve  got  to  have  good  research” 

“If  you  are  going  to  make  it  easier 
for  media  planners  and  media  buyers 
to  buy  newspapers,  you’ve  got  to 
have  good  research.” 

Harold  Israel,  Presiderit,  Scartxxough  Research 
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Notes  on  people 


became  correspondent,  transferring  to 
Albany  in  1957  and  then  launching  the 
column. 

Joe  Wing,  who  headed  Newsfeatures  at 
the  time,  had  seen  the  Aronson  garden 
during  a  visit  to  Maine  and  remembered  it 
when  APN  needed  a  garden  columnist. 
Aronson  became  bureau  chief  in  Albany 
and  continued  to  write  the  column.  When 
he  left  AP  in  1%9  for  the  post  of  executive 
editor  of  the  Hudson  (N.Y.)  Register- 
Star,  he  still  did  the  column.  Retiring  in 
1978,  Aronson  has  lectured  and  taught 
journalism  at  a  community  college  and 
still  not  missed  a  column. 

Centennial  chair 


JANUARY  PROMOTIONS — Three  officers  at  the  Dallas  Morning  News 
will  be  promoted  to  senior  vicepresident  effective  January  1 . 

Burl  Osborne,  vicepresident  and  executive  editor,  has  been  named  senior 
vicepresident  and  editor.  Jeremy  L.  Halbreich,  vicepresident-marketing,  and 
Harry  M.  Stanley,  Jr.,  vicepresident-advertising,  hove  been  named  senior 
vicepresidents.  J.  William  Cox  will  continue  his  role  as  senior  vicepresident- 
controller. 


Intimidated- by  press 

Senator  Howard  Baker  smiling  con¬ 
fessed  to  being  “intimidated”  by  a  new 
member  of  the  press  corps  in  Washington 
at  his  daily  press  briefing.  She  is  his 
daughter  Cynthia  Baker,  who  has  begun 
work  as  a  general  assignment  reporter  for 
Cable  News  Network  after  an 
unsuccessful  bid  for  a  new  congressonal 
seat  in  Tennessee  this  Fall. 

Before  the  campaign.  Baker  worked  as 
an  assignment  editor  for  CNN.  At  the 
senatorial  briefing,  she  asked  no  ques¬ 
tions. 


Indian  paper  dies 

Steve  Cartwright,  who  was  publisher 
of  the  native  American  monthly,  Waha- 
naki  Alliance  which  ceased  publication  in 
November,  is  now  publications  director 
of  the  Maine  Organic  Farmers  and 
Gardeners  Association,  Augusta. 


Cartwright  describes  the  Wabanaki 
Alliance  as  a  “sort  of  hometown  paper  for 
the  Indians.”  It  lasted  for  62  consecutive 
issues  over  five  years  but  never  made 
money,  relying  on  grants  and  a  small 
amount  of  advertising  and  subscriptions. 

Cartwright  is  not  an  Indian  but  took  the 
Job  as  a  journalistic  challenge.  The  paper 
stressed  community  news,  and  Cart¬ 
wright  said  pages  of  letters  to  the  editor 
seemed  to  be  perennial  favorites. 

Garden  honors 

Earl  Aronson,  who  started  writing  a 
weekly  garden  column,  “Weeders 
Guide,”  for  AP  Newsfeatures  almost  23 
years  ago,  is  the  first  newspaper  garden 
columnist  to  receive  the  All-American 
Rose  Selection  citation  for  outstanding 
journalistic  efforts.  Other  winners  were 
congressmen,  hybridists  and  growers. 

Aronson  started  with  AP  in  Boston  in 
1928  as  an  office  boy  while  in  college.  He 
later  worked  for  AP  in  Portland  and 


Dr.  Dwight  L.  Teeter  Jr.,  chairman  of 
the  department  of  journalism,  was 
appointed  initial  holder  of  the  William  P. 
Hobby  Centennial  Professorship  in  Com¬ 
munication  at  The  University  of  Texas/ 
Austin  effective  this  January. 

The  professorship  was  established  by 
the  Regents  of  the  University  of  Texas 
System  last  June  and  honors  the  memory 
of  the  late  Governor  William  P.  Hobby, 
publisher  of  the  Houston  Post  from  1924 
to  1964. 

Dr.  Teeter’s  academic  specialization  is 
in  media  law.  With  Harold  L.  Nelson,  he 
is  author  of  “Law  of  Mass  Communica¬ 
tion,”  one  of  the  leading  books  in  that 
field. 


Newspeople 

(Continued  from  page  26} 


David  A.  Schuteet,  general  manager 
of  the  West  Bend  (Wis.)  News  was  named 
marketing  director  of  the  Muscatine 
(Iowa)  Journal. 

t|c  %  J|C 

John  F.  Ryan  was  appointed  advertis¬ 
ing  manager  of  the  Paterson  (N.J.)  News. 
He  formerly  was  classified  advertising 
manager  and  advertising  manager  of  the 
Morristown  (N.J.)  Daily  Record. 

*  *  Ha 

Appointments  at  the  Paso  Robles 
(Calif.)  Daily  Press  include: 

Gerald  Latham,  to  advertising 
director.  He  recently  was  general  mana¬ 
ger  of  the  Beaverhead  County  Trader  in 
Montana  and  earlier  with  the  Turlock 
(Calif.)  Journal.  Latham  replaces 
Gerald  Barton,  who  retired. 

Mark  Strand,  to  feature  reporter.  He 
was  a  reporter  with  newspapers  in  Col¬ 
orado,  Wyoming  and  Minnesota,  and  re¬ 
places  Carolyn  Lochhead,  who  has  a 
fellowship  at  Columbia  University. 

Gloria  Kirshner,  to  composing 
room  coordinator,  from  Hillside 
Graphics  in  Los  Angeles  and  Com- 
pugraphic  Corporation,  Cerritos.  She  re¬ 
places  Joanne  Schmitz,  who  returned 
to  college. 


NEWSPAPER  SALES  NEGOTIATIONS 

Robert  N.  Bolitho 
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News  Council 

(Continued  from  page  44) 


freeze  movement  as  it  was  of  one  mind  on 
this’.” 

The  Council  stated  the  Journal  “owed 
its  readers  a  statement  as  forthright  as  the 
one  made  to  them.” 

During  the  discussion  of  the  Journal 
case,  Maynard  said  the  newspaper  “mis- 
characterized”  the  freeze  movement  and 
“never  corrected  the  mischaracteriza- 
tion.  If  this  appeared  in  my  newspaper. 
I’d  be  embarrassed.” 

Arthur  informed  the  Council  that  its 
future  deliberations  may  include  a  com¬ 
plaint  against  the  Chicago  Tribune 
brought  by  James  E.  Jenkins,  deputy 
counsellor  to  President  Reagan. 

Jenkins  provided  the  Council  with  a 
copy  of  a  letter  he  sent  to  James  Squires, 
executive  editor  of  the  Tribune,  in  which 
he  protested  as  unethical  the  use  of 
anonymous  sources  in  a  story  headlined 
“Reagan  aide  Meese  ‘Squeezed  out’.” 

Jenkins  attached  to  his  letter  two  arti¬ 
cles  by  David  Shaw  of  the  Los  Angeles 
Times  dealing  with  the  use  of  anonymous 
sources  and  a  copy  of  the  Society  of  Pro¬ 
fessional  Joumalists/Sigma  Delta  Chi’s 
code  of  ethics  which  had  been  published 
by  Mobil  Corp.  in  a  newspaper  advertise¬ 
ment.  Jenkins  circled  several  paragraphs 
in  the  code  which  offered  guidelines  for 
the  use  of  anonymous  sources. 

According  to  NNC  procedures,  if  Jenk¬ 
ins  is  not  satisfied  with  the  Tribune’s  re¬ 
sponse,  he  can  ask  the  Council  to  consid¬ 
er  his  complaint. 

Barrett  succeeds 

Isaacs  was  succeeded  as  chairman  of 
the  News  Council  on  December  2  by 
Lucy  Wilson  Benson,  Under  Secretary  of 
State  for  security  assistance,  science  and 
technology  from  1977-80  and  a  former 
president  of  the  League  of  Women  Vot¬ 
ers. 

(During  Isaacs’  8'/2  year  tenure  as 
chairman,  6,000  complaints  were  dis¬ 
missed  by  the  Council,  as  too  minor  or 
too  local.  More  than  800  complaints  were 
settled  either  in  formal  meetings  or 
through  mediation  by  the  group.) 

Edward  Barrett,  former  publisher  of 
the  Columbia  Journalism  Review, 
became  president  of  the  Council  at  the 
annual  meeting. 

The  Council  is  made  up  of  18  mem¬ 
bers — eight  from  the  news  media  and  10 
from  various  fields.  It  receives  56%  of  its 
funds  from  five  private  foundations,  26% 
from  40  news  media  organizations  and 
related  foundations,  15%  from  19  cor¬ 
porations  and  3%  from  six  individuals. 

Almost  all  of  the  news  organizations 
helping  to  fund  the  Council  are  either 
newspapers  or  corporations  with  news¬ 
paper  properties. 


Other  Council  members  attending  the 
December  meeting  were  Elie  Abel,  jour¬ 
nalism  professor  at  Stanford  University; 
Derrick  Beil,  dean  of  the  University  of 
Oregon’s  Law  School;  Margo  Huston, 
editorial  writer  for  the  Milwaukee  Jour¬ 
nal;  Louisa  Kennedy,  director  and 
vicepresident  of  Family  Liaison  Action 
Group;  S.  William  Scott,  treasurer  of  the 
Council  and  president  of  Satellite  News- 
Channels;  Ernest  van  den  Haag,  pro¬ 
fessor  of  law  at  Fordham  University;  and 
Patricia  Woolf,  co-director  of  the  ethics 
and  science  project  at  Princeton 
Unversity. 

Kennedy  is  the  wife  of  Moorhead  Ken¬ 
nedy,  ranking  State  Department  official 
among  the  hostages  in  Teheran.  In  her 
position  with  the  Family  Liaison  Group, 
Kennedy  acted  as  press  spokeswoman 
for  the  families  of  the  hostages. 

Absent  Council  members  included  H. 
Brandt  Ayers,  editor  and  publisher  of  the 
Anniston  (Ala.)  Star;  Midge  Decter, 
author  and  executive  director  of  the  Com¬ 
mittee  for  the  Free  World;  William  H. 
Hornby,  editor  of  the  Denver  Post;  Ray 
Miller,  former  vicepresident,  news  and 
public  affairs,  Channel  2  Television  Co., 
Houston;  Michael  E.  Pulitzer,  editor  and 
publisher  of  the  Arizona  Daily  Star  in 
Tucson  and  associate  editor  of  the  St. 
Louis  Post-Dispatch;  A.  Kenneth  Pye, 
law  professor  at  Duke  University;  and 
Frank  Stanton,  former  president  of  CBS. 


Mark  10th  year 

The  National  News  Council  observed 
its  tenth  anniversary  December  2  by  host¬ 
ing  a  dinner  for  Norman  E.  Isaacs,  who  is 
retiring  as  chairman  after  six  years.  He 
will  continue  to  serve  the  Council  as 
senior  advisor.  Presiding  at  the  dinner 
were  Lucy  Wilson  Brown,  the  new  chair¬ 
man,  and  Edward  W.  Barrett  who  holds 
the  newly  established  positions  of  presi¬ 
dent  and  chief  executive  officer. 


Sports  ed  resigns 

Pierre  Gobeil,  sports  editor,  Montreal 
La  Presse,  and  an  experienced  local  fight 
promoter,  has  resigned  at  his  own  request 
after  admitting  he  was  paid  about  $56,000 
to  help  bring  the  19^  Leonard-Duran 
welterweight  title  fight  to  Montreal’s 
Olympic  Stadium.  He  will  remain  in  the 
sports  department  in  another  capacity, 
(jobeil,  who  was  backed  by  La  Presse 
management,  also  helped  arranged  the 
preliminary  bouts  to  the  main  event.  In 
one  of  those  fights,  Cleveland  Denny,  co¬ 
managed  by  Gobeil,  died  as  a  result  of 
brain  damage  suffered  in  his  fight  with 
Gaotan  Hart.  Denny’s  widow  is  suing 
Gobeil  and  several  others,  alleging  that 
Denny  was  forced  to  fight  against  his  will. 


WHAT  HAPPENS  TO 
CIGARETTE  SMOKE 
IN  THE  AIR? 


There's  more  than  one 
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to  tough  guestions  about 
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1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ATIANTA,  OA. 

ConstiMiorHil .  2.960.776  464.919  3.292.616  497.160 

Joumol-e .  2.858J40  464.875  3.105.260  510.888 

Jounnl  &  Constituiian-S  237.104  607 j07  134332  347375 

Journol  &  Constitution-sot  636279  _  646.659  _ 

Grmd  Totol .  8.722.499  1637301  8.887397  1355.723 

NOTE:  Consitiition-in  and  Jountol-e  published  5  (toys  o  weeA  only. 

■AITIMORI,  MO. 

‘News  Americon-S .  664.156  55610  585.428  206.800 

NewsAmencon-e..-. .  903.704  174.936  1.002.744  79656 

SuMn  2315203  218210  2.095664  76.075 

Sun-e  1.778203  216.751  1.968.691  85.990 

Sun-S..  2.689.989  109648  2.200.778  253.640 

Grand  Total .  8351255  775.161  7353305  702.161 

BIROIN  COUNTY,  NJ. 

Recotd-e .  2616.736  470201  2.758371  507691 

•Record  s .  2600390  552352  1.821329  418368 

Grand  Totol .  5217.626  1.023.053  4.580.700  926.559 

NOTE:  Record-e  published  5  days  o  week  only. 

■OSTON,  MASS. 

Herald  AmerratHK .  684651  56352  883.776  72.432 

HeroW  Americon-S .  472.955  190.416  515.079  216690 

Gobe-o/d  2.773682  144624  2.867.328  162.544 

•Globe-S  3282670  304652  2.730.638  252.474 

Grand  Total  7213.758  695.944  6.996321  704.040 

surf  AlO,  N.Y. 

Courier  Ejipr»ss-m .  1.121.189  20.392 

•Courier  Enpress-S .  1.061323  100.896 

News-e .  2663.777  78.931  2.687.506  144.888 

News-5 .  1.781.698  48.992  491.421  66.288 

Grand  Total .  4.445.475  127.923  5.361.939  332.464 

NOTE:  Courier-Ei^tress  in  and  S  ceased  puUicatian  Sept.  19.  1982. 

CAMMN,  NJ. 

Courier  Post-e .  1315.045  151352  2.102.721  51.583 

fCourier  Post  s .  989211  43.668  774.444  9  872 

Grond  Total .  2304256  195.020  2.877.165  61.455 


NOTE:  Effective  Sunday.  Jon.  31.  1*^2  the  Courier-Post-S  totols  include 
Pdrode  magozine  linoge 


CHAALOTTI,  N.C. 


News-e .  1.175387  4.928  1.588.139  77336 

Observer-m .  1.714.024  538.935  1.925.161  554382 

•Observers .  1.110.181  272.116  871.917  240.891 


Grand  Total .  3.999692  815.979  4385217  873.109 

NOTE:  News-e  published  5  days  a  week  only.  Lost  sot  publication  Feb.  27. 
1982 


CHKAOO,  lU. 

Tribune-aid .  2.488.078  2.404642  3.935394  2672.168 

Tribune-S  2320621  1.052.741  2.340.939  958.400 

Sun-Tmes-m  2373.162  760.576  2300.077  714.644 

•SunTimes-S  882317  810317  794.184  589.624 

Grond  Total .  7.764.178  5.028.436  9  370.594  4.934.836 

NOTE:  Tribune  oil  day  ond  Sunday  changed  from  nine  to  six-column  width 
Oct.  11J982. 

CINCINNATI,  OHIO 

Enquirer-m .  2372390  12288  3336.488  19.400 

Enquirer-S  1694.485  54224  1319.574  68.960 

Post-e  1.033.789  79.952  1.604.724  5.600 

Grand  Total .  S.lu3364  146.464  6.760.786  93.960 

NOTE:  Enquirer-m  and  S  and  Post-e  changed  from  nine-column  to  six- 
column  width  Mor.  29.1982. 

ClIVILANO,  OHIO 

Ploin  Oeobr-m .  3.070.029  465.276  3.414670  403.567 

Ploin  Deoler-S .  1.968.731  122373  1.821639  114312 

Piess-e .  1.937.739  293.085 

Ptess-S .  .  .  433.293  44.920 

Grand  Total .  5338.760  587649  7607241  856.384 


NOTE:  Press-e  and  $  lost  publication  dote  June  17.  1982. 


DAUAS,  nx. 

News-m .  5.113.704  275267  5392604  254.462 

•News-S .  3.168.668  289354  2.491676  244204 

Times  Herold-o/d _  4616275  400.546  4675.730  94.979 

Times  Hetold-S .  2.905.648  137.983  2.152373  168392 

Grand  Total . 15304.295  1.103.150  14.712283  762.037 

NOTE:  Effective  Sunday.  Jon.  3. 1982  the  News-S  includes  Porode  magazine 
linoge. 


DINVEN,  COIO. 

Rocky  Mt  News-m .  5388.544  5.147387 

•Rocky  Ml.  News-S .  1621.970  1.073.770 

Post-m .  3.496.948  115.687  3.704.729  115.709 

Post-S .  2.524392  2.314,417  _ 

Grand  Total . 13.032354  115687  12.240.803  115.709 


NOTE:  Rocky  Mountain  News-m  and  S  changed  from  six-column  to  seven- 
column  tabloid  Mor.  2.  1982. 

NOTE:  Post-e  changed  to  o  morning  edition  June  7.  1982 


DfTROn,  MICH. 

Free  Press-m .  1.953.413  501.624  2.268.620  479.912 

•Flee  Press  S  790.779  375.193  748332  270.537 

News-a/d  2.346.152  428.747  3.058.527  506.405 

News-S  1.628.967  359.934  1.639.495  436.917 

Grand  Total  6.719311  1.665.498  7.714.974  1.693.771 

ERIE,  RA. 

Times-e .  1,292369  4,736  1,478395  7,424 

•Times  News-S .  1343.921  56.384  876.334  5600 

Gland  Total .  2,536,190  61,120  2  354,729  13,024 

OREENWICH/STAMrORD,  CONN. 

Time-e .  1,487,931  6314 

tTime-S .  947323 

Advocate-e .  2,055,506  67,992 

tAdvocate-S  986.525  _ 

Grand  Total .  5,477,785  74,808 

NOTE:  Figures  for  1981  not  ovailoble 

HJUtTfORO,  CONN. 

Couinnt-m .  2,744,993  448,443  3,048,709  614,594 

Couront-S .  1.709.063  1.204374  1,450.577  44.308 

Grond  Total .  4,454,056  1,652,717  4,499,286  1,060,902 


NOTE:  Couront  Sunday  Porode  lost  publication  Feb.  28,  1982. 


Advertiser-m . 

Star  Bulletin-e ... 
•Star  Bulletin  & 
Advertiser-S .. 
Grand  Total... 


HONOlUlU,  HAWAII 


2,689,382 

2.761.062 

2,558,289 

2.691.982 

1.652.427 

1-311.900 

6,900,098 

6,764,944 

HOUSTON,  TEX. 

Chronicle-o/d .  6377382  340,429  6,416,494  627360 

Chronide-S .  2,940,522  236,110  2,928,583  408,733 

Post-m .  4644,053  293328  4,997683  509,084 

•Post-S  1.721.998  349.492  1.587.728  358392 

Grond  Total . 15,583,955  1319359  15,930,488  1,903,469 

KJUfSJkS  CITY  MO. 

Times-m .  2,058,198  295,232  2329,649  534,754 

Snr-e  1,031,483  221,584  1,114.226  157,264 

Star-S  1.417.200  535.708  1  340.138  325368 

Grand  Total .  4.506.881  1,052,524  4,684.013  1.017386 

KNOXVILLE,  TENN. 

Joumal-m .  1,268,936  54,558  1324357  96,155 

News-Seminel-e  1,379,329  143.300  1319306  137,358 

•News-Sentinel  S  1.036.878  104.068  890.070  115216 

Grand  Total  3685.143  301.926  3.434,233  348.729 

LITTLE  ROCK,  ARK. 

Arkansas  Gazette-m .  906344  233.388  1371,123  257,416 

•Arkansas  Gozette-S .  648.970  414344  578.070  264.096 

Grand  Total .  1,555314  647,732  1,949,193  521612 


NOTE:  Arkonsas  Gazette-m  and  S  changed  from  eight  to  six-column  width 
Jon.  1,  1982. 


LONG  ISLAND,  N.Y. 


Newsdoy-e .  2,976,035  872316  3,077,937  998363 

Newsdoy-S .  1.939.828  1.343.157  1.602.663  964045 

Grand  Total .  4,915,863  2315,473  4,680,600  1,962,408 

LOS  ANGELES,  CALIF. 

Times-m .  5,403,960  3353,552  6,081361  3,592,062 

Times-S .  3,243,549  1,299,723  2,974,093  1,414,960 

Herald  Exominer-m .  930,175  105,355  1,153,451  221,496 

Herald  Exominer-S .  289.552  47.669  340.321  29.810 

Grand  Total .  9367,236  4,706,299  10,549,226  5,258,328 

NOTE:  Herald-Examiner-e  changed  to  o  morning  edition  June  5,  1982. 

LOS  ANGELES/SAN  FERNANDO  VALLEY,  CJLLIF. 

News-m .  2,834,384  676,422  3,468,256  638,610 

•News-S .  1.139.868  186.348  974.118  104.642 

Grand  Total .  3,974,252  862,770  4,442,374  743,252 

MEMPHIS,  TENN. 

Commercial  Appeol-m  2,204,994  297,650  2,540,271  275,531 

Commmerciol  Appeal-S  1,270,740  310,328  1,172,624  159,728 

Press-Scimitar-e .  1,627.760  242.625  1.775200  224  168 

Grand  Total .  5,103,494  850,603  5,488,095  659,427 


NOTE:  Effective  with  Moy  1 , 1982,  the  Press  Scimitar  has  changed  the  format 
of  its  sot.  edition  from  o  standard  size  nine-coluinn  to  o  tabloid  size 
seven-column  formot.  The  Mon.  through  Fri.  editions  continue  the  standard 
nine-column  format. 

( Continued  on  page  30) 


Ad  Expenditure  Trends 
October  1982 

A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 54  Cities  Report 


Classifications 

Retail 

October . 

First  Ten  Months 

Department  Stores 
(Included  in  Retail) 

October . 

First  Ten  Months 

General 

October . 

First  Ten  Months 
Automotive 

October . 

First  Ten  Months 
Financial 

October . 

First  Ten  Months 

Classified 

October . 

First  Ten  Months 

Total  Advertising 

October . 

First  Ten  Months 


1982  1981 

(000)  (000) 

Omitted  Omitted 


$  489,649  418,403 

4,188,805  3,666,835 


112,342  94,030 

896,354  774,060 

139,212  120,098 

1,181,805  1,052,226 

23,676  22,939 

223,346  176,363 

40,195  41,930 

308,714  295,877 

225,222  200,979 

2,128,766  2,040,247 

917,954  804,349 

8,031,436  7,231,548 


Dollar 

Change 

(000) 

Omitted 

% 

+ 

71,246 

-f- 

17.0 

+ 

521,970 

-f- 

14.2 

-1- 

18,312 

+ 

19.5 

+ 

122,294 

+ 

15.8 

-1- 

19,114 

+ 

15.9 

+ 

129,579 

+ 

12.3 

+ 

737 

+ 

3.2 

+ 

46,983 

+ 

26.6 

_ 

1,735 

— 

4.1 

-1- 

12,837 

+ 

4.3 

-1- 

24,243 

+ 

12.1 

-1- 

88,519 

+ 

4.3 

+ 

113,605 

+ 

14.1 

-t- 

799,888 

+ 

11.1 
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EDITOR  &  PUBLISHER  for  December  11,  1982 


Use  this  handy  order  form  to  order: 

1983  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Dec.,  1982) 
1982  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  June,  1982) 
Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1983  Edition  $50  per  copy  Buik  orders  5  or  more  $45.00  each 

(U.S.  and  Canada)  $65  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1 982  Edition  $40  per  copy  □  Bulk  orders  5  or  more  $35.00  each 

(U.S.  and  Canada)  $50  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ _  Title _ 

Company _ 

Nature  of  Business _ 

Address _ 

City _ State _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 


New  York  State  residents  add  applicable  sales  tax. 


Enclose  this  card 
with  your  payment. 


Media  seer  revises  revenue  forecast 

Local  newspaper  advertising  revenues  advertising  revenues  will  increase  by  in  1983  and  reach  $73.6  billion, 
in  1982  will  show  only  a  5%  gain  over  last  8.3%  and  generate  $31.2  billion  in  re-  In  1982,  total  advertising  revenues  will 

year,  said  a  leading  forecaster  in  the  venues.  reach  $67.3  billion  for  a  9.5%  increase 

advertising  industry.  National  print  ad  revenues  will  grow  by  over  198rs  total  of  $61 .5  billion. 

The  figure  includes  all  categories  of  8%  in  1983,  he  said,  and  reach  $7.2  billion  Coen  predicted  a  year  ago  that  total 
advertising  except  national.  in  revenues.  advertising  revenues  for  1982  would  grow 

Robert  J.  Coen,  vicepresident  of  Coen  said  he  believes  newspapers’  by  11.7%  and  be  $68.5  billion. 
McCann-Erickson  told  stock  analysts  at  national  ad  revenues  next  year  will  also  For  the  first  nine  months  of  1982,  Coen 

the  10th  annual  Outlook  for  Media  Con-  show  an  8%  gain  while  their  local  provided  figures  showing  national  ciga- 

ference  in  New  York  (December  6)  that  advertising  revenue  growth  will  be  “close  rette  advertising  revenues  were  down 

local  ad  revenues  in  newspapers  will  to  the  8.3%  figure”  fortotal  local.  He  said  37%  for  last  year  while  help  wanted  dis- 

increase  this  year  to  $15.4  billion  from  about  6.6%  will  be  the  result  of  rate  play  dropped  30%. 

$14.7  billion  a  year  ago.  increases.  Automobile  national  advertising  re- 

“I  expected  local  newspapers  would  go  National  advertising  revenues  for  venues  were  up  30%  for  the  first  nine 

up  around  1 1%  or  12%.  I  really  missed  it  newspapers  will  show  a  gain  of  about  9%  months.  Hotels  and  resorts  national  ad 

badly.  Back  in  December  1981,  everyone  in  1982,  Coen  said,  rising  from  $2.73  bil-  revenues  showed  a  22%  gain.  Industrial 

expectedtheeconomy  to  recover  by  June  lion  to  $2.96  billion.  Total  national  adrevenueswereupl9%;airlineadre- 
or  July,”  Coen  told  He  explained  advertising  revenues  will  reach  $38.5  bil-  venues  increased  7%;  alcoholic 
that  classified  advertising  was  expected  lion  this  year  for  an  11.7%  gain,  he  said,  beverages  rose  by  7%;  publishing  and 
to  show  “very  strong  increases”  by  mid-  with  network  tv  increasing  by  13%,  spot  media  grew  6%;  and  food  national  ads 
1981.  Instead,  classified  “fell  apart.”  tvby  15%,  radio  by  7%,  and  magazines  by  rose  by  3%. 

He  said  to  the  analysts  it  will  “probably  6%.  Coen  said  the  “big  slug  of  low  tar 

be  1984”  before  newspapers  see  “signifi-  Direct  mail  advertising  revenues  will  introductions”  by  the  cigarette  compan- 
cant  gains”  in  the  retail  ad  category.  He  show  the  best  growth  in  1982,  Coen  said,  ies  have  “spun  out,”  and  their  advertis- 
said  retail  linage  after  two  years  of  zero  with  a  16%  increase.  Revenues  will  grow  ing  expenditures  in  the  future  would  not 
growth  was  down  about  1%  this  year.  “If  this  year  to  $10.3  billion  from  $8.9  billion.  show  the  same  rate  of  growth  as  in  the 
you  take  the  inserts  out”  of  the  linage  Coen  said  he  “arbitrarily”  categorizes  past.  He  said  the  companies  would  re¬ 
totals,  Coen  said,  “ROP  is  really  drifting  direct  mail  as  national  advertising  even  treat  to  “sustaining  levels”  of  advertising 

off.”  though  many  local  retailers  also  use  the  expenditures  for  their  new  products. 

At  last  year’s  conference,  Coen  fore-  mails.  Direct  mail’s  volume  growth  this  year 

cast  that  total  local  advertising  revenues  Coen  predicted  total  advertising  re-  will  be  around  9.8%,  he  said,  after  show- 

would  show  an  11.9%  gain  over  1981.  venues  for  all  media  will  increase  by  9.2%  ing  an  1 1 .4%  volume  growth  in  1981. 

Coen  told  the  analysts  the  actual  increase 
was  going  to  be  6.6%. 

While  local  advertising  revenues  in 
newspapers  will  grow  by  only  5%  this 
year,  Coen  predicted  local  tv  will  show  an 
11%  increase  in  revenues  and  all  other 
local  media  will  show  an  8%  increase. 

For  1983,  he  forecasts  total  local 

$12  million  budgeted 
to  sell  ‘^Gandhi”  film 

Columbia  Pictures  is  investing  $12  mil¬ 
lion  in  advertising  and  promotion  on  the 
film  “Gandhi.” 

The  selling  of  “Gandhi”  is  the 
responsibility  of  Marvin  Antonowsky, 
president  of  Columbia  Pictures  market¬ 
ing.  He  explained  the  strategy: 

“We’ve  got  a  big  educational  job  to 
do,”  says  Antonowsky.  “Gandhi  is  one 
of  the  greatest  men  who  ever  lived,  but 
most  people  under  25  all  over  the  world 
don’t  know  who  he  is — and  they  make  up 
the  majority  of  the  film  audience. 

“The  print  ads  will  be  devoted  to  telling 
who  Gandhi  was,  and  the  tv  spots  will  do 
the  same,  but  we’ll  be  able  to  show  scenes 
from  the  movie.  I  think  the  word-of- 
mouth  will  be  very  strong.” 

The  movie  cost  $17  million  to  produce, 
plus  $2  million  to  pay  off  a  previous 
investor,  Joseph  L.  Levine. 
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HAVE  YOU  ASKED 
ABOUT  aCARETTES? 


There's  more  than  one 
side  to  every  issue.  Including 
those  involving  cigarettes. 

That's  Pam  Jones'  job. 
Giving  straight  answers  to 
tough  questions  about 
cigarettes.  In  person  or  on 
the  phone. 

You  need  the  other  side.  i 

Call  toll  free 
(800)  424-9876. 

THE 

TOBACCO  INSTITUTE. 
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1982  1981 

FULL  RUN  PART  RUN  Full  RUN  PART  RUN 


1982  1981 

Full  RUN  PART  RUN  FUll  RUN  PART  RUN 
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1982  1981 

Full  RUN  PART  RUN  Full  RUN  PART  RUN 


NASMVILLI,  mm. 


B<innef.e .  1,A«),187  336,784  1,679,928  154,098 

TennKS«n-fn .  1,489X110  336,652  1,815,838  154,386 

•Tomnnon-s .  1.079.342  368.652  942834  201.936 

Grand  Total .  4.028.539  1,042.088  4,438.600  510.420 

NIW  VOtK.  N.Y. 

T«Il«^n  3,556,098  349,514  3,973,966  231,976 

T«ties-5  4,104895  2,381.254  3,473,487  1,900,221 

1851830  1,697.790  1,527,603  1,649,609 

Nm-S  728.249  1,842,009  692.576  1,488,698 

Posmld  1.190.717  _  1.093.019  _ 

Grand  Total . 10830.789  6870.567  10.760,651  5,270,504 


SAN  PRANCISCO,  CALIF. 


Chronicle-m .  2817,575  589,393  2,717.977  505,956 

Exominer.* .  2,263.969  562,151  2,643,758  498,161 

Exominer  &  Chfonicle-S  1.461.715  585.376  1.496.820  303.216 

Grand  Total .  6,043859  1,736,920  6,858,555  1,307,333 

SAN  JOSE,  CALIF. 

Mercury-m .  4,477,827  537,007  5,502,055  353,124 

News^ .  3.596,058  537,360  4,502,865  353,490 

•MertutY-News-S .  2.257.303  232.740  2.299.113  17.760 

Grand  Total . 10,331,188  1,307,207  12,304,113  724,374 

NOTE:  Mercury-m  ond  News^e  hove  a  combined  sot.  edition-  The  linoge  is 
only  shown  in  the  Mercury-m. 

SHREVEPORT,  LA. 

Journol-e .  1,631831  69,688  1863,774  68,860 

Times-m .  2,199,346  132,976  2,303,920  106,780 

*Times-S .  1.376.057  58.700  1.050.024  _ 

Grand  Total .  5,206,734  261,364  4,917,718  175,640 


CHICAGO,  ILL. 

Herald-m .  1,172,325  384,548  1,203,368  382,097 

Herald-S .  148.851  48.826  157.238  49.927 

Grand  Total .  1821,176  433,374  1,360,606  432,024 

DES  MOINES,  IOWA 

Register^n .  788,646  433,650  694,166  339,700 

Registers .  992.560  38.051  874.118  38.580 

Grand  Total .  1,781,206  471,701  1,568,284  378,280 


NOTE;  Tribune  (e)  merged  with  Register  (m)  Sept.  27,  1982 

DOVER,  DELA. 

Delaware  State  News-e  994,168  973,616 

Delaware  State  News-S  602.392  334.096 


Grand  Total .  1,596,560  1,307,712 

NOTE:  Inserts  not  included. 

EDMONTON,  ALTA. 

Journol-e .  5,210,831  6,101,723 


NEWARK,  NJ. 

Storledger-ffl . 3870,342  164,636  3,695,350  150,028 

•Star  ledger  s .  3.302.084  411.168  2.429.555  271.656 

Grand  Total .  6872,426  575,804  6,124,905  421,684 

OAKLAND,  CALIF. 

Tribune-e .  1,702,682  175,227  2,145,029  263,449 

•Tribone-S .  1.083.385  207.072  973.653  52.560 

Grand  Total .  2.786.067  382.299  3.118.682  316,009 

ORANGE  COUNTY,  CALIF. 

Regtster-o/d .  4,847,790  182,120  5,563,763  81,728 

TRegister-S  2.043.303  1.951.276  18.752 

Grand  Total  6891.093  182.120  7.515.039  100,480 

PEORIA.  ILL. 

Journol  Star-old .  1,468.023  296,417  1.678.920  147,848 

•Journol  Star-S .  1.017.629  83.368  799.768  56  168 

Grand  Total .  2,485,652  379,785  2,478,688  204,016 

PHILADELPHIA,  PA. 

8ulletio-e  1,269,872  537,360 

Bulletin-S .  476,614  413,733 

Inquirer  m  2812,083  410.977  2,346,256  299,923 

Inquirer-S  2.004,033  527.569  1.903.114  584,662 

News-e  1.157.421  13.104  1.028.246  36.528 

Grand  Total .  5873,537  951850  7,024,102  1,872,206 


NOTE:  8ulletin-e  and  S  ceased  publication  Jon  29,  1982 
NOTE:  Inquirer -m  suspended  publication  on  Oct.  1,  1982,  after  a  limited 
number  of  editions  were  printed  and  was  not  published  on  Oct.  2, 1982,  due 
to  strike  conditions 

NOTE:  News-e  did  not  published  Oct.  1  and  2, 1982  due  to  strike  conditions. 


PITTSBURGH,  PA. 

Post  Goeette-m .  965,943  525883  1,139,740  790,309 

Press-e .  1,784,299  553,208  2,252,054  750,948 

•Press-S .  2.361.607  135.120  2.038.670  57.864 

Grand  Total .  5,111,849  1.214,211  5,430,464  1,599,121 

PROVIDENCE,  R.I. 

8ulletin-e  1.619.962  697,461  1.847,298  678,915 

Journol-m  1,592,872  459,912  1,838,972  426,799 

Journol-S  1.911.922  221.512  1.572.074  197856 

Grand  Total  5,124,756  1,378,885  5,258,344  1,302,970 


NOTE:  Bulietin-e  and  Journol-m  hove  a  combined  sot  edition.  The  linoge  is 
shown  only  in  the  Bulletin-e. 

ROCHESTER,  N.Y. 

Democrat  &  Chronicle-m  1,959.856  114,864  1.970,515  198,833 

Democrat  &  Chronicle-S  1,542,742  220,912  1,079,388  152,592 

Times  Union-e .  1.809.429  109880  1  732.648  114.557 

Grand  Total .  5,312,027  445,056  4,782,551  465,982 

NOTE;  Times  Union-e  published  5  days  a  week  only. 


SYRACUSE,  N.Y. 

Herald  Joomol-e . 

.  1,748,985  415,853 

1,779,035 

97,987 

•HeroW-Americon-S . 

..  1,159.881  222,168 

1,121,115 

12,579 

Post  Stondord-m . 

.  1.344.721  474.890 

211.447 

Grand  Total . 

..  4,253,587  1,112,911 

4,250,517 

322,013 

WASHINGTON,  D.C 

Post-m . 

5,662,859  738,294 

6,010,192 

1,153,218 

•Post-5  . 

2  384.809  845.421 

2.212.351 

759.871 

Grand  Totol . 

8,047,668  1,583,715 

8,222,543 

1,913,089 

WASHINGTON,  D.C.  JOUtNALS 

Alexondrio  Joumal-m .. 

..  856,657 

Prince  George's  Journal- 

m  772,888  7,600 

Montgomery  Joumol-m 

836,783 

Fairfox  JourTKil-m . 

..  935,825 

Arlington  Joumol-m . 

.  879.544 

Grond  Totol . 

.  4,281,697  7,600 

NOTE:  Figures  for  1981  not  ovoiloble. 

NOTE;  Journals  published  five  doys  o  week  only 

WCSTCHKSTCR  ROCKUNO,  N.Y. 

Reporter  Dispotch-e . 

..  1,560,085  293.652 

1.916.379 

94,644 

Reporter  Dispotch-S . 

..  1.202.383  343.776 

999.547 

_ 51424 

Grand  Totol . 

..  2,762,468  637,428 

2,915,926 

148.068 

OCTOBER  l9Sa/l9BI 

LINAGE  FIGURES 

SUPPLIED  BY  PUBLISHER 

Times-Union-m... 

ALBANY,  N.Y. 

.  1,605,938 

1,706,619 

Knickerbocker  News-e  1,062,458 

1,192,179 

Times-Union-S . 

.  686.771 

697.245 

Grond  Totol . 

.  3,355,167 

3,596,043 

NOTE;  Hearst  Newspaper  period  runs  Sept.  27 — Oct.  24,  1982 

ALTOOF4A,PA. 

Mirror-e .  1,698,137  1,950,837 

AFUHEIM,  CALIF. 

8ulletin-e .  1,769,446  1,581,888 

BANGOR,  ME. 

Daily  News-m .  1,034,858  1,221,735 

NOTE:  ROP  linage  only-inserts  not  included. 

BIRMIFIOHAM,  ALA. 

News-e  1,990,436  314,230  2,229,808  323008 

News-S .  1,730,484  1,379,686 


FORT  WORTH,  nX. 

Stor-Telegram-m .  3,513,091  748,378  3,634,010  670.982 

Star-Telegram-e .  2,876,951  1,128,124  3,262,640  791,394 

Star-Telegram-S .  2.342.692  238.348  1.817.328  201.410 

Grand  Total .  8,732,734  2,114,850  8,713,978  1,663,786 

NOTE:  Includes  inserts  ond  zoned  editions 

GREENSBURG,  PA. 

Tribune-Review-m .  1,408,988  1,647,940 

Tribune-Review-S .  1.118.908  836.108 

Grand  Total .  2,527,896  2,484,048 

INDIANAPOLIS,  IND. 

Star-m .  1,778,439  1,839,719 

News-e .  1,392,147  1,453,288 

Star-S .  1.071.992  1.142.932 

Grand  Total  4,242,578  4,435,939 

NOTE:  Effective  Sept.  1, 1982  the  Star  &  the  News  converted  to  a  6-column 


format.  All  previous  9-column  linoge  figures  hove  been  converted  to  o 
6-column  format. 

KITCHENER-WATERLOO,  OFIT. 


Record-e .  2,679,245  3,125,049 

LIFKOLN,  NEB. 

Joumal-Stor-d/S .  1,565,970  1,230,936 

NOTE:  Includes  inserts— 376.992  lines  in  1982;  268,786  lines  in  1981. 

LOS  ANGELES/TORRANCE,  CALIF. 

Breeze-e .  3,101,294  3,530,170 

LOUISVILLE,  KY. 

Courier- Journol-m .  2,240,546  302,653  2,365,142  356,975 

louisville  Times-e .  2,260,711  456,930  2,416,122  436,224 

Courier-Joumal-S .  2.106.056  10.548  1.831.785  3.343 

Grand  Total .  6,607,313  770,131  6,613,049  796,542 


NOTE:  ROP  disploy  linage  is  published  on  6-column  basis  but  converted  to 
8-column  basis  above  Classified  published  and  reported  on  10-colutnn 
basis. 

MADISON,  Wise. 

Capital  Times-e .  1,876,900  1,946,301 

State  Journol-m .  1,935,694  2,017,816 

State  Joumol-S .  1.284.053  897.004 

Grond  Total .  5,096,647  4,861,121 

NOTE:  6-column  poges  converted  to  8-column  Includes  legal. 

MERIDEN,  CONN. 

Record- Joumal-m .  1,095,430  1,173,004 

IHONROE.LA. 

News-Star-World-d .  1,861,636  1,932,518 

News-Stor-World-S .  869.106  870.548 


ST.  PETERSBURG,  FLA. 


Independent-e .  2,013J81  54,400  2,239J56  21,360 

Times-m  2,996,272  1,341,803  3,272,659  1,298,471 

•Times  S  1.757.626  702.665  1.406.288  475.814 

Grand  Total .  6,767,779  2.098,868  6,918,303  1,795,645 

SAN  AF4TONIO,  TEX. 

Express-m .  2,468,901  218,968  2,850,675  268,7X 

Express-News-S .  1,766,592  240,196  1,414,570  187,128 

Express-News-sot .  871,785  729,498 

News-e .  2,238,939  155,648  2,564,756  250,916 

ligbt-e .  2,246,734  269,968  2,626,599  318,412 

•liglit-S  1,668,445  312,052  1,372,486  105,112 

Li9*wsot  583.447  577802  _ 

Grand  Total . 11844843  1,196,832  12,136,386  1,130,268 


NOTE;  Express-m,  News-e  ond  light-e  published  5  doys  o  vreek  only 
NOTE;  Effectn*  Oct.  3,  1982,  Express-news-S  discontinued  distributing 
Family  Weekly. 


SAN  DIEGO,  CALIF.  - 

Unnn-m  3.543,561  360,666  3,839,663  248.418 

*Union-S .  1,777,799  47,136  1,559,149  28,496 

Tribune-e  .  3.685.472  371.603  4.040.001  245.681 


Grand  Total  9,006,832  779,405  9,438.813  522,595 
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Post-Herald-m .  1.458.394  _  1.622.586  _ 

Grand  Total .  5,179,314  314,230  5,232,080  323,008 

BRAPmORD,  ONT. 

Expositor-e .  1,856,888  1,975,266 

BRIDGEPORT,  CONN. 

Telegram-m .  1,501,213  1,785,235 

Post-e  1,644,548  1,977,118 

Post  s  . .  861.848  752.691 

Grand  Total .  4,007,609  4,515,044 

NOTE:  Sat.  Image  reported  in  Post-e  figures  only 

BURLIFMTON,  VT. 

Free  Press-m .  2,027,928  2,069,032 

Free  Press-S .  447.944  303.366 

Grond  Total .  2,475872  2,372,398 

CALGARY,  ALTA. 

Herald-e .  5,591,256  6,885,177 

CASPER,  WYO. 

Stor-Tribune-mS .  2,670,976  2,234,792 


NOTE:  Includes  inserts — 469,966  lines  in  1982;  282,212  lines  in  1981 
Family  Weekly  not  included — 74,061  lines  in  1982;  79,772  lines  in  1981 


Grand  Total .  2,730,742  2,803,066 

NOTE:  Gannett  newspaper  period  runs  Sept.  27-Oct  31,  1982 

MONTREAL,  QUE. 

Gazette-m .  4,094,801  4,778,440 

leDevoir-m .  453,208  550,786 

le  Dimonche-Motin-S .  223.169  322.630 

Grand  Total .  4,771,178  5,651,856 

NOTE:  Gozette  incudes  T.V.  Times — 56,357  lines  in  1982,  63,306  lines  in 
1981.  le  Dimanche-Motin  includes  inserts — 14,812  lines  in  1982;  54,580 
lines  in  1981. 


Telegroph-e . 

NASHUA,  N.H. 

.  1,910,930 

1,759,412 

NEW  BRUNSWICK, 

NJ. 

Home  News-e . 

.  1,377,188 

1.484,002 

Home  News-S . 

.  1.090.164 

846.580 

Grand  Total 

2,467,352 

2,330,582 

NEWPORT  NEWS, 

VA. 

Daily  Press  m 

2,107,336 

2,334,388 

Times  Herold-e.... 

1,908,046 

2,011,408 

Doily  Press-S . 

1.584.590 

1.298.514 

Grond  lotol.... 

5,599,972 

5,644,310 
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1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


NOtfOUC,  VA. 

Virginion-Pilof-m - 2^^05  222,988  2,702,855  164J48 

Led9er-Star-e . .  2J88,070  498,639  2,463,633  520,570 

Virginian-Pilot  & 

Ledger-Stor-S .  1.903,501  489.188  1.903.510  450.007 

Grand  Totol .  6,880J76  I  JI0,8I5  7,069,998  1,134,925 

NOKTH  UT.  ONT. 

Nugget-e .  830,517  1,049,675 

NOtTM  nATTI,  NIB.  , 

Telegtaph-mS .  806,099  922,744 

NOTE:  Includes  Family  Weekly — 74,384  lines  in  1982;  75,206  lines  in  1981 . 

OOMN,  UTAH 

Stondord-Esaminer-e .  1,597,960  2,172,062 

Slondard-Examiner-S _  797.444  _  788.712  _ 

Grand  Total .  2,395,404  2,960,794 

NOTE:  Sunday  includes  Family  Weekly— 74,844  lines  in  1962;  79.772  lines  in 
1981. 

OKIAHOMA  CITT,  OKIA. 

Okkihoman-m .  2^46,674  1,108,109  2,532,952  1,145288 

Times-e .  2,276«6  966,485  2288,546  1,120311 

Okleliomen-S .  1.727.032  _  1268.531  _ 

Grand  Total .  6249,712  2,074294  6,190,029  2266,099 

OtRAMA.  NIB. 

World-Herald-meS .  2,796226  2.765368 

OIUkNOO,  riA. 

Sentinel  Stor-o/dS .  4,897270  1,595,958  4,787,944  1  292,160 

OTTAWA,  ONT. 

Le  Dreit-e .  1,836,306  1,945299 

BALM  SMINOS-BAIM  MUtT,  CALIP. 

Desert  Sun-e .  1384,700  1,804,984 

BAIO  ALTO,  CALIF. 

Peninsulo  Times 

Tribunes .  1,431,934  262,066  1278,796  219,702 

BHOINIX,  AIIX. 

Republic-m  4,206244  209.482  4,406.696  196.142 

Gotttte-e  4,012.624  215,726  4221268  202.790 

Republics  2.136.456  _  2.260.454  _ 

Grand  Total . 10.355224  425.208  10.988.418  400,932 

POITLAND,  MAIN! 

Press-HerokJ-m .  1241,542  1,443346 

Express-e .  1,477221  1,394,X5 

Telegrams.  1.163.978  1  202.952 

Grand  Total  4,182,741  4,040.803 

BOITLAND,  Oil. 

Oregonkm-mS .  5222370  5,772,480 


1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

MATni,  WASH. 

Post-Intelligencer-dS 2335351  2251,711 

Times-dS .  4528874  4  SS7  548 

Grand  Total .  6263,925  6,904259 

SBOKANI,  WASH. 

Spokesmon-Review-m  „  1353296  1.716202 

Spokesman-Renew-S _  856296  818,720 

Chronicle-e .  1.467356  1.721.419 

Grand  Total .  3,777250  4256341 

TACOMA,  WASH. 

Nem-Tribune-e  & 

Tribune  Ledger  s _  2232224  2207264 

NOTE:  General  and  retail  linage  reported  on  6-cohimn  format.  Classified 
linoge  reported  on  lO^olumn  format. 


TAMBA,  FLA. 

Tribune-m _ 3210315  1981395 

Tribune-S _ _  2297598  .781.701 

Grand  Total .  5308213  5,762,796 

NOTE:  Part-run  and  comics  not  included. 

TOLIDO,  ONK> 

Blode-e .  2304293  2243,727 

61ode-S .  1567.478  1  282574 

Grand  Total .  3291371  3326201 

TOBIKA,  KANSAS 

Copitol  Journol-a/d _  1.131207  1261251 

Copital-Jouniol-S .  692329  521283 

Grond  Total .  1323336  1,782334 

TOIONTO,  ONT. 

Star-e .  5,488,082  5,774.750 

Sun-m .  2514227  2820.072 

Grand  Total .  8,002209  8294322 

TUCSON,  AIIZ. 

Star-m .  3,154222  3,468,430 

Citizen-e .  3,040234  3249276 

Star-S .  1.559.446  1272236 

Grand  Total .  7,754202  8,089,942 

NOTE:  Sunday  includes  Parade  linage. 

TULSA,  OKLA. 

World-m .  1,786350  2,023,086 

Tribune-e .  1,740,119  1.952305 

World-S .  1.153514  967.604 

Grand  Total .  4380283  4.943.495 


NOTE:  Figures  ore  based  on  6-column  format  and  9-column  classified. 
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Tm  Hany  ChoaBrl  Choiceii! 


SuiSlct 


FRAGMENTATION — A  full  page  ad  in 
the  Oklahoma  City  Times  and  Daily 
Oklahoman  told  looal  advertisers  about 
the  problem  of  reaching  broadcast  pro¬ 
spects.  The  number  of  channels,  copy 
points  out,  has  grown  from  four  in  1 970  to 
26  channels  and  numerous  video  games, 
recorders  and  computers.  This 
development,  the  papers  declared,  is  one 
that  is  "making  tv  advertising  less  and  less 
effective."  The  od  suggests  using  the  daily 
papers  as  a  solution  to  fragmentation, 
citing  Three  SignKi  findings  that  show  ads 
reach  62%  of  adults  in  the  metro  area 
during  the  week  and  70%  on  Sunday. 


Largest  company 


OUIBIC,  QUI. 

LeSoteil-e .  2,163,308  2,719,574 

NOTE:  Inserts  not  included — 766,256  lines  in  1982;  435,786  lines  in  1981 . 


KEAMNO.  BA. 


Times-m/Eagl*-« . 

.  1,430.628 

1,589,150 

Eogle-S . 

.  1.172243 

202.110 

Grand  Total . 

.  2.602371 

2,291260 

UNO*  NIV. 

Joumol*m . 

1,216,390 

1,146222 

Gozette-e . 

.  1,266.048 

U92,996 

Gozette-ioumal-S . 

.  343.700 

<08.296 

Grontf  Totol . 

.  2,826,138 

2.746254 

BICHMONO,  VA. 

Times-Dispotch-m . 

..  1,953,328 

2,190,097 

Times  Di$potch-S . 

..  1320,747 

1,420,702 

News  Leoder-e . 

..  1.583.857 

Grond  Total . 

..  5,157,932 

5252,402 

NOTE:  Port-run  ond  comics  not  included. 

tIVItSIDfa  CALir. 

Press-Enterprise-m . 

..  2,226,378 

2.376,556 

Press-Enterprise-* _ 

..  1,793,834 

1,999,1X 

Press-Enlerprise-S . 

„  489.160 

514.878 

Grond  Total . 

..  4,509272 

4,890,564 

NOTE:  Porade  linoge  or  preprinted  inserts  not  included 

SAN  BIBNABDINO,  CALIF. 

Sun-mS .  3,471,622  3,762,122 

NOTE:  Porade  linoge  not  included 

SAFnA  BABB  ABA.  CALIF. 

News-Press-eS .  2,909,326  7,441  3208.725  6,734 

NOTE:  Parade  linage  not  included. 

KOTTS  BLUFF,  NIB. 

Stor-Herold-mS .  982,764  932236 

NOTE:  Includes  Fomily  Weekly — 74,349  lines  in  1982;  75,1 75  lines  in  1981 . 


VAFKOUVn,B.C 

Sun-e .  4,739,752  5381,151 

NOTE:  Includes  Today  Magazine. 


WAUKIOAN,  ILL 


NewvSun.* . 

1.935260 

2.100.056 

WIST  BALM  BIACH, 

PUL 

Post-m . 

2561378 

187.936 

2376202 

188552 

Times-e.. 

1.985284 

5338 

2246298 

173222 

Post  s .... 

1.926218 

157.066 

’■<21.742 

25.998 

Grand  Totol . 

6.473,180 

350340 

6544242 

387,772 

WILKIS-BAUH,  BA. 

Times-Leoder  old _  975,744  1.126270 


WILMINOTON,  ML 

Ncws-Jouniol-m.e _  2.054.112  2.388.066 

Neers-Joumol-S .  l.M1,^  820.488 

Grand  Total .  3,056,048  2.908554 

WILBUNOTON,  N.C. 

Star-m .  1,136296  1273.044 

Sor-Netn-S .  290.402  414.022 

Grand  Total _  1,426,698  1,487,066 

WINDSOI,  ONT. 

Star-e .  2268,810  2.836.117 

WINSTOFLSALIM,  N.C. 

Journol-m .  1372.174  1,916,810 

Jouraol-S  984.172  667,268 

Sentinel  1.560.132  1.524.782 

Grand  Total  4,216,478  4,108,860 

WOKISm.  MASS. 

Gozette-e .  1.248.807  1,296,386 

Telegram-m  1.323257  1.414504 

Telegrom-S .  1.665.456  1280279 

Grand  Totol  ....  4237,620  3.991.169 


EDITOR  &  PUBLISHER  for  December  11, 1982 


Cox  Enterprises,  Inc.,  publishers  of 
the  Atlanta  Journal  and  Constitution  and 
17  other  dailies  is  ranked  flrst  on  the 
Atlanta  100,  a  listing  of  leading  private 
firms  by  the  local  office  of  Arthur 
Andersen  &  Co.  Cox  Enterprises,  Inc. 
estimated  revenues  were  $400  million. 


KEEP  YOURSELF  UP-TO-DATE  WITH  WHAT 
GOES  ON  IN  AUSTRALIA  BY  SUBSCRIBING  TO 


ADVERTISIVG  \E\VS 


(Published  every  second  Friday) 

The  oldest  established  best-known  and 
largest  circulating  newspaper  in  the 
communications  industry. 


Mvtrtitiit  Non.  432-431  Elizikctk  St.. 

Sany  Hills.  SydMT.  AistriHa  2010 
Send  a  copy  of  each  issue  for  one  year,  in¬ 
cluding  FREE  — 

Guide  to  Clients  and  Agencies  (March.  September) 
Guide  to  Agencies  and  Clients  (June.  December) 
Agencies  Annual  Billings  (May) 

National  Advertisers  List  (August) 

Brand  Names  Index  (February) 
laiial  SakscriFtiea— U.S.I.  S448.00.  Payntat 
■lit  ta  Malt  by  bank  Iralt  ia  lastriliae  cairtacy. 

NAME  . 

ADDRESS  . 

CITY  . 

STATE  . .2IB . 
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EQUIPMENT  NEWS  SECTION 


Edited  by  BILL  GLOEDE 


Harris  Corp.  agrees  to  sell 
printing  equipment  unit 


Harris  Corporation  announced  Dec.  8 
that  it  had  reached  an  agreement  in  princi¬ 
ple  to  sell  the  company's  printing  equip¬ 
ment  sector  to  a  newly-organized 
corporation  for  approximately  $250  mil¬ 
lion  in  cash,  a  price  above  book  value. 

Shareholders  of  the  new  corporation, 
which  has  been  organized  by  Clayton  & 
Dubilier,  Inc.,  a  New  York  private 
investment  firm,  will  include  key 
executives  of  the  Harris  division  along 
with  institutional  investors. 

The  transaction  is  subject  to 
development  of  definitive  contracts, 
completion  of  financing  agreements,  and 
approvals  by  the  respective  boards  of 
directors. 

The  Harris  Printing  Equipment  Sector 
posted  sales  during  the  fiscal  year  ended 
June  30,  1982  of  $417.3  million  and  net 
income  of  $21.3  million.  It  comprises  six 
divisions  and  operates  1 1  manufacturing 
plants,  located  in  New  York,  Rhode 
Island,  New  Hampshire,  Texas,  Florida, 
Ohio,  England  and  France. 

There  will  be  no  change  in  the  manage¬ 
ment  or  staffing  of  the  printing  equipment 
unit.  James  E.  Pruitt,  Harris  senior 
vicepresident  and  sector  executive,  will 
become  chairman  and  chief  executive 
officer  of  the  new  organization. 

Dr.  Joseph  A.  Boyd,  Harris  chairman 
and  chief  executive  officer,  explained 
that  the  company  is  presently  engaged  in 
two  major  areas  of  business,  one 
involving  the  manufacturing  and  market¬ 
ing  of  printing  equipment  and  the  other 
involving  the  manufacturing  and  market¬ 
ing  of  information  equipment.  Boyd  said 
Harris  believes  the  two  areas  of  business 
would  be  best  off  operated  by  separate 
companies. 

The  Harris  printing  equipment  sector  is 
largest  U.S.  producer  of  printing  presses. 

Its  product  line  includes  web  offset 
color  presses  for  both  commercial  and 
newspaper  printing  applications.  It  also 
produces  computerized  press  makeready 
and  control  systems  and  automated 
gathering,  stitching,  binding,  trimming, 
inserting  and  mailing  systems. 

Harris  Corp.  will  continue  to  man¬ 
ufacture  and  market  its  line  of  front  end 
systems  and  photocomposition  equip¬ 
ment. 

The  new  company,  which  has  yet  to  be 
named,  will  be  run  by  the  six  divisional 
vicepresidents  who  had  run  the  unit  for 
Harris,  in  addition  to  Pruitt.  All  have 
invested  in  the  new  company,  which,  for 


at  least  the  time  being,  will  be  privately 
held. 

The  six  include  Harry  E.  Mowry,  who 
is  vicepresident/general  manager  of  the 
Bindery  Systems  division;  Andrew  J. 
Jones,  vicepresident/general  manager  of 
the  Newspaper  Press  division;  Brendan 
P.  O’Donnell,  vicepresident/general 
manager  of  the  Publication  Press 
division;  Donald  W.  Seager,  vicepresi¬ 
dent/general  manager  of  the  Commercial 
Press  division;  Robert  J.  Anderson, 
vicepresident/general  manager  of  the 
Business  Forms  division;  and  Theodore 
Niggli,  vicepresident/general  manager  of 
the  Harris — Marinoni,  S.A.  division,  the 
French  unit  which  manufactures  and 
markets  newspaper  and  publication  pre¬ 
sses. 

Analysts  believe  Harris  decided  to  sell 
its  printing  equipment  unit  because  the 
company  felt  that  it  should  pursue  areas 
of  business  with  the  highest  potential 
growth. 

“They  found  themselves  in  two  very 
different  businesses,”  commented  Bill 
Becklean,  an  analyst  with  Kidder  Pea¬ 
body  in  Boston.  He  explained  that  the 
information  technology  side  of  Harris 
business  is  an  area  of  potentially  high 
growth,  while  the  printing  equipment 


business  is  not. 

“They  felt  there  are  substantially 
greater  opportunities  in  the  information 
business,”  said  Jim  Samuels,  a  Merrill 
Lynch  anaylst. 

Though  the  printing  equipment  unit  has 
contributed  greatly  to  corporate  income 
over  the  past  several  years,  its  contribu¬ 
tion  has  declined  steadily  since  the  fiscal 
year  ended  June  30,  1980.  In  that  period, 
the  printing  equipment  sector  accounted 
for  $373  million  in  sales  ,  or  29%  of  total 
company  sales,  and  $22.6  million  in  net 
income,  or  28%  of  the  company  total.  In 
the  following  fiscal  year,  sales  rose  to 
$431  million,  accounting  for  28%  of  com¬ 
pany  sales,  but  only  23%  of  company  net 
profit.  In  the  fiscal  year  ended  June  30, 
1982,  sales  declined  to  $517  million, 
accounting  foi  24%  of  the  company  total 
sales  and  20.5%  of  net  income. 

Harris  Corp.’s  report  on  the  first  quar¬ 
ter  of  the  current  fiscal  year  termed  1982 
“a  difficult  year”  with  “orders,  sales  and 
profits  down  from  prior  years.”  It  reports 
that  the  depressed  situation  has  persisted 
into  this  fiscal  year  and  could  probably  be 
expected  to  continue  until  interest  rates 
reached  levels  low  enough  to  encourage 
equipment  purchases. 

The  new  company  should  be  formed, 
named  and  in  business  within  90  days, 
pending  the  necessary  approvals,  accord¬ 
ing  to  a  Harris  spokesman.  He  said  the 
new  company  has  been  financed  well 
enough  that  it  could  remain  private  at 
least  for  the  near  term 


For  sale:  Small  mfg.  plant  or  office 
on  8  acre  tract  w/vu  of  rural  Pa. 


The  American  Newspaper  Publishers 
Association  has  placed  the  soon-to-be  va¬ 
cated  Research  Institute  building  on  the 
Easton,  Pa.,  real  estate  market  for  a  half 
million  dollars. 

In  the  deal,  a  prospective  buyer  would 
acquire  the  35,000  square  foot  facility  and 
a  7.75  acre  cornfield.  The  plant  is  suitable 
for  light  manufacturing  or  office  use,  but 
it  would  be  most  ideally  suited  for  use  as  a 
publication  printing  plant,  since  it 
includes  a  supporting  substructure  for 
single  width  presses. 

In  mid-May,  members  of  the  ANPA/Rl 
staff  who  choose  to  do  so  will  begin  mov¬ 
ing  from  Easton  to  Reston,  Va.,  where  a 
new  50,000  square  foot  research  facitlity 
is  being  added  to  AN  PA  headquarters. 

ANPA  does  not  yet  know  how  many  of 
its  current  RI  employees  will  make  the 
move,  but  it  is  expected  that  some  will 
shun  the  move  to  the  high-priced  Wash¬ 
ington  D.C.  suburb. 

ANPA  is  offering  what  senior 


vicepresident  and  deputy  general  mana¬ 
ger  Thomas  C.  Fichter  calls  “standard 
relocation  benefits  in  keeping  with  what 
most  businesses  offer  when  they  move 
people.”  It  is  anticipated  that  the  move 
will  be  completed  by  mid-summer,  leav¬ 
ing  the  Easton  building  “broom-clean” 
and  ready  for  sale. 

ANPA  will  be  moving  three  presses, 
including  a  Goss  Urbanite,  a  single-width 
Hoe  and  its  own  ANPApress.  They  will 
be  installed  alongside  a  new  double-width 
offset  press  donated  by  M.A.N.  Roland. 

Together  with  the  presses  will  travel 
equipment  from  the  RI’s  machine  shop 
and  research  labs  and  computer  and 
office  equipment.  Obsolete  hot  metal 
composition  equipment  now  stored  in  the 
Easton  plant  will  be  donated  to  museums 
and/or  schools. 

Fichter  reports  that  the  new  RI  facility 
is  currently  more  than  50%  completed 
and  that  construction  is  proceeding  ahead 
of  schedule  and  below  budget. 
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Hearst  LA.  daily  seeks  revenues 
from  heretofore  untapped  source 


The  Los  Angeles  Herald  Examiner, 
struggling  for  readers  and  advertisers  in 
its  uphill  battle  with  the  Los  Angeles 
Times,  has  found  a  new  and  novel  way  to 
add  to  the  bottom  line. 

Los  Angeles  area  executives,  service 
clubs,  civic  groups  and  other  organiza¬ 
tions  will  now  be  able  to  avail  themselves 
of  the  daily's  new  audio-visual/executive 
conference  facility  —  for  a  fee. 

The  facility,  completed  in  September, 
is  now  available  to  organizations  at  com¬ 
petitive  rental  rates  for  conferences, 
media  presentations  and  banquets.  And 
the  newspaper  figures  the  fact  that  it  is  a 
newspaper,  located  in  a  historic  down¬ 
town  newpspaper  plant,  will  provide  an 
added  incentive  for  would-be  renters. 

The  Herald  Examiner  is  marketing  the 
new  facility  by  pointing  out  its  convenient 
location,  near  major  downtown  hotels, 
public  transportation  centers  and  free¬ 
ways. 

And  it’s  marketing  the  state-of-the-art 
equipment  built  into  the  center.  A  major 
feature  of  the  facility  is  a  computer- 
driven,  12-projector  slide  presentation 
system.  The  system  and  numerous  other 
components  can  be  operated  from  an  en¬ 
closed  control  booth  or  from  a  lectum. 

The  system  is  capable  of  operating  up 
to  24  slide  projectors  and  24  additional 
pieces  of  auxiliary  equipment.  The  pres¬ 
entation  system  and  its  accompanying 
components  were  designed  and  installed 
by  Audio  Visual  Technology  of  Los 
Angeles.  It  is  one  of  the  most  modem 
systems  of  its  kind  currently  being  used  in 
the  area. 

Other  components  available  to  groups 
using  the  facility  are  16mm  film  gear, 
video  equipment,  two  reel-to-reel  tape 
recorders,  an  independent  slide  pro¬ 
jector,  and  eight-bank  sound  mixer,  cas¬ 
sette  deck  and  control  consoles. 

The  room  is  also  equipped  with  four 
stereo  speakers  and  a  ^by-8  foot  screen 
which,  when  not  in  use,  is  covered  by  an 
electrically  controlled  drape.  All  lighting 
and  sound  for  the  screening  room  and  the 
adjoining  conference  room  can  be  con¬ 
trolled  from  the  enclosed  control  booth. 

The  screening  room  portion  of  the 
Herald  Examiner's  audio-visual/ 
executive  conference  facility  has  20  exec¬ 
utive  chairs  with  coffee  tables  between 
each  seat.  There  is  seating  for  100  if  the 
room  is  set  up  theater  style. 

The  Herald  Examiner  building,  com¬ 
missioned  in  1913  by  William  Randolph 
Hearst,  was  designed  by  famed  archtect 
Julia  Morgan,  who  later  designed  Hearst 
Castle  in  San  Simeon,  Calif. 

The  Herald  building  opened  its  doors 
January  1,  1915.  The  lobby  contains 
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carved  wood  panels,  hand-painted  floor 
tiles,  hammered  iron  grills,  marble  and 
gold,  all  designed  to  produce  a  classic, 
symetrical  composition. 

The  building  is  an  example  of  Spanish 
Renaissance  architecture  and  has  been 
selected  for  special  attention  by  the  Los 
Angeles  Cultural  Heritage  Committee.  It 


has  been  declared  a  historic  landmark  by 
the  State  of  California. 

Besides  netting  plus  revenue,  the  facil¬ 
ity  will  have  its  in-house  functions.  In 
addition  to  its  use  as  a  conference- 
presentation-banquet  facility,  the 
electronic  equipment  may  be  used  by 
sales  staffers  to  hone  their  selling  tech¬ 
niques  through  video  taped  role  playing. 
The  facility  may  also  be  used  for 
employee  orientations,  sales  seminars  or 
other  events  on  a  half-day,  full-day  and 
weekly  basis. 
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TELERAM,  INC.,  has  announced  a  million  dollars  in  sales 
orders  from  McGraw-Hill  Publications  Co.,  The  Voice  of 
America  and  USA  Today  during  the  third  quarter  of  1982. 

More  than  130  systems  —  consisting  of  Portabubble  81 
(TM)  terminals,  2277  video  terminals  and  Teleram  Data 
Storage  stations  worth  more  than  $1  million  —  went  into 
these  organizations  as  well  as  the  New  York  Daily  News 
and  the  (Portland,  Ore.)  Oregonian,  according  to  Jerry 
Gallagher,  Teleram’s  vicepresident  of  sales. 

Teleram  Communications  Corporation,  founded  in  1973, 
is  the  leading  supplier  of  portable  text-editing  systems.  In 
1982,  Teleram  announced  their  latest,  most  sophisticated 
portable  system:  the  3000  computer  with  up  to  256K  of 
bubble  memory  and  full  CP/M  (TM)  compatibility.  The 
8y4-pound  3000  has  a  full-sized  keyboard,  4  line  by  80 
column  LCD  and  a  built-in  rechargable  battery  that 
supports  five  hours  of  portable  operation. 

*  * 

VISUAL  GRAPHICS  CORPORATION  has  introduced 
two  new  large  format  precision  vertical  darkroom  cameras 
designed  to  meet  the  needs  of  printers,  full  service  in-plant 
shops,  and  copy  preparation  markets  where  vertical 
camera  capabilities  are  required. 

With  the  addition  of  the  models  “850”  and  “870”, 
Visual  Graphics  now  offers  four  different  vertical  cameras 
in  the  Danagraf  series. 

Two  other  models,  the  “800”  and  “820  Auto,”  were 
introduced  earlier  this  year.  A  semi-automatic  model,  the 
800,  has  modified  versions  of  the  technology  offered  by 
the  model  820  Auto.  The  model  820  Auto  is  a  full 
automatic  high-speed  compact  camera  offering  the  latest  in 
microprocessor  and  memory  technology,  with  electronic 
density  correction. 

The  850  is  a  semi-automatic  camera  with  extra  large 
(24.8''x34.6'0  copyboard  and  max.  image  size  (21.6"x27.5"). 
The  870  is  fully  automatic. 


4c  * 

The  Press,  published  by  Christchurch  Press  Company, 
Ltd.,  will  soon  be  the  first  newspaper  in  New  Zealand  to 
be  printed  on  a  Goss  Metroliner  web  offset  press 
manufactured  by  the  GRAPHIC  SYSTEMS  DIVISION 
(GSD)  of  ROCKWELL  INTERNATIONAL. 

The  Goss  Metroliner  press,  to  be  commissioned  in  the 
first  quarter  of  1983  in  (Zhristchurch,  was  built  in  GSD’s 
Preston,  Endland,  plant.  The  60,000  copy-per-hour  press 
comprises  five  units  with  open  fountain  inking,  one  color 
half-deck,  and  a  3:2  144-page  Imperial  folder.  It  will  print 
up  to  40  pages  straight  or  80  pages  collect. 

Christchurch  Press  also  ordered  a  high-speed,  portable 
Goss  Stackmaster  stacker  for  the  80,000-circulation 
morning  newspaper’s  mailroom.  It  will  be  the  first 
Stackmaster  installed  in  New  Zealand. 

Prior  to  installing  the  Metroliner  press,  Christchurch 
Press  operated  two  Goss  Headliner  presses,  each  with 
four  letterpress  units. 

♦  ♦  ♦ 

DOW  JONES  &  CO.,  INC.,  announced  that  it  will  begin 
marketing  three  software  packages  for  use  on  IBM 
personal  computers  in  the  first  half  of  1983. 

The  new  products  will  be  additions  to  the  Dow  Jones 
Software  series  introduced  in  October  1982,  which 
currently  provides  owners  of  Apple  II  and  Apple  III 
computers  easy  entry  into  News/Retrieval,  the  Dow  Jones 
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interactive  information  service. 

The  IBM  personal  computer  products  will  be  the  Dow 
Jones  Market  Analyzer,  a  technical  stock  market  analysis 
program;  the  Dow  Jones  Market  Microscope,  a 
fundamental  analysis  package;  and  the  Dow  Jones  Market 
Manager,  a  portfolio  management  system. 

“Expansion  into  IBM  personal  computers  is  an 
important  step  toward  making  Dow  Jones  Software 
available  for  use  on  most  major  personal  computers,”  said 
William  L.  Dunn,  president  of  Dow  Jones  Information 
Services.  “Dow  Jones  Software  also  will  be  available 
through  licensing  arrangements  to  microcomputer 
manufacturers.” 

Dow  Jones  Software  currently  being  shipped  to  retail 
computer  outlets  nationwide  includes  the  Dow  Jones 
Connector,  which  provides  Apple  computer  users  with 
easy  access  to  the  news,  facts  and  data  in  the  Dow  Jones 
News/Retrieval  Service,  and  the  Dow  Jones  Market 
Analyzer.  Shipments  of  the  Dow  Jones  Market  Manager 
and  the  Dow  Jones  Market  Microscope  for  use  with  Apple 
computers  are  scheduled  to  begin  in  December,  1982. 


4(  4c  * 

SHAFFSTALL  SYSTEMS  COMPANY  and  PENTA 
SYSTEMS  INTERNATIONAL,  INC.  have  signed  an 
agreement  covering  special  interfacing  subsystems  for 
computerized  phototypesetting  systems. 

Shaffstall  has  agreed  to  develop  a  family  of 
telecommunications  and  media-reading  subsystems  that 
will  be  marketed  and  supported  by  Penta. 

The  first  product  to  emerge  from  this  agreement  will  be 
a  communications  and  media-reading  susbsystem  that  will 
be  integrated  into  the  Penta  text  processing  system.  The 
communications  and  media-reading  capabilities  will  be 
extrapolated  from  the  capabilities  of  Shaffstall’s 
MediaCom  3300,  but  the  new  unit  will  be  capable  of 
bi-directional  exchanges  with  the  Penta  system  using 
Penta’ s  new  PentaLink  protocol.  The  second  product 
which  will  evolve  from  this  joint  venture  will  be 
communications-only  interface  that  will  also  utilize 
PentaLink’s  bi-directional  capability. 

Describing  the  growing  demand  for  communications  and 
media-reading  capability,  Jerry  Ulbricht,  Penta’s 
vicepresident  for  sales,  said,  “It’s  amazing  how  quickly 
the  marketplace  has  changed.  Two  years  ago,  we  were 
asked  about  pagination,  kern  pairs,  and  tabular  capability. 
Today,  the  market  presumes  (sometimes  mistakenly)  that 
all  front-end  systems  perform  these  functions,  and, 
instead,  focuses  on  special  interfacing  and  communication 
problems. 

♦  *  * 

People  in  demand  .  .  . 

ITEK  CORPORATION  has  named  Stephen  F.  Wright 
vicepresident/marketing  for  its  international  subsidiary, 

Itek  International  Corp.  Also,  Jack  Crush  has  been 
appointed  national  account  manager  for  large  systems 
operations  for  Itek’s  Composition  Systems  Division. 

HENDRIX  TECHNOLOGIES,  INC.  has  announced  the 
appointment  of  Joseph  E.  Onstott  as  vicepresident/sales 
and  Robert  H.  Chetty  as  director  of  marketing. 

M.A.N.  ROLAND  USA,  INC.,  has  named  Howard  C. 
Keeler  vicepresident/manufacturing  of  its  Newspaper  Press 
Division.  Duncan  S.  Wood  has  been  named  director  of 
(Continued  on  page  36) 
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Army  Times  plans  plant  expansion 
will  install  new  press,  mailroom 


Videotex  group 
to  study  simpler 
access  methods 

The  Videotex  Industry  Association 
(VIA)  has  launched  a  major  research 
effort  to  develop  an  “Application  Level 
User  Protocol  Guide”  for  videotex  and 
teletext. 

The  “Guide”  will  serve  the  industry  as 
a  tool  for  designing  information  services 
that  will  appear  less  confusing  to  the  con¬ 
sumer. 

As  business  and  home  consumer  ap¬ 
plications  of  videotex  technology  begin  to 
proliferate,  the  VIA  is  concerned  that 
“the  current  random  approach  to 
designing  user  interface  functions  to 
appear  unique  and  helpful  may  become  a 
barrier  rather  than  a  boon  to  the  com¬ 
mercial  success  of  videotex”,  according 
to  Larry  Pfister,  chairman  of  the 
Videotex  Industry  Association  and 
vicepresident  of  Time  Video  Information 
Services  subsidiary  of  Time  Inc. 
“Because  VIA  has  members  from  all  sec¬ 
tors  of  the  videotex  industry,  it  is  the 
ideally  positioned  association  to  conduct 
rigorous  research  on  such  an  important, 
complex  issue  currently  confronting  our 
members,”  says  Pfister. 

The  research  effort  is  being  conducted 
by  VIA’s  “Application  Level  User 
Interface  Committee,”  composed  of  a 
cross  section  of  VIA’s  membership. 

The  committee  is  conducting  in-depth 
personal  interviews  and  circulating  an  80- 
page  questionnaire  to  identify  the  various 
procedures  among  videotex  systems  by 
which  users  can  access  and  utilize 
information.  An  example  is  how  a  user 
asks  for  help  or  calls  up  the  next  page  of 
information. 

The  committee  hopes  to  identify,  from 
its  survey,  the  similiarities  and/or 
differences  that  presently  exist  in 
videotex  systems  and  services  in  order  to 
suggest  uniform  procedures  for  compan¬ 
ies  providing  equipment,  software,  or 
databases  for  electronic  publishing. 

A  preliminary  report  is  expected  by 
mid-December,  and  a  final  report  in  the 
spring  of  1983. 

All  VIA  members  will  receive  copies  of 
the  preliminary  and  final  reports.  The  fin¬ 
al  report  is  expected  to  be  published  by 
the  VIA,  and  will  be  available  to  non-VlA 
members  at  a  price  yet  to  be  determined. 

The  Videotex  Industry  Association  is  a 
national  organization  formed  last  year 
devoted  to  the  development  and  promo¬ 
tion  of  videotex  and  teletext  in  the  United 
States.  VIA  is  also  a  member  of  IVIPA, 
the  International  Videotex  Information 
Providers  Association,  and  serves  on  its 
four-nation  governing  council. 


Army  Times  Publishing  Company  and 
its  wholly  owned  subsidiary.  Journal 
Newspapers,  Inc.,  will  consolidate 
operations  in  an  expanded  177,000  square 
foot  facility  in  Springfield,  Va. 

The  existing  62,000  square  foot  produc¬ 
tion  plant,  which  houses  two  eight  unit 
lines  of  Goss  Metro  presses,  will  be  en¬ 
larged  by  10,000  square  feet  to  accommo¬ 
date  another  eight  unit  line  of  presses, 
new  automated  inserting  and  mailing 
equipment,  and  additional  paper  storage. 
Also,  a  105,000  square  foot,  three  story 
office  building  will  be  constructed  adja¬ 
cent  to  the  plant. 

Currently  the  Springfield  plant 
employs  400  workers,  and  the  new  build¬ 
ing  will  accommodate  another  315  em¬ 
ployees  who  will  move  from  the  Army 
Times  building  in  southwest  Washington, 
D.C. 

Located  in  the  new  facility  will  be  the 
editorial  and  business  offices  of  Army 
Times,  Navy  Times,  Air  Force  Times,  the 
Times  Magazine ,  Military  Market 
Magazine  and  Federal  Times  as  well  as 
the  editorial  offices  of  the  Alexandria, 
Arlington  and  Fairfax  Journal  and  the 
business  offices  of  the  entire  Journal 
newspaper  group.  The  Montgomery 
Journal  and  Prince  George’s  Journal  will 
continue  to  be  edited  in  Rockville,  Md. 
and  Lanham,  Md.  respectively. 

Army  Times  will  maintain  advertising 
sales  offices  in  New  York  City,  Chicago, 
Los  Angeles  and  Tokyo. 

The  management  of  the  Army  Times 
Telephone  Marketing  Co.  will  be  located 
in  the  new  headquarters  building  with 
sales  offices  remaining  in  leased  space  in 
Springfield,  Merrifield,  and  Virginia 
Beach,  Va.  and  College  Park,  Md. 

The  commercial  printing  division  of  the 
company  prints  the  Journals  and  Times 
newspapers,  plus  the  Washington  Post  tv 
magazine,  Washington  Report  (a  weekly 
newspaper  published  by  the  Chamber  of 
Commerce),  portions  of  the  Star,  USA 
Today,  and  Electronic  Engineering 
Times,  as  well  as  weekly  newspaper  sup¬ 
plements  for  Safeway  supermarkets. 

In  all,  an  average  of  7,250,000  copies 
will  be  printed  each  week  at  the  Spring- 
field  plant. 


The  new  press  line  will  be  operable  by 
October  1983,  and  occupancy  of  the  new 
office  building  is  scheduled  for  mid- 
December  1983. 

The  project  architect  is  Dewberry  & 
Davis,  and  the  general  contractor  is  Tiber 
Construction,  both  of  Fairfax,  Va. 

Journal  Newspapers 
print  Sporting  News 

Journal  Printing,  a  division  of  the 
Washington,  D.C. -based  Journal  News¬ 
papers,  Inc.,  has  announced  that  a  con¬ 
tract  has  been  signed  for  the  printing  of 
the  Sporting  News. 

The  Sporting  News,  founded  in  1886  by 
the  Spink  family,  is  now  owned  by  Times 
Mirror  Company.  It  is  a  weekly  publica¬ 
tion  with  an  ABC  paid  circulation  of  over 
500,000  a  week. 

Most  newspapers 
now  printed  offset 

If  you  buy  a  newspaper  in  North  Amer¬ 
ica  these  days,  chances  are  it  was  printed 
on  an  offset  press. 

In  1981,  the  circulation  of  U.S.  and 
Canadian  newspapers  printed  by  the 
offset  method  surpassed  that  of  other 
printing  methods,  the  American  News¬ 
paper  Publishers  Association  reports  in 
its  monthly  membership  journal,  pre¬ 
sstime. 

The  ANPA  Research  Institute  reports 
a  total  of  1,403  U.S.  newspapers, 
accounting  for  53.4%  of  total  U.S.  daily 
circulation,  are  printed  on  offset  presses. 
There  are  still  369  letterpress  newspapers 
in  the  U.S.,  and  they  still  account  for 
46.6%  of  U.S.  circulation.  Of  those  letter- 
press  newspapers,  359  are  printed  using 
the  photo-image,  direct-plate,  or  “cold 
type,”  composition  method. 

Of  120  Canadian  dailies,  94  are  offset, 
accounting  for  50.9%  of  total  Canadian 
circulation. 

ANPA  members  will  receive  special  re¬ 
ports  drawn  from  the  ANPA/RI  survey 
this  month. 
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(Continued  from  page  34) 

customer  service  for  the  company’s  Commercial  Web 
Press  Division,  and  James  Feldhacker  has  been  appointed 
midwestem  regional  manager  for  the  Newspaper  F^ess 
Division. 

ATEX,  INC.,  has  appointed  Theodore  C.  Janczak 
vicepresident  of  the  company’s  national  publishing  group; 
Constance  W.  Baher  director  of  marketing  management; 
David  A.  Doyle  national  sales  manager;  Frank  A.  Ingari 
market  manager  of  magazines;  and  Sheryl  I.  Rubins 
manager  of  marketing  communications. 

COMPUGRAPHIC  CORPORATION  has  named  Rob 
Franco  manager  of  its  communications  assistance  center, 
which  provides  worldwide  consultation  and  assistance  to 
users  of  word  or  data  processing  systems  interfaced  with 
Compugraphic  typesetters. 

NEWSPAPER  ELECTRONICS  CORPORATION  has 
appointed  George  Lopez  director  of  marketing;  George  E. 
Craven  vicepresident/manufacturing;  W.  Kent  Randall 
vicepresident/product  development;  and  Jon  L. 
Montgomery  vicepresident/product  services. 

THE  3M  GRAPHIC  PREPARATION  SYSTEMS 
DIVISION  has  named  Robert  L.  Jose  and  Jack  R.  Snoddy 


print  media  specialists. 

The  Graphic  Systems  Division  of  ROCKWELL 
INTERNATIONAL  CORPORATION  has  reorganized  its 
Goss  single  width  sales  organization  with  the  appointments 
of  Dave  Romberg  as  eastern  sales  manager  and  Bob  Bassett 
as  western  sales  manager. 

The  Graphic  Systems  Division  of  AGFA-GEVAERT  has 
appointed  Mark  Steizner  product  manager  for  scanner  and 
color  separation  equipment. 

FLINT  INK  CORPORATION  has  appointed  J.  Bertram 
Bates  vicepresident/research  and  development;  Norman  F. 
Grajek  vicepresident/gravure  division;  Arnold  F,  Haller 
vicepresident  of  the  Cal  Ink  Division;  Ronald  J.  Miller 
vicepresident/marketing;  and  Howard  H.  Robinson 
vicepresident/manufacturing. 

HASTECH,  INC.,  has  named  Bill  Solimeno  director  of 
marketing;  Sam  List  software  support  manager;  and  Roy 
Christman  manager  of  special  accounts. 

SOLNA  KING  CORPORATION  has  appointed  Bill  W, 
Norwood  sales  manager;  Thomas  F.  Kusek  product 
manager  for  the  Solna  web  offset  line;  and  Del  K.  Carroll, 
southwest  sales  representative  for  the  entire  Solna  web 
line. 


The  Dallas  Morning  News  will  build 
satellite  printing  piant  in  Piano 


The  Dallas  Morning  News  announced 
last  week  that  it  will  break  ground  for  a 
$57  million  offset  satellite  printing  plant  in 
April. 

Located  in  Plano,  the  new  200,000 
square-foot  building  on  a  20-acre  site  will 
house  two  offset  presses  manufactured 
by  Tokyo  Kikai  Seisajusho  of  Japan.  The 
new  presses  reportedly  carried  a  price  tag 
of  close  of  $22  million  and  were  chosen, 
according  to  a  News  executive,  because 
“they  were  the  best  for  the  money.’’ 

The  News’  main  plant  currently  holds 
two  Goss  Mark  V’s,  two  Hoe  Color  Con- 
vertables  and  one  How  Colormatic,  rang¬ 
ing  in  age  from  five  years  to  33. 

Vendors  still  have  not  been  selected  for 
the  new  plant’s  additonal  equipment 
estimated  to  include  two  72-piece 
inserting  machines,  eight  stackers  and 
roughly  $2  million  worth  of  roll  handling 
equipment  in  addition  to  data  transmis¬ 
sions  and  platemaking  systems. 

The  satellite  plant  will  print  the  north¬ 
ern  county  editions  of  the  News  as  well  as 
some  sections  for  the  daily’s  entire 
circulation.  It  should  go  on  line  in  1985. 

Charles  T.  Main  of  Boston,  plant 
engineers  for  the  Washington  Post,  Chi¬ 
cago  Tribune  and  Philadelphia  Inquirer, 
have  been  assigned  to  the  News  project. 

When  asked  if  the  News  has  plans  to 
convert  its  entire  operation  to  offset,  the 
same  spokesman  said,  “Eventually  our 
presses  will  get  tired  but  we  don’t  have  a 
phased  plan  right  now.  We’ll  certainly 
come  up  with  one  in  the  future  though.’’ 
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Across  the  street  at  the  Dallas  Times 
Herald,  which  presently  houses  27  units 
of  Goss  Mark  V’s  that  are  about  14-years- 
old,  a  company  spokesman  said  his  paper 
was  “studying”  the  possibility  of  going 
offset  “very  carefully,  but  at  this  point  we 
haven’t  reached  a  decision.” 

New  trade  show 
slated  for  DC 

A  new  graphic  arts  trade  show,  to  be 
called  Gutenberg  International,  will 
debut  at  the  new  Washington  D.C.  Con¬ 
vention  Center  in  October,  1983. 

The  show,  which  will  occupy  more 
than  a  quarter  million  square  feet  and  fea¬ 
ture  more  than  300  exhibitors,  is  being 
billed  by  its  promoters  as  the  largest 
graphic  arts  trade  show  in  the  Eastern 
U.S.  in  1983.  The  meeting  program  will 
include  some  50  technical/educational 
meetings. 

Washington  D.C.  was  chosen  as  the 
site  for  the  conference  after  studies  show¬ 
ed  the  promoters  that  the  city  offers  new 
facilities,  ample  housing  and  restaurants, 
and  highly  popular  tourist  attractions. 
The  show  will  be  held  annually  in  Wash¬ 
ington  after  the  1983  debut,  October  20 
through  23. 

The  organizers  of  the  show  include 
several  people  who  have  been  involved  in 
the  management  of  other  trade  shows, 
including  the  Gutenberg  Festival  and 
Graph  Expo.  Gutenberg  International 
has  drawn  program  commitments  from 


the  Graphic  Arts  Technical  Foundation, 
Rochester  Institute  of  Technology  and 
the  National  Association  of  Quick  Print¬ 
ers. 

Information  concerning  the  show  may 
be  obtained  from  Gutenberg 
International,  Box  11712,  Santa  Ana, 
Ca.,  92711. 

Diversified  to  print 
DC  Sunday  magazine 

Diversified  Printing  Corporation  has 
signed  a  long-term  agreement  with  the 
Washington  Post  Company  for  the  print¬ 
ing  of  the  Washington  Post  Magazine, 
according  to  DPC  president  Joseph 
McEntee. 

DPC,  a  subsidiary  of  Parade  Publica¬ 
tions,  provides  rotogravure  printing  ser¬ 
vices  for  several  newspaper  supple¬ 
ments,  including  Family  Weekly, 

Detroit,  the  Sunday  magazine  of  the 
Detroit  Free  Press',  and  Sunday,  the  Sun¬ 
day  magazine  of  the  Pittsburgh  Press,  in 
its  Atglen,  Pa.,  and  Dickson,  Tenn., 
plants. 

RIT  slates  course  on 
microdensitometry 

A  four-day  seminar  entitled  “Practical 
Microdensitometry”  will  be  presented 
April  11-14,  1983,  at  Rochester  Institute 
of  Technology. 

The  program  has  been  created  for 
engineers  and  scientists  who  need  a  fuller 
understanding  of  microdensitometry  in 
order  to  use  microdensitometers  more 
effectively  in  image  analysis,  image 
digitization  and  other  applications. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


COMPUTERS 


ELECTRONICS-Dealer,  manufacturer  and  user  | 
features  of  different  lengths  with  text  and  pic-  { 
tures  on  audio,  video,  personal  computers  and  ' 
software  products.  International  news,  views  | 
trends  and  statistics.  CIRCUIT  I 
INTERNATIONAL  LTD,  51  Prothero  Rd,  Lon-  | 
don  SW6  England. 


HEAD  CENTER — Psychologist's  insight  into 
intense  emotional  issues,  from  self-love  to 
stress  to  dreams  to  addictions.  Proven,  popular 
weekly.  M.  Malone.  Box  1338,  Gunnison  CO 
81230. 


FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion — The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S  Gale  Denley,  The  Journal.  Box 
278,  Bruce  MS  38915. 

OVER  100  comics,  panels,  puzzles,  kid  fea¬ 
tures,  short  stories  and  various  features  to 
choose  from.  For  selected  information  write 
Dickson-Bennett,  1324  N  3rd.  St  Joseph  MO 
64501.  (816)  279-9315. 


"MORE  FOR  YOUR  MONEY'  -A  proven  weekly 
column  to  meet  your  need  for  money  saving 
consumer  news.  Samples.  Mike  LeFan,  1802  S 
13th,  Temple  TX  76501. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Ortoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages 
Camera  ready.  Star  photos.  Our  8th  year.  Cme- 
I  man  Syndicate,  7  Charles  Court.  Middletown 
'  NY  10940;  (914)  692-4572. 

;  MOVIE  REVIEWS,  interviews  with  photos  of 
I  celebrities  and  national  political  figures. 
I  International  Photo  News,  ^x  2405,  West 
Palm  Beach  FL  33402;  (305)  793-3424. 


"Senior  Clinic."  Weekly  Cktiumn.  Specialist 
treats  Elderly.  Samples  HEM  Enterprises.  Box 
307,  Edmonton.  Alberta.  Canada.  T5J  2J7.  > 
(403)  973-2361.  I 


FOR  THE  ONE  PUBLISHER  in  10  really  serious 
about  humor.  The  Humble  Farmer,  St  George 
ME  04857;  (207)  372-8052. 

Feature  Your  Feature  in 
FEATURES  AVAILABLE 
And  Watch  Your  Syndicate  Sales 
Soar! 


_ REAL  ESTATE _ 

HOUSE  CALLS-Miami  Herald,  Dallas  News.  60 
other  papers.  Several  national  awards;  one  said 
"concise,  entertaining,  wealth  of  real  estate 
knowledge,  solid  writing  skills."  7th  year.  Edith 
Lank,  240  Hemingway,  Rochester  NY  14620. 
(716)  271-6230. 


ANNOUNCEMENTS 
BUSINESS  OPPORTUNITIES  f 

VERMONT  WEEKLY  in  picturesque  college  ' 
town.  Profitable  &  growing.  $45,000  down  , 
plus  some  owner  financing.  Contact  Country  j 
Business  Services,  1  Mill  St,  Burlington  VT 
05401,(802)863-3459.  .w 

- 

NEWSPAPER  APPRAISERS  Ti 

-  w 

NEWSPAPER  APPRAISALS  for  estate  plann-  j 
mg,  tax.  partnership,  loan,  depreciation,  <■ 
insurance,  corporate  and  personal  worth.  Sens-  ,  ~ 
ible fees.  Brochure.  Marion  R.  Krehbiei,  Robert  T 
N.  Bolitho,  PO  Box  7133,  Shawnee  M  ssion  KS  h 
66207.  Ifl 

VALUATIONS  PERFORMED  for  estate,  tax.  R 
merger,  sale  and  other  purposes.  Hempstead  &  i 
Co,  21  E  Euclid  Av.  Haddonfield  NJ  08033;  I 
(609)  795-6026.  i 

NEWSPAPER  BROKERS 

Appraisals,  Mergers.  Sales. 

No  Charge  for  Consultation.  i 

WHITE  NEWSPAPER  SERVICE  ! 
James  W.R.  White 

Box  109,  McMinnville  TN  37110  ! 

(615)  473-2104  or  473-3715.  !; 

BILL  MATTHEW  COMPANV'conducts  pro- 
fessional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider  i  - 
sale  or  purchase  of  a  property,  you  should  call  I 
(813)  733-8053  da/ime;  (813)  446-0871  ! 
nights:  or  write  Box  3364,  Clearwater  Beach  FL  ' 
33515.  No  obligation,  of  course. 


ED  0  MEYER.  Licensed  Broker-Appraisals-  i 
Consultation-Sales.  Suite  lOl-E,  300  W  i 
Franklin  St,  Richmond  VA  23220.  (804)  643- 
7816  or  266-1522. 


SYC  S  GOULD  ASSOCIATES.  INC. 
8rings  together  anxious  sellers 
and  eager  buyers! 

SALES.  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


TO  PURCHASE  OR  SELL 

A  Midwest  newspaper  property 
efficiently  and  professionally  through 
newspaper  people,  contact  us  day  or  night. 

ROY  HOLDING  &  ASSOCIATES 
POBox212,Galva  IL61434.  (309)932-2270 
Roy  Holding  Dave  Kramer 

(309)  879-2412  (217)  784-4736 

— Appraisals  done  quickly,  reasonably— 

100  YEAR  OLD  weekly,  rural  growth  area,  easy 
drive  to  major  cities,  about  $  IMK  gross.  $30K 
down  will  handle.  Building  available,  rent  or 
buy  at  $65K.  For  someone  semi-retired.  with  a 
wife,  we  also  have  a  small  shopper  which  is 
netting  about  $20K  this  year.  Competitive 
field,  but  $12K  will  buy  it.  owner  carries  $28K 
balance.  Bill  Berger.  Associated  Texas  News¬ 
papers,  Inc..  (512)  476-3950.  1801 
Exposition.  Austin  TX  78703. 

Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSU  LTANTS/1 NVESTORS 

PO  Box  86.  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO.  INC 
1511  KSt,  NW 
Washington  DC  20005 
(202)  NAtional  8-1 133 


I  JIMMY  CROWE 

1  CONFIDENTIAL  NEGOTIATIONS 

I  Specializing  in  the  best  Southern  markets.  114 
I  Wickersham  Dr.  Savannah  GA  31411;  (912) 

;  598-0931,  day  or  night. 

j  KREHBIEL-BOLITHO,  INC 

I  Brokers-Appraisers-Consultants 
Over  540  Newspaper  Sales 
MARION  R.  KREHBIEL 
;  ROBERT  N.  BOLITHO 

I  PO  Box  7133,  Shawnee  Mission  KS 
I  66207  Office:  (913)  381-8280 

I  NEWSPAPER  CONSULTAHTS 
I - 

{  TRIED.  PROVEN  PERFORMANCES,  your 
I  guarantee  for  useful  management  assistarKe. 
We  help  you  improve  profit,  productivity. 

Write  or  call  ROBERT  J.  ROSSI 
Management  Consultant  for  Newspapers 
227B  RRl.  Brookneal  VA  (804)  376-3021. 

I  WEEKLIES  and  community  newspapers  a  spe- 
!  cialty.  Start-up  operations  a  favorite.  Former 
I  publisher  and  editor.  Call  or  write:  MICHAEL 
!  STEARNS.  100-20E  Elgar  PI.  Bronx  NY 
j  10475;  (212)  671-9187. 

i  NEWSPAPERS  FOR  SALE 

{classic  big  daily  newsman's 
I  dream  .  .  Small  N.E.  college  town  con- 
i  trolled  circulation  weekly-first  gross 
I  $125,000.  Publisher  disenchanted,  proven 
j  need,  start-up  secure,  ready  to  explode,  afford- 
!  able:  $75.00(1.  Box  4924,  Editor  &  Publisher. 


FARM  TAXES,  weekly  7-year  old  column  car¬ 
ried  by  45-1-  papers.  Informative  and 
.  understandable.  Samples  and  prices:  Cricket. 
!  Box  527,  Ardmore  PA  19<X)3. 


1982 

REVIEW  &  FORECAST 

1983 

The  January  1. 1983  annual  re¬ 
view  &  FORECAST  ISSUE  will 
have  an  intrinsic  "pause  and 
reflect”  editorial  value  that 
will  lead  many  extra  minds  to 
search  E&P's  always  fertile 
Classified  pages, 
your  own  planning  might  well 
,  benefit  from  placing  a  Classi¬ 
fied  ad  in  that  extra-service 
Review  &  Forecast  issue. 

I  January  1,  1983 
Deadline  for  Ad  Copy 
Wednesday,  December  22 
at  12  PM  (EST) 

E&P  CLASSIFIEDS 
(212)  752-7050 


MEL  HODELL.  Newspaper  Broker. 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

PNW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-71% 
Box  4487,  Vancouver  WA  98662 


Syd  S.  Gould  Associates,  Inc.  .  .  . 

Pleased  to  announce  its  participation  in 
the  sale  of  11  Tom  Worrell  and  J.D.  Swartz 
newspapers  to  the  New  York  Times. 


I 


This  represents  our 
32nd  successful  negotiations. 


SYD  S.  GOULD 
ASSOCIATES,  INC. 

Newspaper  Sales,  Service,  Management 
Route  1  Box  146 
Theodore,  AL  36582 
(205)  973-1653 
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ANNOUNCEMENTS  ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE  NEWSPAPERS  FOR  SALE 


ESTABLISHED,  7000  circulation  daily  with  WEEKLY  ADVERTISING  RUBLICAtlON  in  llli- 
strong  TMC  program  in  bustling  Zone  5  area.  nois.  2  hours  north  of  St  Louis.  Approximately 
Well  equipped  throughout,  including  large  $240,000  gross.  (217)  224-6388. 
press  capacity,  competent,  award-winning  i _ 

a  Kblisher.  5117,  Editor  &  Publisher. 

ENGLISH  LANGUAGE  Publishing  Co.  with  i  rxAuv  ucuicDxprQ  „.,ki  eh,,,,. 

several  publications,  no  competition.  ZONE  1  P^LY  NE^PAPER  publishing^and 
Unlimited  expansion  possibilities,  interested  in 

up  to  50%  mvestmSit.  Tahiti  Publications  '  ^o'ltable.  Box  5073,  Editor  &  Publisher. 
Touristiques,  BP  887,  Papeete.  Tahiti.  I 

10%  FINANCING  1  NEWSPAPERS  WANTED 

Weekly  newspapers  in  Florida,  Virginia,  West  | 

Virginia,  Maryland  and  New  Jersey.  I  if  YOU  ARE  without  competition  in  your  home 

$15to$850M  '  base,  do  not  have  a  central  printing  plant,  and 

One  third  cash,  balance  ten  years  to  qualified  |  haveatleast4500paidcirculation,ourwideiy- 

buyers.  {  respected  group  of  community  newspapers 

EDWIN  0.  MEYER,  BROKER  I  would  like  to  discuss  purchasing  your  non-daily 

SUITE  101-E,  300  W  FRANKLIN  i  publication.  Flexible  arrangements  to  meet 

RICHMOND.  VA  23220  I  your  needs,  including  your  remaining  with  the 

(804)643-7816  i  newspaper.  No  paper  too  large  for  us  to  consid- 

- ^ -  ]  er.  Please  send  information  to  Box  31752,  Edi- 

PROFITABLE  Northern  California  mom  and  j  tor  &  Publisher.  All  replies  kept  strictly  con- 
pop  weekly  in  mountain  hideaway.  $77,000,  ;  fidential. 
terms.  Broker  (707)  983-6853.  | 

SOUTHERN  CALIFORNIA  adjudicated  weekly  i  - 

in  tast-grwing  jncor^at^  city.  Annual  gro^  |  PUBUCATIONS  WANTED 

approaching  $200,000  in  rapid  climb.  :  - 

Excellent  potential  for  local  community  owners  j  vAunri  v  orcDcpTm 
who  have  what  it  takes  to  expand  with  area.  Box 

4909  Editor  &  Publisher  ■  ‘h  acquiring  profitable  non-newspaper  publica- 

tailor  4  KUDiisner.  ^  tions  (newspaper  format)  with  gross  or  potential 

THRFF  WFFKI IFS  in  Zone  3-  "Brass  mots"  '  m  excess  Of  $500,000.  Flexible  arrangements 
communities.  Over  150  years  of  publication;  :  Sblicai^n  pfea^"«nd*^in'termation 

r^ist?er°^'  ^  i  to  Bo'J'sgzT  EdTor  &“u“l“h"er. 

_  i  kept  strictly  confidential. 

DRAW  YOUR  OWN  CON-  ^ 

CLUSIONS  _ 

About  the  most  effective  medium  ,  SHOPPING  GUIDES 

in  the  newspaper  field!  |  _ 

Place  an  E&P  Classified  i  qr  the  shopper  DOCTOR 

and  you  II  Qet  the  picture.  ,  foracheckup.  EstilCradick,  950ParkwoodDr. 
(212)  752-7050  1  Dunedin  FL  33528;  (813)  733-1678. 


NEWSPAPERS  WANTED 

IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation ,  our  wideiy- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


PUBUCATIONS  WANTED 

WIDELY-RESPECTED  publisher  is  interested 
in  acquiring  profitable  non-newspaper  publica¬ 
tions  (newspaper  format)  with  gross  or  potential 
in  excess  of  $500,000.  Flexible  arrangements 
to  meet  your  needs  including  you  remaining 
with  the  publication.  Please  send  information 
to  Box  3671,  Editor  &  Publisher.  All  replies 
kept  strictly  confidential. 


SHOPPING  GUIDES 

WRITE  OR  CALL  THE  SHOPPER  DOCTOR 
fora  check  up.  Estil  Cradick,  950  Parkwood  Dr. 
Dunedin  FL  33528;  (813)  733-1678. 


Jp 
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CLASSIFIED  ADVERTISING  RATES 

Effective  January  2,  1982 


LINE  ADS 

1  week  — $4.50  per  line. 

2  weeks — $4  00  per  line,  per  issue 

3  weeks — $3  40  per  line,  per  issue. 

4  weeks — $2.80  per  line,  per  issue. 


POSITIONS  WANTED 

1  week  — $3  00  per  line. 

2  weeks — $2.50  per  line,  per  issue. 

3  weeks — $2.25  per  line,  per  issue. 

4  weeks — $2  00  per  line,  per  issue 


Add  $4.50  per  insertion  for  box  service,  Add  $300  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$85  per  column  inch;  2  times-$75  per  column  inch;  3  times-$70 
per  column  inch;  4  times-$65  per  column  inch. 

Contract  rates  available  on  request. 

OEADLINE:Every  Tuesday,  2  pm  New  York  Time, 
for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

575  Lexington  Av.  NY,  NY  10022.4212)  752-7050. 
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INDUSTRY  EQUIPMENT 


SERVICES 


CIRCULATION  PROMOTION 
_ SERVICES _ 

CIRCUUTION  AND  ACCOUNTING 
Is  your  circulation  out  of  control?  Having  trou¬ 
ble  getting  your  bills  out  on  time? 

Are  you  losing  money  on  classified  ads? 

Cannot  find  out  how  you  are  really  doing? 

The  solution  for  these  problems  and  many  more 
is  NEWSMATE  PRODUCTS  Circulation  and/or 
Accounting,  Editorial  and/or  Classified  ad/ 
billing  software.  Circulation  handles  sub¬ 
scriber/nonsubscribers,  generates  ABC  and 
many  other  reports,  carrier  bill  et  cetera. 
Accounting  handles  account  receivables,  pay¬ 
ables,  doubling,  general  ledger  and  inventory. 
Complete  front  end  system  with  your  choice  of 
output.  Equipment  serviced  nationwide.  For 
more  information  call  317-831-0159,  or  write 
to  NEWSMATE  PRODUCTS  INC.,  Donna  Ken¬ 
dall,  PO  Box  72  Zionsville  IN  46077. 

CIRCULATION  SERVICES  ] 

ATTENTION  CIRCULATORS  OR  PUBLISHERS  ! 
Usinga  high  quality  sales  organization  makes  a  I 
real  difference — tetter  retention  at  a  lower  | 
cost.CamptellandAssociatescanprovideyour  | 
circulation  department  with  the  volume  of  qual¬ 
ity  new  customers  you  want  at  a  reasonable 
price.  For  more  information  call  or  write  Camp-  ; 
bell  and  Associates,  3864  Center  Rd,  #10C,  ' 
Brunswick  OH  44212;  (216)  225-7440. 


BAIIIDlflEMT  EQUIPMENT  a  SUPPLIES 

EUUIKMENT  computer  software 

IBC  BILLING  SOFTWARE 

I  Prints  journals,  bills,  aging  and  sales  analysis. 

Calculates  rates  and  month-end  discounts. 

I  Many  months  of  previous  detail  of  activity  on- 
I  line.  Designed  by  a  publisher  for  use  in  his 
i  office  by  totally  non-computer  personnel.  Runs 
O'*  *’*<*'<)  Sfiack  Model  II  or  16  -  hard  disk 
CAMERA  A  DARKROOM  version  will  hold  "years "  of  detail.  Softwarecan 

be  leased  for  under  $1M  per  month.  Call  or 
AGFA  Gvt.  RPS  20x24  Superautomatic,  write  for  sample  reports.  Publisher  Control  Sys- 


CAMERA  A  DARKROOM 


$4750;  Brown  Caravel  Camera  19x23  Oelux!  I  terns,  Steve  Kuckuk,  PO  Box  476,  Shawano  Wl 

$2500;  Kenro  20x24  Vertical.  $1250.  54166:  (715)  526-6188. _ 

Guaranteed  Bob  Weber,  (216)  831-0480.  E&P  CLASSIFIEDS 

Chemco  Pager  camera  complete  with  film  PRODUCE  JOBS 

transport,  porUble  darkroom  and  Log  E  pro-  FOR  NEWSPAPER  PEOPLE 

cessor,  model  LD-25.  All  equipment  in  perfect  _ 

running  condition.  Price  is  $18,000  as  is,  - 

where  is.  For  information,  call  Edward  R  Padilla  f'nuDI  ITCroc 

(216)  623-6700,  The  Cleveland  Press,  901  _ wmruiens 

Lakeside  AV,  Cleveland  OH  44114.  COMPUSCAN  170  OCRs; 

CHEMCO  NEWSPAPER  II  cameras.  (2  Units 

available)  Both  from  letterpress  operation,  W'Chita  Eagle-Beacon,  (316)  268-6319, 

price  to  liquidate.  Contact  Frank  Fruciano,  .'irj'cvcTru  o  Kvm  ->07.1  n,..  c... 
(602)  267*9519.  dYSTcM  3*5410.  2  3741  Data  Stat 


COMPUTERS 


COMPUSCAN  170  OCRs: 
Three  available.  Keith  Mum 


SQUeeze  Lenses,  new  and  trade  ins.  I 

Manufacturer/Specialists  since  1968  i 

New,  super  designs  surpass  all  I 

VARIABLE  OR  FIXED,  2  to  25%  i 

CK  Optical  (213)  372-0372  i 

Box  1067.  Redondo  Beach  CA  90278  j 

We  move  machinery!  I 

EAP  CLASSIFIEDS 
(212)  752-7053 


CIRCULATION  SUPPUES  I  CUTLER-HAMMER  conveyors  and  spare  parts. 

j  Also  new  Oabtree  conveyors  and  spare  parts. 
300  K-Matic  Paper  racks.  $300each.  For  more  I  conveyors,  all  sizes 


IBM  SYSTEM  3-5410,  2  3741  Data  Stations. 
5424  Card  unit,  5444  Dual  Disc  Drives.  5203 
Line  PTR — ledger,  payroll,  circulation, 
advertising,  classified,  sales  and  billing 
analysis  software.  $5000  for  all — Call  Dick 
Heppard  (313)  7580480. 

17  TELERAM  TERMINALS 
For  more  information  contact:  R.J.  Ruffino, 
795  Mam  St.  Buffalo  NY  14240:  (716)  855- 
6537. 

MAILROOM 


EQUIPMENT  A  SUPPUES 
_ MAILROOM _ 

SHERIDAN  48P  inserters  with  MS  heads. 
Sheridan  24P  inserter  with  handfly  table. 

New  Sheridan  inserter  spare  parts. 

Folded  edge  first  delivery  systems  for  Sheri¬ 
dan  inserters. 

Muller  227  and  227E  inserters. 

Muller  231  Counter  Stackers. 

Custom  Blit  quarter  foWets  and  rotary  trim¬ 
mers. 

Kansa  inserter  with  4  stations. 

IDAB  440  Counter  Stacker  with  programmable 
keyboard. 

IDAB  shrink  wrap. 

Ferag  H-500  and  HS-80  Counter  Stacker  — 
fac^  rebuilt. 

Sta  Hi  251  and  257  Counter  Stackers. 

Sta  Hi  telescopic  loaders. 

Cutler  Hammer  conveyor,  bottom  wraps  and 
pacers. 

Signode  ML2EE  MLN2A  tying  machines. 

Yale  and  C&D  pallet  Jacks. 

I  All  equipment  in  excellent  condition  and  avail¬ 
able  immediately.  Mechanical  installation 
I  service  also  provided.  We  will  purchase  mail- 
I  room  equipment  and  complete  mailrooms. 
Graphic  Management  Associates.  Inc 
New^per  Mailroom  Systems  Division 
11  Mam  St.  Southboro  MA  01772 
(617)  481-8562 

viv' 


information  contact  R.J.  Ruffino,  795  Main 

St,  Buffalo  NY  14240;  (716)  855-6537.  Sta-Hi  251  stack^ 

Cutler  Hammer,  stackers 
Baldwin  (Xkmt-O-Veyors  104A's 


DICK  LEVIS  provides  the  finest  telephone  sales  St.  Buffalo  NY  14240;  (716)  855-6537 
and  oaid  in  advance  crew  orders  in  the  industry! 

Call  me  at  (201)  772-7(W2  for  action! 

DAILY  WITH  7000  circulation  ready  to  start  Vf%l  I  f'AM  DCT 
TMC.  Shopper  needs  experienced  professional  iwW  DC  I  V/n 

company  to  set  up  mailing  lists  and  install  test  ,  BAD  f'l  ACCICIBnC 
system.  Apply  Box  5118,  Editor  4  Publisher.  |  C  «  r  ULJADOlrlCUO... 

ED  SAIZMAN  builds  circulation.  Specializing  i  *3**®  VOUr  used  press,  hard- 
in  telephone  and  crew  sales;  analysis,  i  ware  (or  software)  that's  been  sit- 
development  and  estobii^jng  in-house  pro-  ,  ting  idly  by,  and  put  it  back  into 
grams.  Call  (703)  955-2638.  pri^uction! 

- —  I  Perhaps  you  can't  use  that  par- 

MAR KET! NG  PAPERS  for  the  80  S  to  survive  |  tt^iilnr  AMiiiininAnf  hut  wa'II 

through  the  90  s  and  beyond.  From  carrier  to  equipment  .  .  Put  we  II 

mail  with  expertise  in  .  .  .Renewal  systems  in  bet  you  could  Sure  use  the  space 
advance  carrier  and  mail  pro-  it  occupies, 
grams  .  .  .Phone  and  crew  solicita¬ 
tions  .  .  .  Voluntary  paid  and  other  conver-  Consider  the  dozens,  perhaps 
Sion  programs  .  .  .^omotions  single  cow  hundreds  Of  square  feet  being 
sales.MBOandTinanciaiman'l  ,  ..  .  ^ .  .  . 

agemer^t  .  .  .Personnel  development  and  'OSt  in  storage  Ot  unused  equip* 

specialized  training  ...  and  much,  much  ment.  Now  look  at  the  space 

™Sll  Kevin  S.  Pappert,  (313)  683-2963  ““.I  ^,'1® 

Circulation  Consultant  for  Newspapers  equipment  on  this  page!  Space  IS 

_ _ _  money — hundreds  of  dollars 

PROFESSIONAL  TELEPHONE  subscnption  worth  Of  your  space  Can  be 

sales  sennees.  Pay  only  for  results!  Ken  Gage  4  .  ,  .T., 

Associates,  (512)  224-6672.  opened  up  for  as  little  as  $2.80  a 

I-  line  of  our  space!  We'll  put  that 

MARKETING  SERVICES  equipment  back  into  production 

i  tor  you  in  someone  else's  plant — 
BUY  THE  BEST  CIRCULATION  TEAM  ood  produce  a  profit  for  you  to 

in  the  industry  for  your  telephone  marketing  .^,1 
Don  White/Bob  Giamtelluca,  (716)  688-4162  tjoot. 

_  E&P  CLASSIFIEDS 

JOIN  OUR  CONTRACT  (212)  752-7050 


development  and  establishing  in-house  pro¬ 
grams.  Call  (703)  955-2638. 


MARKaiNG  PAPERS  for  the  BO's  to  survive  ' 
through  the  90's  and  beyond.  From  carrier  to 
mail  with  expertise  in  .  .  .Renewal  systems  in 
advance  carrier  and  mail  pro¬ 
grams  .  .  .Phone  and  crew  solicita¬ 
tions  .  .  .  Voluntary  paid  and  other  conver¬ 
sion  programs  .  .  .Promotions,  single  copy 
sales,  MBO  and  financial  man-i 
agement  .  .  .Personnel  development  and 
specialized  training  .  .  .  and  much,  much 
more. 

Call  Kevin  S.  Pappert.  (313)  683-2963 
Circulation  Consultant  for  Newspapers 

PROFESSIONAL  TELEPHONE  subscnption 
sales  sen/ices.  Pay  only  for  results!  Ken  Gage  4 
Associates,  (512)  224-^72. 

MARKETING  SERVICES 

- 1 

BUY  THE  BEST  CIRCULATION  TEAM 
in  the  industry  for  your  telephone  marketing 
Don  White/Bob  Giamtelluca.  (716)  688-4162 


JOIN  OUR  CONTRACT 
CREW! 

.  .  .Those  individuals,  com¬ 
panies,  syndicates  that  know  the 
value  of  an  E&P  ad  and  run  with 
us  on  a  regular  basis. 

Whether  it's  1 2. 26  or  52  times  per 
year,  we  produce  business  and 
profit  for  these  people.  We  offer 
you  freedom  to  rotate  your  copy 
within  our  regular  deadline  times, 
monthly  billing  and  the  best 
exposure  in  the  field. 

Reserve  your  place  now,  in  the 
most  effective  classified  market 
in  the  newspaper  industry  _ 

E&P  CLASSIFIEDS 

Rates  on  Request 
(212)  7S2-70S0 


I  Cutler  Hammer  truck  loaders  i 

YOU  CAN  BET  ON  !  ^'TIotTH^ST  STORAGE  4  INDUSTRIES  j 

E&P  CLASSIFIEDS...  j  i2U)  257-75^7 

FERAG  conveying  systems.  2  forwarding  sta- 
To  take  your  used  press,  hard-  tkms.  2  delivery  stations,  like  new.  We  will 

ware  (or  software)  that's  been  sit-  !  _ 

rinn  iHiu  Ku  »  Koz-b.  inin  IPEC,  97  Marquardt  Dt,  Wheeling  IL  60090 

ting  idly  by,  and  put  it  back  into  (312)  459.9700  Telex  20-6766 

production!  |  _ 

!  FOR  SALE.  MULLER-MARTINI  EM-10 
Perhaps  you  can't  use  that  par-  inserting  machine.  Overhauled  by  Muller- 

ticular  equipment  but  we'll  :  Martini  in  1979.  Has  very  low  hours.  Like  new 

bet  you  could  sure  use  the  space  ;  »35.0o6.  Box  50S4.  Editor4 

it  occupies.  1  _ 

GOOD  RECONDITIONED  Cheshire  and  Mag- 
Consider  the  dozens,  perhaps  |  nacraft  labeling  machines  with  single  and  mul- 

hundreds  of  sauare  feet  beina  i  tiwide  label  heads  and  quarter  raiders.  Call 

lost  in  storage  of  unused  equi,? 

ment.  Now  look  at  the  space  _ 

occupied  by  each  single  piece  of  iDAB  1973  CS  202  stacker 

equipment  on  this  page!  Space  is  M^miJm^l^^x'^Vx 

money— hundreds  of  dollars  Minimum  6-^  "  x  9-?/S  " 

worth  of  your  space  can  be  ... 

opened  up  for  as  little  as  $2.80  a  ^^jerry  hopson**  ^  ^ 

line  of  our  space!  We  ll  put  that  rudy  otepka  associates,  ltd. 

equipment  back  into  production  (813)  575-8080 

tor  you  in  someone  else's  plant—  mailroom  TRAYMATIC 

and  produce  a  profit  for  you  to  BUNDLE  CONTROL  system 

txyot!  Ih  1976  the  Cleveland  Press  purcha^  a  Cut- 

ler-Hammer  152  bucket  Traymatic  bundle 
EAP  CLASSIFIEDS  control  system.  This  system  is  designed  for 
ikvw  complex  zoning  in  a  multi-press  operation.  It  is 
/ne  n\  7CO  TARH  complete  with  EDS  electronic  control  with 

l&l&l  fUfc-fUwU  Digital  computer  CPUs.  In  perfect  running  con¬ 

dition.  Paid  over  $1. 100,000  and  will  sell  for 
$125,000  as  is.  where  is.  For  detailed 
information  call  Edward  R  Padilla  .  901  Lake- 
_  side  Ave,  Cleveland  OH  44114,  (216)  623- 

COMPOSING  ROOM  _ 

-  NEWSPAPER  STACKER-106  Countoveyor.Se- 

AM/SET  PUNCH  ASSEMBLIES-  rial  102(X)43,  good  running  condition,  best 
remanufactured  including  punch  block;  offer,callDoug,NewJersey.(201)772-2121. 

$665 -I-  shipping,  insurance  and  trade-in.  _ _ 

Spalholz,  128  Midland  St.  Cold  Spring  Harbor  MULLER  22/  INSERTER 

NY  11724,  (516)  692-8859.  in  kxxI  operating  condition. 

_  Reply  Box  5083.  Editor  4  Publisher. 

MERGANTHALER  202  Linotron,  (4  years  old).  _ 

$24,000  SHERIDAN  STUFFERS  FOR  SALE: 

(415)  873-2640  24-P  with  handfly  delivery. 

_  24-P  with  M.S.  hoppers  and  M.S.  delivery. 

MERGANTHALER  MVP  Keyboard,  with  Dual  48-P  7-into-l  or  3-into-l  double  out. 
Floppy  Disks,  Tape  Punch,  and  8K  Memory.  (4  Professional  installation  in  your  plant;  guaran- 
years  old),  $9500.  (415)  873-2M0.  teed  production. 

_  eXmtact  Jimmy  R  Fox.  Mail  Room  Consultant. 

TWO  VIP  7245-A  3-drum  high  speed  Houston  TX  (713)  468-5827. 

photocomposition  machines.  Now  in  use.  _ 

Available  early  1983.  Call  Allan  or  Tom  Much-  SHERIDAN  72P  or  48P  Hopper  Loaders, 
more  (405)  765-3311.  The  Ponca  City  Okla-  Available  immediately.  Reply  to  Graphic  Man- 
homa  News,  agement  4  Associates,  (617)  481-8562. 


)83.  Call  Allan  or  Tom  Much-  SHERIDAN  72P  or  48P  Hopper  Loaders. 
3311.  The  Ponca  City  Okla-  Available  immediately.  Reply  to  Graphic  Man¬ 
agement  4  Associates,  (617)  481-8562. 


DEADLINE 

CHANGE 


Due  to  the  Christmas  and  New 
Year  Holidays  the  Classified  ad 
deadlines  for  the  December  25 
and  January  1  issues  are: 

Friday 

December  17 
at  12  noon  EST 
and 

Wednesday 
December  22 
at  12  noon  EST 
E&P  CLASSIFIEDS 
(212)  752-7050 

MISCELLANEOUS 

THE  CLEVELAND  PRESS 
2-Argent  Silver  Recovery  units-like  new.  $4(X) 
each. 

1-Tennant  pressroom  steel  brush  floor  cleaner, 

I  $300. 

1-  Kent  floor  scrubber  with  auto  pickup-1  year 
oM.  $1250. 

1-  Wilshire  self  propelled  parking  lot  cleaner 
18HP.  $2500. 

Complete  power  center  for  computer  room.  400 
amp.  240V  with  5  isolation  transformers.  New 
price  was  $25,000  and  will  sell  for  5,0(X)  as  is. 
where  is. 

2- Ross  4  White  truck  washers  12  ft  high-paid 
$30.(XX)  new  price  $25(X)  as  is.  where  is. 
l-Gifford-Wood  newsprint  roll  conveyor-500  ft 
long,  2/15HP,  1-7VSHP  drive  with  auto  kick¬ 
er— $5000  as  is,  where  is. 

48-Wellington  newsprint  cards-new  wheels. 
$50  each. 

Call  Edward  Padilla.  The  Cleveland  Press, 
(213)  623-6700,  901  Lakeside  Av.  Cleveland 
OH  44114. 

_ NEWSPRINT _ 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  4  Paper  Corp 
3305  W  Warner.  Santa  Ana  CA  92704 
(714)  556-7130 


PHOTOTYPESETTING 

CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


EDITOR  &  PUBLISHER  for  December  11,  1982 


EQUIPMENT  &  SUPPLIES 

- —  t 

EQUIPMENT  &  SUPPLIES  j 

EQUIPMENT  &  SUPPLIES 

EQUIPMENT  A  SUPPLIES 

PHOTOTYPESETTING  \ 

PHOTOTYPESETTING  | 

PHOTOTYPESETTING 

PRESSES 

AM.  COMPUGRAPHIC  TYPESETTERS.  Buy  & 
Sell.  10%  commission.  Reconditioned  models 
available.  WSI.  (216)  729-2858. 

ADVANTAGE  I.  used6  months.  $17,500;  MOT 
350.  $2750:  Edit  1750.  $2500:  CG  FDR.  nev¬ 
er  used.  $1350.  Bob  Weber.  (216)831-04B0. 


FRIDEN  tape  leed  machine 
Serial  •12-8262.  Volts:  115.  AMPS:  1.2 
•0  cycles 

TYPEdETTINa  MACHINE  AKI 

Automike  CIT.70B 
Serial  *0301  101  29051 
117  Volts.  60H2.  2  AMPS 
BESELER  ENLARGER  Model  45M 
Serial  «EN2541;  115  Volts  AC  DC 
75  or  ISO  watts;  No.  211  or  212  lamp 
MODEL  PM  73  OF  Paperman  Quarter— 
Folder  Collater 
BROWN  A  WILSON.  INC. 

P.O.  BOX  G-1 
C/  RMEL.  CA  93921 
CON  .'ACT  BILL  BROWN 
(408)624  0162 


COMPUGRAPHIC  TYPESEHERS 
Edit  7500  LR.  $7850.  Edit  7500  HR.  $8000. 
Edit  7700  LR.  $9950.  Edit  7700  HR. 
$10,500.  Edit  2750.  $4750.  Edit  275011  with 
ICI.  $8000.  CG  8600  with  25  fonts.  $36,000. 
MCS  8400  lease.  WSI.  (216)  729-2858. 


EDIT  7500HR.  Spare  Parts  Kit.  S-Processor. 
$9750:  Comp  IVB  HR.  $5350:  Comp  IVA  HR. 
Fonts.  S-Prorassor.  $35(X):  Comp  II.  8  strips 
(supported).  $2250.  Bob  Weber.  (216)  831- 


FOR  SALE 

1-7900  Universal:  1-Editwriter  2750  II:  1- 
Editwriter  Preview:  19  disc.  3  program  discs, 
dual  disc  option  for  2750 II.  spare  parts  kit  for 
7900  Universal.  Contact  Mike  Bell  (701)  662- 
2127. 

HARRIS  2200  VDT's.  Immediate  delivery. 
(201)  265-2448.  Call  between  12  and  6  PM. 

HARRIS  ll(X)'s(2)-Both  in  working  condition. 
Spare  parts.  Make  an  offer.  Call  Craig  Pollard. 
(201)  774-7000.  Ext.  436. 

LINOTRON  505-TCs. 

Two  available.  Keith  Murray. 

Wichita  Eagle-Beacon.  (316)  268-6319 

PAPER  TAPE  READER-Enters  tape  into  Ck)m- 

Kic  U.T.S.  system.  Contact  G.T.  Camp- 
jus  Press.  Owosso  Ml  48867.  Phone 
(517)  725-5136. 

QUADRITEK  1200.  processor.  14  fonts, 
paper,  chemistry.  Assume  installment  pur¬ 
chase  agreement  with  no  down  payment.  (307) 
745-5165. 

2-Talstar.  G.A.  1830  computers  with  4  CDC  20 
MB  drives.  2-600  LPM  Data  Product  Printers. 
20  disk  packs.  $5000.  Edward  R  Padilla.  The 
Cleveland  Press.  901  Lakeside  Av.  Cleveland 
OH  44114.  (213)623-6700. 


WANTED  MK3  or  MK5  Pacesetters  in  running  2  TYPESETTERS  APS  5  U's.  Upgradeable  for 
condition.  Will  pay  cash.  Phone  (707)  226-  rapKics.  Fw  rnore  'nJ^™horj  contact:  R.J. 
3711.  Ask  for  vTr.  Stabler  or  D.  Church.  Iv'A'I’S'cZ  14240: 

l/lo)  ODD*OOo/. 


CompuWriter 
owners  are  lucky... 
They  own  half  of  a 
microCOMPOSER 
system! 

microCOMPOSER  gives  you  com¬ 
puterized  typesetting  plus  a  bus¬ 
iness  computer.  Total  control, 
total  versahlity.  You  won't  want 
less  You  don't  need  to  spend 
more  Your  CompuWriter  is  not 
obsolete,  only  the  way  you've 
been  using  it  is. 

Let  us  change  all  that 

Cybertaxt  Corporation 
Box  860  Areata.  CA  9552 1 
707-822  7079 


USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales  Ckimmission. 
We  remove  the  risk  when  buying  or  selling  be¬ 
tween  individuals. 

Bob  Weber  (216)  831-0480 
Cameras . Platemakers . 


COMPLETE  TYPESHOPequipment  available  in 
January  1983.  Phasing  out  second  generation 
to  new  equipment.  Move  it  in.  set  up  shop  and 
start  producing  a  profit  the  first  day.  CG 
Unisetter  LR  160  faces.  2  MOT-350  mini  disc 
terminals  and  reader.  1-3016.  1-3208  Vari 
systems  counting  key  boards  with  program 
I  width  values  for  all  faces.  CG  7200  headliner 
48  faces.  All  in  good  working  condition,  most 
were  under  service  contract  since  new.  Many 
good  years  left  at  a  fraction  of  the  cost  of  new 
equipment.  DAVIS  TYPOGRAPHICS.  1001 
West  10th.  Amarillo  TX  79101.  (806)  374- 
5287. 


Now  British  pound  is  cheaper, 
2  presses  stored  in  U.S.A. 
become  more  attractive . . . 


Goss  MKl  Headliner  Press 

A80  Frames  23^/i6''  cut-off 
17  Units  3  Double  2:1  Uniflow  Folders 
4  Double  Colour  Decks 
Cline  Pasters  and  Main  Drive 

Goss  Mkl  Headliner  Unit 

A80  Frames  23^/i6"  cut-off 
6  Units  with  Cline  Pasters 


Immediate  delivery  from  store 


Phone  Don  Elston,  011441353  5995 
Telex:  884243 


CG  8600  with  25  fonts.  $36.IXX).  Videosetter 
Universal.  $16,000.  MDT  350.  $3350, 
Advantage.  $16,000.  Unified  Composer, 
$3250.  DEK.  $1750,  Unisetter  LR,  $5450. 
Unisetter  HR,  $6950,  Pacesetter  Mark  IV, 
$5000.  ACM  9000.  $1500,  WSI,  (216)  729- 
2858. 

CG  MDT  350.  2  with  stands.  $2750  each. 
Trendsetter  812/8000,  $9000.  Compukwick 
Processor,  $200.  Spare  parts  kit  for  trendset¬ 
ter,  $1000.  5  film  strips,  $5(X).  Waxtec  model 
17,  $300.  Brown  (travel  Camera  20x24  with 
lights,  $30(X).  CG  PMT  processor.  $300.  Dar¬ 
kroom  sink  and  miscellaneous  equipment, 
$1000.  2  light  tables  and  2  paste-up  tables 
also  available.  Alpha  Micro  Computer  system 
with  full  businessaccounting  software.  $1200. 
(408)  663-3000. 

_ PLATEMAKING _ 

2  LETTERFLEX  290A  with  all  associated 
punch  bend  and  trim  equipment.  For  more 
information  contact:  R.J.  Ruffino,  795  Main 
St,  Buffalo  NY  14240:  (716)  855-6300, 


PRESS  CONVERSIONS 

GOSS  MARK  I  8,  22^4"  cutoff.  82"  wide. 
Available  November,  1982. 

Goss  Mark  I,  16  Goss  units  23  9/16  A  80  and 
82,  12  Mark  I  Goss  units  22  Vx  A  80,  8  half 
decks  A  80  and  82, 6  color  humps  A  ^  and  82, 
4  2:1  folders  inverted  and  regular  23  9/16,  2 
2:1  folders  regular  22  Vx,  6  (xoss  auto-pasters, 
20  Wood  reel  stands,  2  balloon  former 
assemblies,  4  double  width  portable  ink  foun¬ 
tains.  Many  other  parts  available.  Reverse  gear¬ 
ing  assemblies  available.  22  Vx  B  23  9/16 

PRESS  CONVERSIONS 
OFFSET  AND  ANILOX 
INSTALLATIONS 
PRESS  REMOVAL 
HEATED  STORAGE  AVAILABLE 

Please  call  Mr  Headliner,  Printing  Press  Ser¬ 
vices  Inc,  E  34th  St,  Cleveland  OH:  (216)  883- 
8724. 

UK  factory  phone  011-44-772-797050. 


LETTERFLEX  PLATEROOM  DEPARTMENT 
In  1981  the  Cleveland  Press  purchased  2  let- 
terf  lex  PR  1 20  platemakers,  2  K4F  punch  bend 
and  trim  semi-automatic  machines,  and  a  com¬ 
plete  manual  backup  punch  bend  and  trim  with 
100  foot  Hall  Plate  conveyor  2  pressroom. 
This  entire  plateroom  system  is  in  perfect  con¬ 
dition  and  is  for  sale  at  a  tremendous  savings. 
For  information  call  or  write  Edward  R  Padilla, 
The  Cleveland  Press,  901  Lakeside  Av,  Cleve¬ 
land  OH  44114  (216)  623-6700. 


ALMOST  NEW  Goss  4-unit  Community,  SC  fol¬ 
der,  A-1  condition,  substantial  saving,  will 
install.  PO  Box  5^,  Pawleys  Island  SC  29585. 


2iy4"  CUTOFF  HEATSET  PRESS 

HarrisN12(X),  21*/x"cutoff  by40*/5"  5units, 
collect/non-collect  folder,  2  MEG  pasters  and 
Overly  14  foot  2  pass  dryer  chills  (New  1981). 
Excellent  press  for  square  tab  and  HeatSet 
circular. 

Harris  845,  8  units  (New,  approximately 
1981),  2  folders.  Angle  Bar  Nest  with  bay  win¬ 
dow,  4  Butler  pasters  (1800  FPM  data  mat 
controls).  Available  immediately  at  less  than 
half  new  price. 

IPEC,  INC,  97  Marquardt  Drive,  Wheeling  IL 
60090,  (312)  459-9700.  Telex  20-6766. 


COMMUNITY  Oil  Bath  add-on  unit,  1969 

2  to  8  unit  V15A  with  JF15  folder,  mid  to  late 
70’s  mfg 

Harris  Vl5A  add-on  units,  mid  to  late  70's  mfg 
1  to  3  unit  News  King  with  KJ4,  reconditioned 

3  to  5  unit  News  King  with  KJ6,  reconditioned 
3  to  5  unit  News  King  with  KJ8  and  upper 
former 

New  King  add-on  units 

Offered  Exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr,  PO  Box  15999  . 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 


To  answer  box  number  ads  in 

EDITOR 
&  PUBLISHER 

Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor  & 
Publisher,  575  Lexington  Av, 
New  York,  NY  10022.  Please 
be  selective  in  the  number  of 
clips  submitted  in  response 
to  an  ad.  Include  only  materi¬ 
al  which  can  be  forwarded  in 
a  large  manilla  envelope. 


COMBINATION  F0LDER-22Vxx38  ATF  Folder 
to  produce  excellent  quality  Digest.  Tabloid 
and  Quarterfolded  products  on  an  Urbanite  Pre¬ 
ss— Len  Thomas  (313)  921-4560. 


MODERN  PRESS 
DRIVE 
CONTROLS 

for  5  or  6  unit  Newspaper 
Press.  Factory  recon¬ 
ditioned,  modified, 
make-over,  repair.  Res¬ 
tore  to  a  good  or  satisfac¬ 
tory  condition.  New  fac¬ 
tory  WARRANTY,  one 
(1)  year  from  start-up  or 
eighteen  (18)  months 
from  delivery.  Savings 
about  50%  new  equip¬ 
ment.  Write  for  particu¬ 
lars. 

WNMA-INC 
Post  Office  Box  5258 
San  Mateo,  CA  94402 


GOSS  URBANITE  PRESS 
7  unit  Goss  Urbanite  press  with  two  folders, 
recently  reconditioned,  available  for 
immediate  delivery. 

Urbanite  units  available  which  can  be  offered 
stacked  or  floor  position,  complete  with  roll 
arms. 

Urbanite  folders  complete  with  upper  former 
and  drive. 

Offered  exclusively  by 
INUND  NEWSPAPER  MACHINERY  CORP 
105th  &  Sante  Fe  Dr.  PO  Box  15999 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  4-2362 


^  r  GOSS  SC.  8  units.  1979. 

rvew  tac-  Community.  4  units,  grease 

Community  add-on  units.  1965-78. 
dll,  one  sc  folders,  also  upper  former 
Suburban  1500.  7  units 
:art-up  or  Urbanite.  6  units.  1975. 

,  Urbanite.  4  units.  3-color  unit, 

m  O  n  t  n  8  urbanite  add-on  units.  3-color  unit. 

.  Metro,  ‘i  units. 

savings  HARRIS  VI 5  A.  6  units.  4  circumferential 
V15  A.  3  units.  1975. 

W  equip-  V15  A  add-on  units:  ductor.  continuous. 

.  V25.  4  units.  1978. 

r  particu-  V25.  8  units.  1977. 

Folders:  JFl.  JF4.  JFIO.  JF25. 

845.  4  units.  1975. 

NEWS  KING.  6  units.  1971. 

COCO  ONE  Corporation 

[»X  1320  Briarwood  Industrial  Ct.  NE 

i  94402  Atlanta  GA  30329 

(404)  321-3992  Telex  700563 
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EQUIPMENT  &  SUPPLIES 
_ PRESSES 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


4  unit  Harris  Cottrell  Vanguard,  with 
folder,  running,  call  John  Newman.  (816)  756- 
3350. 


HARRIS  845,  8  units  1982-1978  vintage.  8 
Martin  splicers.  2  folders.  22^4".  Like  new. 
Available  immediately. 

7  unit  Community,  2  folders.  1975 

4  unit  Goss  Community  (grease) 

5  unit  Harris  V22.  RBI  folder 
Vanguard  V-15,  4  and  5  units 

Urbanite.  3  units  plus  3<olor  unit  1980-folder 
and  Butlers. 

BELL-CAMP  INC 
Box  97 

Elmwood  Park  Nj  07407 
(201)  796-8442  Telex  130326 


HARRIS  48P 

Very  good  condition.  Phone 
(201)  538-2000,  ext.  369. 


2  Martin  Pasters,  1979  rated  1200  FPM. 

Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  Urbanite  V*  folders. 

Goss  Urbanite  folders  and  units. 

Goss  Urbanite  1000  series,  Vi  folder. 

3  3oss  Urbanite  1000  series  units. 

Goss  4,  6,  8-position  roll  stand. 

Goss  1500  series,  4  units,  1975. 

Goss  Community,  3  unit  press,  1978. 

Goss  Urbanite.  10  units.  1980. 

Gregg  flying  imprinter  22  ^4",  45  Vi". 

Fincor  motor  and  controls. 

Harris  V-15A,  add-on  units,  1977. 

Harris  V-25,  Vt  and  Vi  folder  JF-1. 

Harris  845  add-on  units. 

Harris  845,  22^4,  8  units,  1973. 

Harris  845,  6  units.  22^4". 

Harris  V-25,  8  units,  1978. 

3  Butier  pasters.  1600  FPM,  1975. 

Color  King  presses  and  units. 

Harris  V-25,  4  units,  1978. 

Ck)unt-0-Veyors  Model  106. 

2  Cary  Silicone  applicators. 

1  King  Press  Book  Former. 

1  Newsking  unit. 

WILL  SELL  COMPLETE  PRESSES  OR  ANY 
COMPONENTS  SEPARATELY. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

I  PEC,  INC 

97  Marquardt  Or 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


NORTHEAST  INDUSTRIES  is  offering  36  units 
of  Hoe  Color  (kynvertible  and  6  folders  as  com¬ 
plete  presses  or  parts. 

(213)  257-7557 


PRE-OWNED  WEB  PRESSES 
4-Suburban  900  series 
4-Suburban  1000  series 
>  4-Suburban  1500  series 
Suburban  combination  folder  with  balloon 
former.  Community  unit  1971. 

KJ6  '/7-quarter  folder  with  balloon  former. 
Count-O-Veyor  model  106. 

Add-on  components  for  Goss.  Harris  and  King 
presses. 

Alt  machines  can  be  seen  in  operation  and  are 
available  for  immediate  delivery.  Call  or  write 
for  our  Turnkey  installation  price. 

OFFSET  WEB  SALES,  INC. 

PO  BOX  211 
MARYSVILLE  WA  98270 
(206)  653-2519 


2  UNIT  GOSS  Community,  grease,  no  sidelay. 
15  HP  drive,  community  folder.  Priced  for 
immediate  sale.  As  isor  installed.  Phone  (707) 
226-3711,  ext.  249  or  248. 

PRESS  REMOVAL  AND  INSTALLATION  ! 
Service  work  done  on 
Single  width  web  offset  presses 
National  Newspaper  Machinery,  Inc 
John  Dean,  (816)  796-9600 


ROYAL  ZENITH  Polygraph  4  unit  Web  Offset 
Press,  17^"x24'/7"  wide,  with  2  Roll  Stands, 
Folder,  Sheeter,  $34,500.  (415)  873-2640. 


REBUILT  URBANITE  UNITS 

1 .  Individual  components  or  complete  presses. 

2.  Units  are  stripped  down  to  the  side  frames 
and  restored  to  like  new  condition. 

3.  Cost  is  approximately  half  of  replacement 
price. 

4.  Exchange  program  available  to  minimize 
down  time. 

5.  Inquire  for  pictures  and  brochures. 

IPEC,  INC,  97  Marquardt  Drive,  Wheeling  IL 
60090,  (312)  459-9700,  Telex  20-6766. 


WE  HAVE  IN  ST0R,'*GE;  Spare  parts  for  Hoe, 
Scott.  Goss  and  Wood  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
5  units  Econ-O-Web  press 
Hoe  Skip  Slitters 

8  units  of  Urbanite,  folder  and  balloon 
Press  #592 

12  Wood  electra  tab  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  STORAGE 
AND  INDUSTRIES.  INC. 

(213)  257-7557 


The  Cleveland  Press  ceased  operations  in  June 
1982.  It  has  for  sale  32  units,  16  color  decks 
« nd  8  folders  of  23-9/16"  Hoe  color  convertible 
Presses.  These  presses  were  rebuilt  in  19M 
and  are  geared  for  52,5(X)  PPH.  They  were 
converted  in  1981  to  new  Letterflex.  KiF 
shims  and  lockups.  The  web  numbers  are  ' 
2976-2981. 

We  will  sell  the  entire  pressroom  for  a  dis¬ 
mantled,  skidded  and  delivered  price  for 
$1,800,000. 

We  will  also  sell  4  individual  8  unit,  4  deck. two 
folder  presses  for  a  dismantled,  skidded  and 
delivered  price  of  $500,000  per  8  unit  press. 
The  price  also  includes  spare  parts,  rollers.ect. 
For  detailed  information  Call  the  Cleveland 
Press  (216)  623-6700,  Edward  R  Padilla,  901 
Lakeside  Ave  ,  Cleveland  OH  44114. 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condition. 
Callcollect  Herb  (201)289-7900.  AMS.  1290 
Central  Av,  Hillside  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  1983,  Editor  &  Publisher. 


I  WANT  your  old  press  units  and  folders  for 
scrap  value  or  less.  We  will  dismantle  and  re¬ 
move  them.  Moore.  RT.  15.  Box  400,  Tyler  TX 
75707. 


UTE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 


VARI-TYPER  in  operable  condition.  State  cost, 
model  number  and  where  it  can  be  seen  (Zone 
2).  Box  5093,  Editor  &  Publisher. 

HELP 

WANTED 


ACADEMIC 


THE  UNIVERSITY  OF  ILLINOIS  is  seeking  ap¬ 
plications  for  the  position  of  Assistant- 
Associate  Professor  of  Communications  to 
teach  history  of  communications.  Master's 
degree  required.  Ph  D.  preferable.  Salary  open, 
position  permanent .  I  n  order  to  receive  ful  I  con¬ 
sideration,  apply  by  January  15.  1983.  Write. 
Professor  James  W.  Carey,  Dean.  College  of 
Communications.  University  of  Illinois,  119 
Gregory  Hall,  810  S  Wright  Street.  Urbana  IL 
61801.  (217)  333-2350.  Appointment  effec¬ 
tive:  August  21,  1983.  AA/EOE. 

I  THIRD  LARGEST  communications  department 
in  country  seeks  7  faculty  members  for  1983. 
One  tenure-track  position  each  in  advertising, 
photojournalism,  and  public  relations.  Four 
I  lecture  positions  from  among  areas  of  advertis- 
•  ing,  photojournalism,  print  journalism,  public 
'  relations,  radio-television-film.  PhD  for  tenure- 
track  slots.  Master's  and  professional 
experience  for  lecturer  positions.  Salary  range. 
$19,()00-$26,()00  for  10  months.  Vita  and 
three  letters  of  recommendation  by  January  15. 
1983  to  Dr.  Dean  Mills,  Vice  Chairman,  Dept  of 
Communications.  California  State  University, 
Fullerton  CA  92634. 

Equal  Opportunity/Affirmative  Action  Employer 
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ASSISTANT  PROFESSOR  with  strong  news  I 
orientation  to  teach  reporting  and  editing  in 
news-ed  sequence  and  lecture  courses  in  re¬ 
lated  areas  such  as  law.  history,  and/or  media 
and  society.  Candidates  should  have  sub¬ 
stantial  professional  news  media  experience.  | 
ability  to  teach  effectively,  and  a  specific  i 
research  interest.  PhD  strongly  preferred; 
master's  required.  Tenure-track  position 
bMins  August  20, 1983.  subject  to  budgeting. 
Salary  to  $21.(X)0.  depending  on  experience 
and  background.  Apply  by  February  15  tO:  Con¬ 
rad  Smith,  Search  Committee.  Technical  Jour¬ 
nalism  Department.  (X>lorado  State  University, 
Fort  Collins  CO  80523.  CSU  is  EO/AA 
employer.  EO  office;  314  Student  Services,  i 


BROADCAST  JOURNALISM— The  Journalism 
Department  at  Ohio  Wesleyan  University  is 
seeking  instructor  or  assistant  professor  for  new  | 
tenure-track  position.  Experience  in  broadcast  I 
journalism  required,  television  preferred.  Mast-  | 
ers  degree  required,  doctoral  preferred.  Ability 
and  interest  in  teaching  undergraduates  a 
must,  as  is  commitment  to  liberal  arts  educa¬ 
tion.  Responsibilities:  teach  basic  and  adv¬ 
anced  broadcast  journalism  courses,  develop 
and  advise  broadcast  laboratory,  teach 
introductory  journalism  course.  Possibility  of 
developing  courses  in  other  areas  of  expertise. 
Nationally  known  department  has  about  50  ma¬ 
jors.  an  independent  student  newspaper,  a  10- 
watt  FM  radio  station,  access  to  local  cable 
television  facilities,  ^lary  about  $16,000- 
$22,000  for  9  months,  depending  upon  quali¬ 
fications.  Position  begins  September  19to. 
Send  resume,  references,  college  transcripts 
by  January  31.  1983  to: 

Verne  Edwards,  Chairman 
Department  of  Journalism 
Ohio  Wesleyan  University  I 

Delaware.  Ohio  43015 

Ohio  Wesleyan  University  is  an  EO/AA  ' 
Employer.  I 

CENTRAL  MISSOURI  STATE  UNIVERSITY  i 
invites  applicants  for  three  positions;  Septem-  I 
ber,  1983  appointment,  budget  contingency  | 
(June  possible). 

PUBLIC  RELATIONS.  Teach  Intro  to  PR. 
publicity,  advertising,  case  studies. 
JOURNALISM.  Teach  news  reporting,  copy¬ 
editing  and  layout,  school  publications,  photo-  ' 
journalism. 

Both  positions  at  assistant  or  associate  pro¬ 
fessor  rank,  tenure-track;  doctorate  preferred  ' 
(required  for  tenure).  Salary  dependent  on  rank  < 
and  experience.  I 

JOURNALISM,  SUPERVISOR  OF  CAMPUS  I 
LABORATORY  NEWSPAPER.  Teach  half-load,  i 
Masters  amd  experience  required.  Instructor  I 
rank;  salary  depends  on  rank  and  experience.  ! 
Send  resume,  four  references:  Chair,  j 
Department  of  Mass  Communication.  Central 
Missouri  State  University.  Warrensburg,  Mis¬ 
souri  64093.  Equal  opportunity,  affirmative 
action  employer.  Application  deadline  March 
1.  1983. 


CHAIRPERSON/DEPARTMENT  OF  JOURNAL¬ 
ISM.  Starting  with  the  Fall  1983  Semester. 
Department  has  5  full-time,  5  part-time  faculty 
and  approximately  2(X)  majors.  Department 
Chairman  will  usually  teach  two  news  reporting 
courses  each  semester  in  addition  to  advising 
and  administrative  duties.  Teaching  back- 
I  ground  and  extensive  experience  in  news 
(broadcast  or  print)  required.  PhD  and  academ¬ 
ic  ^ministrative  experience  preferred.  Salary 
and  rank  negotiable.  Send  current  resume  and 
3  letters  of  recommendation  by  January  17, 
1983  tO:  Jack  M.  Thompson.  Chairman, 
Search  Committee.  Department  of  Journalism, 
I  UNIVERSITY  OF  RHODE  ISLAND.  Kingston. 
I  Rl  02881.  An  Affirmative/Equal  Opportunity 
I  Employer-M/F. 


JOURNALISM.  Assistant  or  associate  pro¬ 
fessor,  tenure  track,  to  teach  public  relations 
and.  as  a  secondary  field,  advertising.  Teaching 
experience.  PhD.  professional  experience 
greatly  preferred.  Salary  open.  Starting  date: 
August  15.  1983.  Send  application,  support¬ 
ing  materials  to  Darwin  Payne,  Chairman, 
Search  Committee.  Center  for  Communication 
Arts.  Southern  Methodist  University.  Dallas  TX 
75275by  January  15.  1983.  SMU  is  an  equal 
opportunity/affirmative  action  employer. 


ASSISTANT  OR  ASSOCIATE 
PROFESSOR,  ADVERTISING 
Will  teach  advertising  skills,  principles  and 
theories  at  graduate  and  undergraduate  levels. 
Must  have  professional  advertising  experience 
and  PhD  or  ABD.  Must  be  active  scholar.  Te¬ 
nure  track  position.  Salary  competitive.  Send 
cover  letter  and  resume  to  Dr.  Eric  Odendahl, 
Personnel  Committee.  Department  of  Journal¬ 
ism,  San  Diego  State  University,  San  Diego  CA 
92182.  by  December  15.  An  Equal 
Opportunity/Atfirmative  Action  Employer. 


ACCOUNTING  MANAGER-With  degree  in 
accounting  operations.  Must  have  com¬ 
prehensive  understanding  of  business  compu¬ 
ter  systems  and  fmanciaT  analysis.  Must  have 
experience  with  general  ledw,  payroll,  pay¬ 
ables  and  accounts  receivable.  To  be  consid¬ 
ered.  please  send  resume  and  references  m 
confidence  to  General  Manager.  New  Jersey 
Herald.  PO  Box  10.  Newton  NJ  07860. 


(X)UNTY  SEAT  DAILY  needs  a  mana^  with 
strengths  in  sales,  shoppers  and  press.  Ideal  for 
a  number  2  looking  for  a  breakthrough.  Must 
have  capacity  and  con«niality  to  guide  a  loyal, 
established  staff.  Send  details  of  your 
experience  and  knowledge.  For  the  right  per¬ 
son,  we  offer  an  exceptional  community,  and  a 
rare  opportunity.  Write  Box  5072.  Editor  & 
Publisher. 


GENERAL  MANAGER  for  5  Long  Island  arts 
antiques  and  financial  and  promotional  back¬ 
ground.  strong  organizer.  Oversee  staff  of  23. 
including  12  salespeople.  Minimum  3  years 
management  experience.  $25,000  salary  arx) 
incentive  bonuses.  Resumes:  25  Glen  Head 
Rd.  Glen  Head  NY  11545. 


NEWSPAPER  ASSOCIATION 
Newspaper  generalist  to  assist  in 
administration  of  regional  association  with 
comprehensive  informational/educational 
function.  Heavy  publications  schedule;  many 
workshops/conventions;  strong  membership 
service  program.  Knowledge  of  newspapers, 
organizational  skills  necessary.  Writing  ability, 
teacher/trainer  background,  personnel 
experience,  association  work  are  skills  that 
would  be  plusses.  Intermediate  level  position. 
Resume  and  salary  expectations  to  Executive 
Committee.  New  England  Newspaper  Associa¬ 
tion,  223  Derby  St,  Salem  MA  01970.  No 
phone  calls,  please  at  this  stage. 


PUBLISHER 

Growing  group  of  newspapers  and  shoppers  in 
Zone  1  seeks  a  publisher  for  four  newspapers 
and  four  shoppers  in  the  poup.  Experience  in 
team  management  required.  Aibility  to  manage 
sales  organization  and  community  newspapers 
that  are  responsive  and  responsible.  Excellent 
benefits,  compensation,  and  opportunity  for 
growth.  Send  complete  resume  to  Box  5046, 
Editor  &  Publisher. 


PUBLISHER 

7500  paid  circulation.  Midwest,  county  seat 
weekly  seeks  publisher.  Send  resumes  to  Box 
5028,  Editor  &  Publisher. 


I  RETAIL  MANAGER 

Due  to  advancement,  a  position  is  now  open  on 
family-owned,  medium  sized  Midwest  daily. 
Requirements  include  strong  and  successful 
retail  ad  sales  experience.  In  addition,  strong 
preference  will  be  given  to  structured  supervis¬ 
ory  experience.  Good  "people  skills"  are  re- 
!  quired.  We  offer  competitive  compensation,  a 
I  healthy  family  environment  and  a  good  oppor¬ 
tunity  for  professional  growth.  )^ly  in  confi- 
I  dence  to  Box  5125,  Editor  &  l^blisher.  All 
I  replies  will  be  acknowledged. 


E  &  P  CLASSIFIEDS 
The  Industry's  Marketplace 
(212)  752-7050 


SECRETARY 

Immediate  opening  for  conscientious 
individual  with  excellent  typing  and  office  skills 
looking  for  diversified  position  in  rapidly  grow¬ 
ing  photo  news  agency.  Congenial  working 
atnvKphere.  Midtown.  (Sood  benefits.  Salary 
negotiable.  Send  resume  to  Box  51 16.  Editor  & 
Publisher. 


WANTED:  MAGAZINE  EXECUTIVE  FOR 
administrative  position.  Must  have  complete 
knowledge  of  operations  in  publishing  maga¬ 
zines.  Excellent  future  with  established  pub¬ 
lisher.  Must  be  willing  to  relocate  to  suburb  of 
Detroit  Ml.  Send  detailed  resume  and  indicate 
minimum  starting  salary.  Reply  to  Box  5108, 
Editor  &  Publisher. 


ADVERTISING 


ARE  YOU  AGGRESSIVE,  growth-oriented  and  $ 
motivated?  I  place  people  in  the  shopper 
industry.  Please  call  or  send  resume  tO:  Dmnis 
Fearing.  Multi-Media  Enterprises.  18533  Bur¬ 
bank.  Ste  144,  Tarzana  CA91356;  (213)  344- 
7177. 


RETAIL  AD  MANAGER 

46,000  circulation  weekly  (Zone  2)  has 
opening  for  aggressive,  promotion-minded 
take-charge  manager.  Excellent  step-up  oppor¬ 
tunity  if  you  are  now  2.  No  "desk  warmer"  iieed 
apply.  Mlary,  bonus,  full  benefit  program. 
I  Write  Box  5()87,  Editor  &  Publisher 


41 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


ADVERTISING  MANAGER 
Award-winning,  twice  weekly,  150.000 
circulation  Florida  newspaper  iss^inga  hi^- 
ly  motivated  person  to  direct  successful  display 
and  classified  sales  teams.  Position  offers  good 
salary  plus  bonus  potential,  as  well  as,  com¬ 
plete  benefits  package.  If  you  are  creative,  have 
a  successful  management  track  record  and  are 
interested  in  career  growth,  we'd  like  to  hear 
from  you.  Please  write  with  background,  salary 
requirements  and  career  goals  to:  Box  5080. 
Editor  &  Publisher. 


RETAIL  AD  MANAGER 

Fast  moving,  growing,  competitive  market, 
needs  an  experienced  motivator,  trainer,  prob¬ 
lem  solver,  creative  seller  to  lead  staff  of  20 
salespeople.  Excellent  salary,  working  con¬ 
ditions,  advancement  opportunities,  location. 
A'l  replies  confidential.  Send  resume  to  Bob 
Bruce,  Fort  Myers  News  Press,  Fort  Myers,  FL 
33902 


ARTIGRAPHICS 


RELIGION  EDITOR  with  experience  reporting 
news  of  religion  wanted  as  a  director  of  a 
National  Church  News  Service.  Equal  Opportu¬ 
nity  Employer.  Apply  to:  Nelson  Price,  Suite 
1370, 475  Riverside  Dr,  New  York  NY  10015. 


REPORTER/EDITOR,  young  but  good,  seeks 
small  or  mid-sized  daily.  Good  at  news  and 
features:  can  squeeze  a  beat.  Creative  yet  hard 
working.  Sharp  copy  editor  with  stronj  head¬ 
line,  layout  skills.  Write  Box  5122,  uitor  & 
Publisher. 


ASSISTANT  TO  THE  DIRECTOR— small  new 
international  print  syndication  sales  office 
based  in  New  York  Ci^  is  looking  for  someone 
who  has  editing  experience  (preferablly  news¬ 
paper  or  magazine),  excellent  administrative 
skills  and  good  phone  manner  for  sales  to  over¬ 
sees  newspapers  and  magazines.  Good  typing 
skills,  a  self-starter  and  an  ability  to  take  charge 
are  mandatory.  Good  future  potential,  excellent 
benefits.  Starting  salary  to  $18,000.  Please 
reply  to  PO  Box  339,  Jamaica  NY  11415. 

An  Equal  Opportunity  Employer 


ADVERTISING/PROMOTION  DIRECTOR 
Aggressive,  nationally  distinguished  weekly  in 
one  of  the  nation's  finest  cities  needs  an 
imaginative,  tested  professional  to  continue 
the  momentum  of  several  years  of  growth.  A 
challenging,  comprehensive  and  demanding 
position,  with  emphasis  on  sales,  promotional 
creativity  and  management  of  a  full-time  staff 
of  4.  Excellent  opportunity  for  a  self<onfident 
individual  ready  for  an  important  job  in  an 
exciting  place  to  live.  Experienced  only,  please. 
Send  letter  of  application  and  resume  to  Box 
5085.  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
NEEDED  for  group  of  deep  south  paid  weekly 
with  TMC.  Must  be  able  to  train  own  staff. 
Experience  required.  Send  salary  requirements 
to  Box  5105,  Editor  &  Publisher. 


ACCOUNT  EXECUTIVES-Progressive  Wyoming 
daily  has  several  openings  for  creative  account 
executives.  The  restructuring  of  our  staff 
because  of  our  new  LPTV  venture  has  created 
these  openings.  Compensation  includes  com¬ 
mission  and  all  company  benefits.  Please  send 
your  resume  and  salary  history  along  with  non- 
returnable  clips  to  Box  5110.  Editor  &  Pub¬ 
lisher. 


ADVERTISING  SALES— Need  a  self-starter 
strong  on  promotions  and  long-term  sales 
growth.  We  publish  2  quality  weeklies  in  an 
attractive  rural  area  2  hours  from  New  York. 
Your  efforts  could  lead  to  management  position 
in  near  future.  Send  resume,  letter  describing 
your  accomplishments  and  salary  requirements 
toR.A.  Bartizek.  The  Lakeville  Journal.  Lakevil¬ 
le  CT  06039.  No  phone  calls  please. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


CLASSIFIED  AD  MANAGER 
Arare  opportunity  to  join  the  management  team 
of  a  modern,  top  50  market  combination  is  now 
open.  The  Dayton  Newspapers  are  looking  for  a 
classified  manager  with  aggressive  sales  ideas 
and  skills  in  handling  a  department  soon  to  be 
completely  on-line.  If  you  are  a  classified  man¬ 
ager  in  a  medium-sized  operation  or  road-block 
in  a  major  market,  this  may  be  an  opportunity 
for  you.  Send  resume  in  complete  confidential¬ 
ity  and  salary  expectations  to:  Retta  Kelley, 
Advertising  Director.  Dayton  Newspapers  Inc, 
4th  &  Ludlow  Sts,  Dayton  OH  45401. 


MAJOR  MARKET  DAILY  MID-ATLANTIC  AREA 
must  be  experienced,  creative,  tough-retail 
sales  responsibility.  Income  negotiable.  Your 
response  kept  in  strictest  confidence.  Rush  full 
details.  Box  5079.  Editor  &  Publisher. 


VERSATILE  ARTIST  who  can  hit  the  ground 
running  needed  by  competitive  Zone  6  daily. 
Must  have  good  knowledge  of  color  and  be  able 
to  handle  mechanicals,  maps,  and  serious  as 
well  as  light  illustrations.  Show  us  what  you  can 
do.  Write  Box  5128,  Editor  &  Publisher. 


CIRCULATION 


OUR  6,000  DAILY  is  growing  faster  than  cur¬ 
rent  circulation  management  can  handle. 
We've  got  an  excellent  salary,  bonus  and 
benefits  for  a  real  pro  who  wants  to  take  on  a 
!  challenge.  Privately-owned,  team-managed 
'  newspaper  that  wants  only  hard-working  people 
!  with  proven  leadership  ability.  If  you're  ready  to 
!  join  a  great  group  of  people  at  one  of  Arkansas' 
I  best  newspapers,  then  send  a  resume  today  to 
I  Box  5084,  Editor  &  Publisher. 


I  CIRCUlA’nON 
:  SALESMANAGER 

I  Join  one  of  New  Jersey’s  most 
prestigious  weekly  newspaper 
groups  located  in  the  suburban 
West/Central  part  of  the  state. 
Our  cument  paid  circulation  is 
over  33,000  (85%  mail,  1 5% 
newstand).  Applicants  should 
have  strong  background  in  cir¬ 
culation  sales/promotion.  Re- 
'  sponsibilities  will  include  plan- 
!  ning,  instituting  and  supervising 
I  the  circulation  sales  effort  for  all 
I  5  newspapers  in  our  group. 

1  We  offer  a  complete  benefit 
I  package  and  incentive  plan.  All 
replies  confidential.  Send  re- 
!  sume,  including  salary  require¬ 
ments  to;  C.  Palmer  Bateman, 
'  Publisher. 

'  Somerset  Press 
'  Newspapers 

{  P.O.Box  699 

I  Somerville,  N J  08876 

Equal  Opportunity  Employer  M/F 


DATA  PROCESSING 


SELF-STARTING  news  feature  writer  for  Zone  6 
who  has  a  natural  inquisitiveness  and  the  gift  of 
conversing  with  anyone.  Basic  reporting  skills 
essential.  Send  vital  information  to  Box  5103, 
Editor  &  Publisher. 


SPORTS  WRITER  for  Rocky  Mountain  resort 
area  weekly  in  Zone  7  is  accepting  resumes. 
Recreational  background  a  plus.  Send  resumes 
to  Box  5109,  Editor  &  Publisher. 


THE  TWIN  CITIES  leading  alternative  weekly  is 
seeking  a  writer  who  stands  apart  from  the 
pack,  an  exertional  reporter  with  exceptional 
writing  flair,  ^nd  resume  and  3  clips  to  Dick 
Dahl,  City  Pages,  Box  8467,  Minneapolis,  MN 

55408. _ 

EDITOR  &  PUBLISHER  classified  ads  pro¬ 
duce  results  like  no  other  publication  in  the 
newspaper  field!  Whether  you  have 
machinery,  supplies,  or  newspapers  to  sell 
(or  buy)— need  a  top  qualified  person  to  fill 
an  opening— or  are  looking  for  just  the  right 
spot  to  advance  your  career — put  an  Editor 
&  Publisher  ad  to  work  for  you.  Call  (212) 
752-7050. 


A  ZONE  2  AM  of  85,000  circulation  in  a  city 
with  Division  1  college  football  and  basketball 
is  seeking  a  desk  person  for  its  sports 
department.  Aside  from  possessing  standard 
desk  skills  and  a  thorough  knowledge  of  sports, 
candidates  must  show  an  ability  to  inspire, 
gl  ide  and  coach  reporters.  This  is  a  job  for  an 
aggressive  editor  with  a  wealth  of  ideas  who 
wants  to  grow  professionally.  Send  credentials, 
clips,  tearsheets  to  Box  5068,  Editor  &  Pub¬ 
lisher. 


ARTS  AND  ENTERTAINMENT  CRITIC 
The  Kansas  City  Star  needs  a  versatile  critic  for 
its  expanded  A&E  staff-someone  capable  of 
reviewing  everything  from  classical  to  country. 
Shakespeare  to  Clint  Eastwood.  Feature  writing 
skills  a  must.  Minimum  two  years  nevrs  or  fea¬ 
ture  experience  on  a  daily  paper.  Send  resume, 
references  and  clips  to: 

Arts  &  Entertainment  Department 
Kansas  City  Star 
1729  Grand  Av 
Kansas  City  MO  64108 


ARTS  COPY  EDITOR 

The  Kansas  City  Star  needs  an  experienced 
copy  editor  to  polish  and  brighten  arts-related 
stories,  plan  and  execute  a  new  weekly 
entertainment  section  and  serve  as  No.  2  on  a 
7-person  A&E  department.  Minimum  four  years 
news  or  feature  experience  on  daily  paper,  with 
at  least  two  of  those  years  on  the  rim.  Supenri- 
sion  experience  helpful:  knowledge  of  arts  pre¬ 
ferred  but  not  vital-good  news  judgement  more 
important.  Send  resume,  references  and  any 
clips  to: 

Arts  and  Entertainment  Department 
Kansas  City  Star 
1729  Grand  Av 
Kansas  City  MO  64108 


DEADLINE 

CHANGE 

Due  to  the  Christmas  and  New 
Year  Holidays  the  Classified  ad 
deadlines  for  the  December  25 
and  January  1  issues  are: 

Friday 

December  17 
at  1 2  noon  EST 
and 

Wednesday 
December  22 
at  12  noon  EST 
E&P  CLASSIFIEDS 
(212)752-7050 
mm-r  m. 


ATEX  SYSTEMS  TECHNICIAN-Growing  nevre- 
paper  on  West  Coast  of  Florida  seeks  Systems 
Technician  experienced  with  ATEX  equipment. 
Associate  Degree  in  electronics  or  equivalent 
two  years  experience  working  on  digital  com¬ 
puters  and  associated  peripherals.  Completed 
training  on  DEC  PDPll,  including  intensive 
unibus  theory,  familiarity  with  magnetic  tape 
drives,  and  moving  head  disk  drives.  Ability  to 
I  use  maintenance  manuals,  block  diagrams, 
;  engineering  drawings,  and  diagnostics  to 
;  analyze,  isolate,  and  repair  problems.  Good 
communication  skills  a  plus.  Reply  with 
resume  and  salary  requirements  to  Box  5063, 
^  Editor  &  Publisher. 


I _ EDITORIAL _ 

I  THE  TIMES  NEWS,  a  24,000  daily  in  Southern 
.  Idaho. is buildingitsappreciationfilesofentry-  j 
level  desk  editors  and  reporter.  Desk  applicants 
I  should  have  at  least  one  year  previous 
!  experience  in  copy  editing,  page  layout,  head- 
I  line  writing  and  wire  news  selection.  Reporter 
I  applicants  should  have  strong  academic  rec¬ 
ords,  previous  experience  and/or  internship. 

;  anddemonstratedabilitytodigandwrite. Send 
I  resumes,  clips  and/or  tearsheets,  and  refer¬ 
ences  to  Stephen  Hartgen,  Managing  Editor, 
Times  News,  Box  548,  Twin  Falls  ID  83301. 


AGGRESSIVE  ILLINOIS  daily  seeks  City  Hall/ 
police  reporter.  Experience  and  Midwest  back¬ 
ground  preferred.  Box  5092,  Editor  &  Pub¬ 
lisher. 


ALERT  COPY  EDITOR  with  sharp  pencil  tor  city 
and  wire  desks.  Requires  headline,  makeup 
skills  and  VDT  experience.  Medium-sized  TX 
daily.  Resume,  work  references  to  Box  5102, 
Editor  &  Publisher. 


WIRE  EDITOR  to  head  up  three-person  desk  at 
quality  15.000  daily  in  Zone  3.  Two  years  desk 
experience  essential.  Send  resume,  tear  sheets 
illustrating  layout  skill  to  Box  5065,  Editor  & 
Publisher. 


EDITORIAL  WRITER 

Medium  size  daily  in  Zone  3.  Box  5095.  Editor 
&  Publisher. 


EDITOR 

Solid  community  daily  in  Texas  needs  capable 
and  experienced  editor.  Interest  in  community 
journalism  and  involvement  a  must. 
Independently  owned  modern  plant  and  facilit¬ 
ies.  attractive  and  growing  area.  Please  send 
resume  and  clips  to  Box  5106.  Editor  &  Pub¬ 
lisher. 


BUSINESS 

REPORTER 

Chain  Store  Age/Supermarket 

Largest  publisher  of  retail  business  publica¬ 
tions  in  the  United  States  has  a  Business 
Reporter  position  available  in  our  New  York  City 
headquarters. 

We  seek  a  candidate  with  business  journalism 
background  and  heavy  writing  experience, 
minimum  5  years,  with  retail  orientation.  Direct 
retail  trade  experience,  reporting  background 
in  Mass  Merchandising  and  knowledge  of  food 
industry  is  preferred  Travel  approximately 


If  you  meet  our  requirements 
send  resume  including  salary  history 
and  requirements  to: 
Personnel  Director 
LEBHAR  FRIEDMAN  INC 
425  Park  Avenue 
New  York,  NY  1(X)22 
An  Equal  Opportunity  Employer  M/F 


BUSINESS  WRITER 

Business  writer  opening  on  200,000  plus 
circulation  daily  in  highly  competitive  Florida 
market.  Business  writing  experience  a  must. 
Send  resume  and  clips  to  Box  5119,  Editor  & 
Publisher. 


COPY  EDITOR  for  Memphis  Commercial 
Appeal.  At  least  4  Years'  experience.  Layout  or 
wire  work  important.  Headline  flair  a  must. 
Send  resume  and  clips  to  John  H  Bradley,  News 
Editor,  The  Commercial  Appeal,  Box  334, 
Memphis  TN  38101. 


CAPITAL  REPORTERS,  full  and  part-time. 
Must  be  experienced.  Zones  2,3,5,6,9.  Send 
resume,  writing  samples  and  salary  require¬ 
ments  with  first  letter  to:  Managing  Editor,  c/o 
News  Associates,  Box  11043,  St.  Louis  MO 
63135. 


CHARTCALLERS 

Sports  Eye  seeks  experienced  chartcallers, 
announcers  and  handicappers  to  work  at  thor¬ 
oughbred  tracks.  Good  ray  and  benefits.  Call 
Karen  Reilly  at  (516)  484-4956. 


COPY  EDITOR 

San  Francisco  Bay  area  group  seeks 
experienced  desk  per^n  skilled  in  layout  and 
use  of  color.  Electronic  editing  background  re¬ 
quired.  Send  resume,  samples  of  your  pages  to 
Nelson  Lampe,  Night  News  Editor,  Sparks 
Newspapers.  Box  5050,  Hayward  CA  94540. 
No  phone  calls  please. 


DO  IT  ALL? 

If  you  can  lay  out  a  lively  page,  write  snappy 
headlines  and  edit  copy  with  skill,  you  may  be 
just  what  we're  looking  for.  We  have  2  OMnmgs 
for  experienced  copy  editors—  1  on  the  PM  desk 
and  1  to  help  coordinate  and  assist  in  the  pro¬ 
duction  of  5  top-notch  community  news  tabs 
published  by  our  230,0(X)  AM/PM  operation  in 
zone  3.  If  you  love  the  language,  lay  out  a  gem 
of  a  page  and  would  like  to  work  on  the  best 
front-end  system  available,  send  resume  and 
samples  of  your  work  to  Box  5101,  Editor  & 
Publisher. 


EDITORIAL  MANAGER-Leading  Zone  2  sub¬ 
urban  newspaper  group.  Must  be  skilled  in 
newspaper  management,  personnel  and  train¬ 
ing.  A  challenging  job  with  growth  potential  for 
the  right  person.  Send  replies  to  Box  5047, 
Editor  &  Publisher. 


EXPERIENCED  CITY  or  managing  editor 
needed  to  direct  award  winning  northern  Michi¬ 
gan  daily  newspaper  located  in  popular  resort 
area.  We  are  looking  for  a  working  managing 
editor  who  understands  community  journalism 
and  can  direct  a  talented  11-member  staff. 
This  individual  must  exhibit  excellent  editing, 
layout  and  writing  skills  needed  to  work  on  our 
11,000.  5-day  publication.  Experienced  peo¬ 
ple  need  only  apply.  Send  resume,  samples  of 
writing  and  layout  to  Ken  Winter,  General  Man¬ 
ager.  Petoskey  News-Review.  319  State  Street, 
Petoskey.  Ml.  49770.  Please  no  telephone 
calls. 
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EDITOR  &  PUBLISHER  for  December  11,  1982 


HELP  WANTED 


MANAGING  EDITOR 


HELP  WANTED 


WE  HAVE  CREATED  new  positions  for  a  Satur¬ 
day  editor  and  a  copy  desk  editor  and  we  have 


The  ability  to  direct  staff,  edit  cow  tightly  and  an  opening  for  a  reporter  to  cover  one  of  our  city 

maintain  a  consistent  community  presence,  peats.  Applicants  should  provide  salary 

t»th  editorially  and  personally  are  a  must  for  history,  clips,  resume  and  references. 

***'*  1°^-  *'*!  charge  of  a  well  ^perience  preferred.  Write:  PO  Box  31110, 

established  paid  circulation  weekly  in  one  of  Shreveport  LA  71130 

Chicago's  North  Shore  suburbs.  The  paper  is 

oneof 30weekliespublishedbyagrowingcom-  cdxtci 

pany.  5  years  experience  as  reporter/editor  ac-  _ FREcLANCt _ 


POSITIONS 

WANTED 


POSITIONS  WANTED 


mm  a  :  REPORTER:  24.  Seeks  move  to  mid-si2e  daily 

■■  or  wire  service.  Boasts  two  years  experience 

I  with  hard  news  background,  but  enioys  features 
;  and  photomphy  too.  Desire  job  any  zone  where 
:  talents  will  be  usedandchallengescan  be  met. 

I  Box  M70.  Editor  &  Publisher. 

ADMINISTRATIVE  ^  '  REPORTER  AVAILABLE:  Know  my  way  around 
I  aeerKies,  courts,  police.  Expertise  in  military 
EXPERIENCEDnewspaperexecutive.  Success-  affairs.  scieiKes,  industry,  ^id  urban  affairs 


COCCI  a&J/'C  '  _  aHeiK-ies,  coutis.  ponce,  cxpenise  in  miinary 

pany.  5  years  experience  as  reporter/editor  ac-  |  rHCCLAnUC  EXPERIENCEDnewspaperexecutive.  Success-  Sairs.  scieiKes,  industry.  Solid  urban  affairs 

quired.  Excellent  benefits  plus  competitive  i  —  jy|  gepef3|  manaen,  advertising  director  can  i  background.  Write  in  plain  English.  Top  work 

starting  salary.  Please  send  resume  including  FREELANCE  writers  in  (1)  Far  East,  preferably  get  things  bone.  Tram,  inspire  staff  for  out-  habits,  integrity.  Kevin  Sherlock,  (213)  785- 
salaiy  history  plus  a  co(w  of  your  paper  to;  i  based  in  Hong  Kong,  and  (2)  South  America  to  standingdaily  product.  Strong  sales.  Cost  con-  '7217,  7846  Varna,  Van  Nuys  CA  91402. 

Lawrence  Setnicar  j  prepare  marketing  articles,  approximately  scious.  Community  minded.  Top  references.  i  HAVE  LIVED  IN,  WILL  RELCX^ITE  TO  FROST 

Pioneer  Press  Inc  1  15(X}words,appeaTtoCEOIevel,forbimonthly  Box  5086.  Editor  &  Publisher.  i  BELT!! 

1232  Central  Ave,  Wilmette  IL  60091  -  . 

A  subsidiary  of  Time  Inc. 

EOE-M/F 


U.S.  trade  magazine.  Not  interested  in  string¬ 
ers.  Bex  5062,  Editor  &  Publisher. 


MANAGEMENT-Sales  trainer  and  ad  director  j  SEASONED  ENTERTAINMENT  journalist  wit- 
with  strong  daily  sales  record  seeks  general  '  hbroad  knowledge  of  music,  records.  radio-TV, 


OPPORTUNITY  KN(X;KS  for  writers,  photo-  |  management  and/or  top  training  position.  Box  cable  TV,  home  video  fields  available  to  cover 


H - 1 - H - Z  '•  grapheTs!  Since  1969  Freelancer's  Newsletter  ,  5096,  Editor  &  Publisher 

EXPERIENCED  reporter  strong  on  sp^s  and  .  has  provided  profitable  information  to freelanc-  ! 

capable  of^^ing  as  editw;  communi^  news-  across  the  countiy.  Bonus:  (tomputenzed  Ani/eoTiciai/' 

paper  in  Northwn  New  England  that  1  ResumeandReferralS^icelForsample.send  ADVER TISING 

news  before  8  am  and  after  5  pm  AND  |  large  SASE  to  Department  N;  307  Westlake  Dr; 

weekends:  send  complete  resume  with  salary  '  jX  7874^  AD  DIRECTOR  with  20 


weekends;  send  complete  resume  with  salary  Austin  TX 
expectations  to  Box  5104,  Editor  4  Publisher.  |  _ 


Los  Angeles  market.  17  years  with  Billboard 
Magazine.  6  as  managing  editor  plus  freelance 
writing  for  prestige  publications  have  shar¬ 
pened  my  skills,  ^lot  Tiegel,  11944  Mayfield 
Ave.  Los  Angeles  CA  90049.  (213)  826-5306. 


AD  DIRECTOR  with  20  years  experience  in  I _ 

newspaper  advertising  desires  management  or  !  TOP  TV-RADIO  critic  seeks  change  of  scenery. 


WANTED:  Freelance  articles  dealing  with  knife  sales  position  in  Zone  7.  8  or  9.  Box  5121.  I  Impressive  credentials.  Will  also  consider  pro¬ 
collecting,  history  of  cutlery,  kntfemaker  per-  Editor  &  Publisher.  fessional  sports  beat/column  work.  Box  5()TO, 

sonality  profiles,  etc  .  .  photos  also.  S^d  !  n  Editor  &  Kiblisher. 


GRADUATE  ASSISTANTS:  Available  for  per-  i  ,  Editor  4  Publisher. 

sons  with  at  least  three  years  full-time  ;  i 

experience  in  reporting,  writing,  editing,  ready  ,  'hquiries  to  Box  5016,  Editor  4  Publisher.  CIRl 


for  mid<areer  opportunity  to  earn  a  master's 
degree  in  a  12-month  program.  Stipends  of 
$5^0  plus  full  out-of-state  tuition  for  best 


JOB  LEADS 


_ CIRCULATION _ _ 

;  VERSATILE  Feature  writer.  32T  also  does  hard 
TRAVELING  job  wanted.  Good  man,  30  years  news,  copy  edits,  some  paste-up,  layout  and 


no  ,'^Ii'  «  '  h  '  f  .  e*Pef'ence  with  4  dailies.  Box  photography.  MA  in  English.  Three  years  on 

^  ^  H  ^  PR/EDITORIAL  jobs  nationally.  Twice-a-month  5099.  Eduor  4  Publisher.  weekfe;  seeks  small  *ily  in  South.  (312) 

Write:  Chairman,  Graduate  Studies.  &hool  of  subscription  ratS^MSternman,  68-38  Yellow-  !  -  1665-0073. 


™  D  ^  subscription  rates.  M  bternman,  b 

ftTrk  PAielol^  ^  I  stone,  Eorest  Hills  NY  11375. 

_ 1  MARKETING 


GRAPHICS  EDITOR  with  proven  skills  in  lay-  i  |  and  management  experience  at  weekly  papers  i  jcj  organ^er  Also  work  i 

out,  design  and  color.  We  want  someone  with  MARKETING  MANAGER  ,  and  trade  magazines  seeks  healthy  weekly  or  :  gthg,  posts  considered,  i 

imagination,  daring  and  ability  to  produce  a  I  Aggressive  Illinois  daily  wants  innovative,  self-  '  publication  to  manage.  Both  Missouri  grads.  5115,  Editor  4  Publisher 


_ _  I  SERVICE  Reporter-Editor.  Quick,  ver- 

.....  .  satile.accurate.Somebroadcast.Flairforlead- 

AMBITIOUS  (XIUPLE  with  editing,  production  '  ing  small  groups  of  men  and  women  Goodproj- 
and  management  experience  at  w^ly  papers  i  jcj  organizer.  Also  work  well  alone.  News  or 
and  tra^  magazin®s  se^s  hulthy  weekly  or  :  posts  considered.  Zones  1.  2,  9.  Box 


super  appealing  product.  Award  winning  Zone  starter  to  work  as  marketing  manager  on  |  Not  afraid  of  hard  work  or  long  hours.  Box 
3  newspaper  with  talented  editorial  staff,  22,000  daily  and  two  statewide  agricultural  5114,  Editor  4  Publisher. 

excellent  wage  and  benefits.  Send  resume  and  newspapers.  Work  in  all  phases  of  Advertising/  ! - 

recentexamplesofworktoBox5097,  Editor  4  Circulation  marketing.  .  .  market  brochures,  ,  AWARD  WINNING  sports  editor  seeks  leader- 
Publisher.  market  anaivsis.  staff  trainine.  account  I  ship  role  with  daily.  Ten  years  experience  I've 


MARKETING  RESEARCH 


"HOW  TO  GET  HIRED  IN  JOURNALISM" 


T"  !  new^^r  executive  wdh  marketing  back- 

Limited,  Box  3658-J,  Lacey  WA  98503.  ground  and  alesexperience.  Send  resumes  to: 

MANAGING  EDITOR-For  14,000  circulation  |  *  Publisher. 

SIX  day  afternoon  newspaper  in  Western  New 
York.  Modern  plant,  ,ne'<  front  end  system  in  i 

'83.  We  seek  an  experienced  individual  with  I  PRODUCTION 

energy,ideas,theabilityanddesiretolead,and  i  — 


market  analysis,  staff  training,  account  i  ship  role  with  daily.  Ten  years  experience  I've  VIDEOTEX  project  manager  with  newspaper 

development,  newspaper  promotions  and  |  done  it  all-desk,  writing,  hard  working,  marketing,  promotion,  research  experience, 

more.  Person  we  seek  is  now  second-man  in  i  enthusiastic.  Solid  references.  Box  5120,  Edi-  Ideal  for  an  organization  preparirw  for  the  fu- 

newspaper  marketing  department-or  ambitious  i  tor  4  Publisher. _  ture  in  electronic  publishing.  Box  5089,  Editor 

newspaper  executive  with  marketing  back-  y.,,  Tak*  rina  Riant  ^tan  &  Publisher, 
pound  and  salesexperience.  Send  resumesto:  I 

Rnx  5113  Editor  4  Publisher  tOWarO  3  DCner  JOD  - 


by  placing  your  ad  in  E&P's 
Positions  Wanted  section! 


EDITOR 

Circulation  builder,  prizewinner,  staff  motiva- 


n^tti  A'^oMoMv^GeneranvianaBeJ^^  DYNAMIC,  fast  growing,  southwest  Texas  city,  j  tor.  14  year  record  of  excelletrce  on  a  tight 

Ne*iIre*  PO  Bw  360  Batavia  NY^^^^  °  ^  excellent  year  round  climate  is  looking  for  !  budget,  ^ployed,  but  looking.  Box  5088,  Edi- 


New  E?iland  w°am?a'i^^'e!!K'TtIU7w  t^^  .  for  our  combing  r^.  Som^e  has  the  j  EXPERIENCED  COUPLE  will  man^  weekly, 
M  i  initiative  and  duve  to  Step  Mght  10  and  take  over  :  shopper  or  TMC  in  Zones  3  or  4.  Box  5112, 
tong  pull-someone  who  has  had  enough  of  city  maintenance  of  all  equipment  including  (2)  I  Editor  4  Publisher 

hassles  and  is  ready  to  seek  journalistic  M,cro  5's,  (2)  LogE  processors,  (20)  CSI  i  _ 

I  terminals,  Raycomp  100  Ad  System  I  MANAGING  EDITOR-small  weekly  group, 

duKt  w  cwld^  ead  toTO?aqeS  '  and  copy  machines.  Non-union  environm^t.  seeks  leadership  post  as  group  editor  ^al 

and  ib  1  resume  and  Salary  requirements  to  Tom  j  manager  or  small  daily  editor  in  Zones  1-2; 

Write  background  and  salary  requirements  to  |  D,,,,nu-hweiD  Pmdurrinn  MxnaoM  Midland  ' _ ,11*™..  i,i._  r-ai 


with  excellent  year  round  climate  IS  looking  tor  budget.  Employed,  but  looking.  8ox ! 
an  ,  tor  4  Publisher. 

ELECTRONICS  TECHNICIAN  ;  _ 

for  our  composing  room.  Someone  who  has  the  j  EXPERIENCED  COUPLE  will  mana 


_ PRODUCTION _ 

COMPOSING  MANAGER.  Hard-working.  Prefer 
:  collm  or  small  newspaper.  Zor>e  2  or  5.  Box 
5098.  Editor  &  Publisher. 


I  PHOTOGRAPHER 

i  15-YEAR  PROFESSIONAL-national  awards- 
reasonable  salary  for  right  deal.  Prefer  Zones 
!  3-4.  Box  5111.  Editor  4  Publisher. 


Write  background  and  salary  requirements 
Box  5123,  Editor  4  Publisher. 


Braunschweig.  Production  Manager.  Midland  i  accompli^ments  in  all  facets  of  weeklies.  (Jail 
Reporter-Telegram,  201  E  Illinois,  Midland  TX  |  (617)636-2933. 


PHOTOJOURNALISM 


NEWS  EDITOR  for  12,000  PM  in  Northern  llli-  NIGHT  PRODUCTION  MANAGER  !  ^Ts'ex^ieiice!  seeks re'portir 
nois.  Minimum  two  years  desk  experience  on  5  years  experience  managing  30  to  50  em-  |  of  o  skilled  in  features,  hard 
daily  newspaper.  The  person  we  are  looking  for  ployees;  knowledge  of  Web  Press  and  mailing  gox  5076,  Editor  4  f^biisher 
must  be  strong  on  editing,  page  layout,  head-  ojierations.  Goss  Press  experience  essential.  1  ' 

line  writing  and  be  skilled  at  working  with;  Excellent  benefits.  Growth  environment.  Zone 
reporters  to  generate  news.  Strong  emphasis  on '  2  location.  Salary  $30,000  or  more  depending 
local  coverage  area .  Reporting  background  and  on  experience.  Send  resume  to  Box  5 1 26.  Edi-  w 

community-mindedness  are  a  must  for  this  tor  4  Publisher.  \  - 

number  2  position.  Please  send  resume,  tear-  _  \  E 

sheets  and  salary  history  to  Lenny  Ingrassia,  PRODUCTION  DIRECTOR  \ 


_  AS  DIRECTOR  of  Photography  I've  balanced 

1981  PULITZER  and  National  SDX  winner.  5  ,  egos  and  budgets  while  im^oving  picture 


years  experience,  seeks  reporting  job  in  Zones  8  assignments,  quality  and  display.  Now  I'd  like 
or  9.  Skilled  in  features,  hard  news,  editing,  thechallengeofachievingyourphotopotential. 
Box  5076,  Editor  4  Publisher.  '  Please  reply  to  Box  5127.  Editor  4  Publisher. 


PRODUCTION  DIRECTOR 


E&P  Employment  Zone  Chart 


Dixon  Evening  Telegraph,  113-15  Peoria  Ave.  I  We  are  looking  for  a  highly  skilled  and 
Dixon  IL  61021.  experienced  person  to  direct  all  newspaper  and 

- 1  commercial  printing  operations.  Supnior  man- 

NORTHERN  CALIFORNIA'S  fastest  growing ru-  agement  and  technical  skills  will  be  required  to 
ral  paper  needs  a  young  editor  to  fill  former  |  successfully  manage  our  challenging  and  com- 
Medill  Grad's  spot.  Pay,  $17,0(X).  Small,  buti  plete  production  operation.  Knowledge  of  corn- 
talented  newsroom.  You  may  be  part  of  the  I  posing,  camera,  web  offset  and  distribution 
creation  of  a  new  daily  paper.  We  want  a  detail  {  operations  is  a  must.  We  are  located  in  an 
person,  leadership  experience;  competitive  attractive  Zone  1  area.  Pleae  send  resume  to 
situation  in  which  the  paper  has  taken  the  lead  Box  5081,  Editor  4  Publisher, 
in  the  last  year.  Send  resume,  references  to  PO ' 

Box  848,  Lakeport  CA  95453,  Attn:  John<  nr%nmMf\rir\u 

Tabor,  or  call  (707)  263-5636,  | _ PROMOTION _ 


DUX  OHO.  Laxepon  aonoo,  «un:  jonn'  DDnurtTinu 

Tabor,  or  call  (707)  263-5636,  | _ PROMOTION _ 

ONLY  THE  BEST  PROMOTION  MANAGER  for  major  metro  daily 

If  you  believe  that  you're  one  of  the  top  candi-  in  leading  Sunbelt  city.  Substantial  competi- 
dates  for  a  super  sports  job,  contact  us.  We're  tive  market  experience  extremely  desirable,  j 
looking  for  an  innovative  shirt-sleeve  leader |  Outstanding  administrative  and  leadership 
who  can  plan,  design  and  execute  a  super  skillsessential.  Aggressivegoget'emattitudea 
sports  section  for  a  top-flight  60.(XX)  Easti  must.  Excellent  compensation  package  and  re- 
Coast  daily.  In  addition,  we  plan  another  sports ,  spect  for  your  ability  and  ideas  come  with  the 
package  to  add  spice  to  the  challenge.  Start  at  1^.  Resumes  please  to  Box  5082,  Editor  4 
$32,500  plus  generous  fringes.  Reply  to  Box;  Publisher. 

5074,  Editor  4  Publisher.  i  - 

_  PROMOTION  DIRECTOR— Major  New  Jersey 

ONE-PERSON  EDITORIAL  staff  for  small  week-'  daily  in  highly  competitive  market.  Develop, 
ly,  town  of  1,000.  Features,  government.  I  coordinate  promotion/marketing  programs  for 
sports  coverage.  Some  assignment  for  parent  I  all  departments.  Salary  negotiable.  Send 
daily  nearby.  Write  John  Plesko,  Daily  Leader,  I  resume,  salary  requirements  to  Box  5124,  Edi- 
Box  406  Pontiac  IL  61764.  '  tor  4  Publisher. 

EDITOR  &  PUBLISHER  for  December  11,  1982 


News  Council  backs  off 
Network  News  case 

By  Andrew  Radolf  tion  of  Dow’s  “false  allegations”. 


The  National  News  Council,  an 
“independent  and  voluntary”  group 
established  in  1973  to  consider  com¬ 
plaints  of  “inaccuracy  and/or  unfair 
reporting  of  the  news,”  decided  at  its  10th 
annual  meeting  (December  2-3)  not  to 
take  “jurisdiction”  of  Dow  Chemical 
Co.’s  complaint  against  Network  News 
(E&P,  November  27). 

The  Council  is  not  a  legal  or  govern¬ 
ment  agency  and  has  no  power  to  impose 
penalties  or  regulate  news  media.  The 
Council’s  stated  purpose  is  to  use  “moral 
persuasion”  to  “improve  the  quality  of 
news  reporting  on  a  national  basis.” 

Dow  alleged  that  a  freelancer’s  articles 
distributed  by  the  Washington-based  syn¬ 
dicate  about  a  possible  cancer  link  to  one 
of  the  company’s  herbicides,  Tordon, 
were  “false”  and  “unsupported.” 

The  Council  did  not  consider  the  merits 
of  Dow’s  complaint.  The  group  acted  out 
of  concern  that  if  it  were  to  render  a 
judgment,  its  findings  may  be  used  by 
litigants  in  third  party  lawsuits  involving 
Dow  or  other  firms. 

The  Council  noted  there  are  four  sets  of 
court  actions  involving  Tordon  including 
lawsuits  by  families  alleging  their  health 
was  affected  by  use  of  the  chemical  in 
Cherokee  County,  North  Carolina. 

Franklin  Williams,  a  council  member 
who  is  president  of  the  Phelps-Stokes 
Fund  and  an  attorney,  said  the  group  did 
“run  the  risk  of  having  our  conclusions 
used”  by  either  defendants  or  plaintiffs 
“in  a  civil  suit.” 

William  suggested  the  Council  adopt 
“a  simple  policy”  to  “not  take 
jurisdiction  of  and  consider”  complaints 
being  litigated  by  third  parties. 

The  Council  did  not  act  on  his  sugges¬ 
tion  because  the  members  felt  they 
already  proceeded  along  those  lines  and 
stated  so  in  its  literature. 

The  National  News  Council  will  not 
consider  a  dispute  unless  the  complainant 
has  signed  a  waiver  stating  no  legal  action 
against  the  news  organization  involved  is 
under  way  or  contemplated. 

The  group  has  “no  position”  that  the 
“accused”  news  organization  also  must 
waive  its  right  to  sue  either  the  com¬ 
plainant  or  the  Council  itself. 

Michael  Mooney,  editor  i'f  Network 
News,  sent  a  42-page  letter  to  the  Council 
which  contended  his  business  was  dam¬ 
aged  when  associate  director  Richard 
Cunningham  wrote  to  newspapers  which 
published  the  Tordon  stories  to  inform 
them  of  Dow’s  charges. 

Mooney  demanded  to  know  what 
action  the  Council  was  “prepared  to  take 
to  repair  the  damage”  from  its  distribu- 


The  Council  members  decided  not  to 
respond  to  Mooney  on  the  issue  of 
whether  or  not  his  business  was  hurt  by 
its  letters  to  the  newspapers. 

“Let  him  sue,”  remarked  Norman 
Isaacs,  outgoing  Council  chairman. 

Mooney  told  E&P  he  had  “no  com¬ 
ment”  about  his  plans.  He  did  say  that  the 
editors  at  four  newspapers  which  ran  the 
Tordon  articles  and  “at  least  30  more 
cheered  our  reply  (to  the  Council’s 
inquiry  about  Dow’s  allegations).  Some¬ 
body  had  told  the  National  News  Council 
to  go  to  hell.” 

Mooney  repeated  to  E&P  the  charge  in 
his  letter  that  the  Council  was  a  “self- 
appointed  Committee  of  Public  Safety” 
trying  to  impos,  its  own  standards  of 
journalism  on  the  news  media. 

Isaacs  said  the  Council’s  discussions 
show  “some  ambivalence”  on  the  ques¬ 
tion  of  standards,  but  he  stated  its  memb¬ 
ers  “tried  to  steer  away”  from  writing 
any  guidelines  or  standards  for  jour¬ 
nalists. 

Though  the  Council  never  discussed  a 
specific  set  of  rules  for  the  news  media, 
the  question  of  journalistic  standards 
came  up  frequently  during  the  meeting. 

Members  tended  to  discuss  a  complaint 
on  the  basis  of  what  point  they  wished  to 
make  about  “the  standards”  of  good 
news  reporting  and  whether  or  not  the 
case  at  hand  presented  the  facts  suf¬ 
ficiently  to  give  them  that  opportunity. 

The  American  Society  of  Newspaper 
Editors  is  “concerned”  about  the  Coun¬ 
cil’s  tendency  to  discuss  journalistic  stan¬ 
dards,  said  Robert  A.  Wills,  editor  of  the 
Milwaukee  Sentinel,  who  was  observing 
the  annual  meeting  for  ASNE. 

Wills  said  his  task  of  “keeping  an  eye” 
on  the  Council  includes  submitting  a  re¬ 
port  to  the  ASNE  ethics  committee 
headed  by  Robert  Phelps,  executive  edi¬ 
tor  of  the  Boston  Globe. 

Wills  said  that  although  he  thinks  the 
Council  is  “serving  a  good  function,”  the 
talk  about  journalistic  standards  “both¬ 
ers  me.”  He  commented  that  the  Council 
members  “were  not  representative  of 
anybody”  and  “cloned  themselves” 
when  selecting  people  to  fill  vacancies. 

At  one  point  the  Council  considered 
dropping  a  complaint  of  biased  reporting 
brought  by  the  New  York  State  Power 
Authority  against  the  Staten  Island 
(N.Y.)  Advance  because  the  members 
felt  the  issues  were  not  defined  clearly 
enough  for  them  to  “elucidate  the  differ¬ 
ence  between  news  reporting  and  edito¬ 
rial  opinion.” 

The  Council  finally  agreed  to  have  its 
staff  “seek  responses”  from  the  Adv¬ 


ance’s  editors  to  what  it  perceived  were 
“seven  examples”  of  the  newspaper 
“poisoning  the  well”  of  objective  report¬ 
ing  by  “mixing  its  editorial  viewpoint” 
opposing  a  proposed  power  plant  “with 
its  news  coverage.” 

William  B.  Arthur,  executive  director 
of  the  NNC  staff,  said  he  would  draft  the 
letter  even  though  the  Advance  editors 
“indicated”  they  would  not  answer  any 
more  inquiries  from  the  Council. 

Robert  Maynard,  editor  and  publisher 
of  the  Oakland  Tribune,  urged  the  Coun¬ 
cil  to  proceed  with  the  complaint  against 
the  Advance  because  it  offered  “a  way  to 
deal  with  the  arrogance  of  the  press.” 

Ernest  van  den  Haag,  a  Fordham  Uni¬ 
versity  law  professor,  remarked  “people 
perceive  the  evil”  of  mixing  news  and 
opinion  “as  widespread”  and  said  the 
Council  “needs  to  address  it.” 

The  Council  adopted  a  single  statement 
dealing  with  complaints  by  the  Coalition 
for  Environmental-Energy  Balance 
against  CBS  News  and  an  independent 
producer  for  PBS  for  the  way  they  hand¬ 
led  separate  stories  on  acid  rain. 

The  Council  said  the  Coalition’s  evi¬ 
dence  was  “insufficient”  to  support  the 
charge  of  unfairness  but  added  the  pro¬ 
grams  “illustrate  two  significant  short¬ 
comings  in  contemporary  journalism, 
both  print  and  electronic. 

“One  is  the  frequent  failures  of  news 
organizations  to  label  adequately  reports 
that  present  points  of  view  as  distinct 
from  news.  The  other  defect  lies  in  the 
reporting  of  complex  scientific  subjects  in 
a  manner  that  presents  as  facts  matters  on 
which  scientists  remain  in  sharp  disagree¬ 
ment. 

Regarding  a  complaint  brought  by  Ari¬ 
zonans  for  a  Bilateral  Nuclear  Freeze 
against  the  Wall  Street  Journal,  the 
Council  found  the  newspaper  was 
“inaccurate  in  implying”  in  a  September 
13  story  that  the  movement  “advocates” 
a  unilateral  freeze  on  nuclear  weapons. 

In  formulating  the  language  for  its 
decision,  the  Council  decided  to  quote 
from  a  letter  sent  to  it  by  Frederick 
Taylor,  executive  editor  of  the  Journal,  in 
response  to  the  complaint. 

“The  editor’s  letter,”  the  Council 
stated,  “concedes  that  ‘in  our  story  we 
shouldn’t  have  referred  to  the  nuclear 
(Continued  on  page  27) 
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WHEW! 


What  a  year  this  has  been  —  mergers, 
purges,  start-ups,  close  downs,  incorpo¬ 
rations  and  ownership  changes.  The 
newspaper  industry’  has  always  been 
exciting  but  this  year  has  been  a  corker. 

Weekly  you’ve  looked  to  Editor  &  Pub¬ 
lisher  to  get  the  latest  news.  Now  it’s  time 
for  tiie  annual  Review  &  Forecast  Issue 
where  we’ll  put  it  all  into  perspective. 

Our  special  coverage  will  include;  The 
1982  ownership  changes  of  daily,  and 
weekly  newspapers  and  broadcast  prop- 
enies;  production  developments; 
reviews  of  industry'  trends  and  activities 
and  projections  for  1983. 

Use  some  foresight  and  begin  your  1983- 
advertising  program  in  an  environment 
that’s  right  for  you  .  .  . 

Editor  &  Publisher 

JANUARY  1,  1983 

REVIEWS 

FORECAST 


Advertising  Rates:  Full-page,  $18S0; 
two-thirds  page,  $1440,  one-half  page, 
$1090,  one-third  page,  $780. 
Four-color  page:  $2760,  Two-page 
.spread  $5020  ...  or  your  E&P  Contract 
Rate  applies. 


Deadlines:  Space  Reservations  Dec.  20 
Copy  Deadline  Dec.  22 

Editor  &  Publisher 


575  Lexington  Avenue,  New  York,  N.Y.  10022  •  (212)  752-7050 


The  Chicago  Tribune... 

New  York  Daily  News... 
Philadelphia  Daily  News... 
Dallas  Morning  News... 

Los  Angeles  Times... 
Baltimore  Evening  Sun... 
Seattle  Times... 

Houston  Chronicle... 

Newsday 

and  scores  of  other  major 
newspapers  are  discovering 
the  NEW... 

Scripps- 

Howard 

News 

Service 

INA 


M  Diversity. 

■  In-depth  analysis. 

I  Great  features. 

That’s  what  the  merger  of  the  Scripps-Howard 
News  Service  and  the  Independent  News 
Alliance  (INA)  means  to  newspaper  editors. 

With  one  cost-efficient  buy,  now  you  can 
acquire  a  32-member  national  and  interna¬ 
tional  staff  based  in  Washington  to  supply  in- 
depth  analysis  that  makes  the  news  more 
meaningful  to  your  readers,  every  weekday. 
And  that’s  just  the  beginning. 

You’ll  gain  specialized  writers  on  Scripps- 
Howard  newspapers  all  across  America.  And, 
you’ll  obtain  a  variety  of  the  best  stories 
from  Science  News  and  Horizon  magazines, 
the  London  Daily  Mail,  Detroit  News  and 
Providence  Journal-Bulletin. 

Discover  for  yourself  the  newest  major 
wire  service,  one  that  supplements  the 
news  with  features  and  analysis  on  subjects 
ranging  from  the  Arts  to  Politics,  Business  to 
Food  (and  lots  more!). 

Discover.. .and  join  the  newspapers  who  rely 
on  the  new  Scripps-Howard  News  Service/ 
Independent  News  Alliance  wire! 

For  wire-delivered  sample, 
contact  Brad  Bushell, 

1-800-221-4816.  (In  New  York,  212-557-2333) 


Scripps-Howard  News  Service/INA  is  distributed  by 
UNITED  FEATURE  SYNDICATE 

200  Park  Avenue,  New  York,  N.Y.  10166 
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